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BUBBLE MACHINE 

Fast Action Hot Air Bubble Machine (BM-001| 
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Rotating Double Multicolor flail Effect (DJA 302} 
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All at affordable prices. Intelligent lights, special effects 


lighting, strobes, parcans, fog and haze machines, stands, 



controllers and more. And since we're owned by Gemini 


Sound Products, we can now offer one of the best 


warranties in the business. See your Ness dealer today. 
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SNOW MACHIINE 

Linkable Snow Machine (SN-IBDi 


LASER MAGIC 

Interactive Laser (IF)-160) 




















“...American DJ pumps up the volume with its PROformer Plus audio line, 


which includes the XDM-3633 Commander mixer. This loaded unit features balanced XLR outputs, three phono, six line, 



three mic and three aux, rotary kill switches. Its a monster for either club or mobile applications." 
- Scott Rubin, DJ Times Magazine 


"...I was extremely grateful for all the features 
this mixer [XDM-3633] offered. The build 
quality is of a high standard and the tactile 

rubber knobs are a nice touch... this is 

the working DJ’s mixer!” 

- DJ Dominic Montague, 

Technologica Magazine (UK) 


www.americandj.com 
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“...some of the finest DJ 
products on the planet!” 


- DJ Cutting Edge 
Sam Ash Music Stores 
Westminster, CA 



“„,we found the XDM-352 to be a well-designed, 
well-built mixer. It has a solid, rigid feel that says 

“Roadworthy” with ample inputs and 

options for most mobile (and club) applications.” 

- Robert A. Lindquist, Editor 
Mobile Beat Magazine 
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Hamster Cage * 

Great additon to OJ Scratch Mixers! 

CUE ►/« 

Contact us today for product info, 
a FREE 1990 full-line Audio Catalog, 
or an authorized dealer in your area! 



e-mail: info^a meric and 


Ptitribiited in Canada by Sounds Distribution 
41 fe, 299.0665 • e-mail; salasDaoundsdist.com 


<LA99B American DJ® Los Angeles, CA 90053 USA 
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Digital Output via BNC Jacks 
Pitch Control ±12% 
Pitch Bend 
Single Play/Auto Cue 
Qoick Response Jog Wheel 
Multi-Function LED Display 
Precision Frame-Accurate Search 
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TRACK ONE 


n our ever-changing, fast moving world of on-site entertainment, it's more 
important than ever that you stay hooked up to the information resources that 
can best help your business. Here at Mobile Beat, we take quite seriously our 
role as our profession's information pipeline. Whether it be the magazine, our Web 
site, or the Mobile Beat Dj Show and Conference, our goal is to present you with 
the newest and freshest ideas to help your performance and your business. 

With another Mobile Beat DJ Show and Conference rapidly approaching, here 
are a couple of the things that make us different from other DJ gatherings and 
trade shows: 

first, we make no bones about it: we are a Mobile D| magazine. The gap 
between the D and the J covers a lot of ground in this field; and we lean closer to 
the tuxedos than the backward baseball caps. It's reflected in our seminar line-up 
and entertainment. Each year, we make it a point to present to you nationally 
known speakers and experts from outside our profession, along with experienced 
DJs from within our own ranks. We select our seminars based on suggestions and 
proposals submitted by readers across the United States and Canada. We carefully 
attempt to find topics and presenters who will give the attendees practical and 
applicable information to take back home. The opportunity to get involved is in 
every issue of the magazine and on our Web site. This has allowed us to bring an 
incredible number of new and talented people into the national spotlight. It 
cannot be said we're not listening. 

We know the business... we've been there. All totalled, the staff of the maga¬ 
zine has over 200 years of mobile and club experience. There are not too many DJ 
dilemmas someone here hasn't experienced... to quote you-know-who, "We feel 
your pain!" 

After each show, we go to the extremes in analyzing attendee and exhibitor 
surveys determining what we did right and wrong, and use this information in 
future planning. 

As this issue goes to press, the roster for the January event continues to expand. 
Changes you can expect this year include: improved registration procedures 
(yea!), a larger exhibit floor, excellent new seminar topics (and some great 
repeats!), moderated chat rooms to meet the manufacturers, show floor conces¬ 
sions and lounge, several thousand dollars in door prizes and giveaways and 
much, much more! 

While you'll find the show information in this issue as up-to-date as press 
deadlines allow, make it a point to regularly check our Web site for new informa¬ 
tion, posted as it becomes available (www.mobilebeat.com/djshow). There's also a 
very special announcement coming about Mobile Beat's exciting plans for the 
Summer of 1999! 





Mike Buonaccorso 
Trade Show Producer 
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DJ MAGIC Miv: 

VlK CALLED HIM 

The Biggest 
Hi* Hop Star 

You've Never 
Heard Or" Five 

GOLD AND 0« a 
PLATINUM ALBUM ON 
MIS »N, INDEPENDENT 

label. That $ why 

THEY CALL HIM 

King oe Bass. 






















Brett Belcastrq, 22. 
2X Winner, Pioneer Pro DJ Spin-Off 
@ DJ Expo. 2X “DJ of the Year," 
Dixie Dance Kings. Syndicated 

RADIO MIX SHOW IN 23 MARKETS. 


Aka “DJ 2nd Nature!' 


Cueing, mixing, sera toiling. Changing pitch, changing key, 
changing speed, changing the music. Changing the world. 

It's a digital turntable. A digital system. A digital world. 

The Pioneer Pro AT System. This is your instrument. 

If you need more control than this, start your own label. 



The S-100 Pro DJ System features the amazing hew COJ-IOOS, 

THE FIRST FRONT SLOT-LOADING OCTAL TURNTABLE. It s FAST- LOADS 
IN THREE SECONDS, SEARCHES AT AN INCREDIBLE ONE SECOND REF 
MINUTE. It INCLUDES TEMPO CONTROL, ON-BQARO DIGITAL EFFECTS. 
DIGITAL OUTPUT, AND MORE. AND IT COSTS A LOT LESS THAN YOU THINK. 


For more mo, cau 80Q-7$2'721Q, 

OK CATCH US OH THC WtB AT 

www.piofTeerusa.com/pro_dj 










































FEEDBACK 


Rap on 

After reading Jay Maxwell's article i.Uii issue 
#48) on dance rap, I had to write to include 
other great songs of that genre that were 
not on his list. These are all great songs that 
will get a hip-hop crowd going: No Diggetty 

- Black Street; California Love - 2Pac; 
Hypnotize -Notorious BIG; Let Me Clear My 
Throat - DJ Kool; Doing It -1 .L Cool J; Nof 
Tonite - Li I Kim; Mo Money, Mo Problems - 
Notorious BIG; Killing Me Softly - The 
Fugecs; Can‘t Nofakty Hold Me Down - Puff 
Daddy; Boombastic - Shaggy; Ghetto Superstar 

- Pras Michael. 

Ron Cote, Claremont, NH 

Stoned successful 

I have to give you much rredii for running 
the article in the November 1998 issue, 


"Romancing the Stones.’’ Being fairly new 
to karaoke, I’ve been trying to come up 
with new ways to involve non-participants 
in my shows. As a DJ, that goal is relatively 
easy to accomplish. In karaoke, how do you 
get the majority of the people who simply 
sit there involved? Well, 1 received this issue 
on Thursday and tried one of the sugges¬ 
tions that very night. Would you believe 
that I got two "newbies" at karaoke to come 
up and sing? This coming week, I'm going 
to try some of the other suggestions 
mentioned in the article. Many thanks to 
you for publishing this article. It should 
help a plethora of KJs who arc looking for 
new and innovative ways to get more 
people involved. 

On a side note: I never saw these two 
people in my life, before that night. The 


In response to "Help Save I his Marriage" 

(MB issue #48)... 


► What does Cindi see as a 'Tear job? 1 
am a professional business person too, 
and whether I make it up my particular 
ladder to CEO or not, 1 would never 
consider my business more important 
than the happiness my wife has brought 
to tlie events for which she lias DJ’d. 

1 tried DJing when my wife started her 
own company, and I'm a decent backup, 
but 1 don't pretend to have the natural 
talent for running an event that my wife 
does. Maybe if Cindi really wants to 
support her fiance, as opposed to looking 
down from the heights of her professional 
standing, she should try DJing an event, 
instead of asking what's so hard about it. 
Most real jobs are a hell of a lot less 
stressful. 

Having said that, I sympathize more 
than she could guess regarding the hours 
that this profession requires. I lose my 
wife to business right at the most 
romantic points in life; and it's strange 
telling our 4-year-old, "Mommy's still at 
work" as 1 put him to bed. 1 have the 
added burden of worrying about an 
attractive woman alone in the middle of 
the night with thousands of dollars worth 
of equipment and CDs, 

It's hard, but it is just the beginning of 
the compromises Cindi will have to make 
to allow them both to enjoy their 
individual lives as a married couple. 

Luiim Hokanson 

> Having been a DJ since 1979,1 can tell 
her (Cindi) that DJing is indeed a real job. 
Because we DJs are self-employed, and 
because we LIKE what we do, our 
profession is under constant attack. If you 


don’t enjoy what you're doing, whether 
you're entertaining or digging ditches, then 
you're a hack. Unless you're passionate and 
excited about your job, your work will be 
mediocre and possibly even dangerous, and 
your only reward will be bucks. You 
shouldn't have to hate your job. That's why 
I'm a DJ; not to get rich, but because i love 
what I do! I like money, sure, but I'm 
unwilling to give up the intrinsic rewards. I 
think Duane might feel the same way. 

As far as "what goes on" at a party, what 
makes you think the office is any different? 
Affairs can happen no matter what 
profession you’re in (can anyone say 
Clinton?). Trust is the issue here, not 
Duane's job. I have been happily married 
for 14 years now and have worked 
nightclubs and mobile parties the entire 
time. Sure there's been temptation. There 
was also temptation when 1 worked at GM. 
If you’re truly in love, secure, and have 
good communication, I don't see why 
Duane cannot continue to be a DJ as well as 
a good husband. 

Stu Chisholm 

Stu & His Crew Professional Df Service 

> I have been married to my DJ husband 
for 14 years. In the beginning of our 
marriage. I was able to go along with I urn to 
help set up and watch him as he became 
"KC," a wild and crazy DJ with a tremen¬ 
dous amount of energy. I could only hope 
he would be able to retain that energy to 
take out the kitchen trash (just kidding)! 
After the birth of our daughter (one of 
three), 1 had to stay home quite a bit and, 
though 1 love my daughters dearly, 1 did 
feel lonely—especially knowing he was 


club I'm working at is well known for 
having a bad reputation. I’ve been trying to 
figure out a way to turn the chib around 
and get a more reputable clientele. This 
type of thing might just be the trick to 
achieving that end. Thanks! 

Marcel Blssormette, Springfield, MA 

No road & track 

I feel your many-page story on trucks and 
vans was a waste of my time and money. 
The magazine is only sent out every other 
month and I look forward to reading stories 
about music and other things regarding the 
DJ Profession. The auto section has merit, 
however, 1 could have gotten all that 
information from an auto magazine. 

Mike Smith 

The WEJT Road Show 


having fun while 1 was changing diapers. 
However, my love for music has always kept 
me involved with our business. I perform 
all the office tasks. Believe me, this is a real 
business. The bank deposits tell me we are 
doing a terrific job! 

My advice to you is to get involved with 
your husband's interests. Learn from him 
and read Mobile Beat. You'll get to go have 
tiie "fun" you're missing out on when you 
stay home. You may quit your day job! 
Don't be embarrassed of HIS chosen 
profession. If your coworkers knew they 
could earn as much as he does for a 3- to 4- 
hour event they would zip their lips! 

Cindy Cagle, Great American Road Show, Inc. 
Fort Smith, Arkansas 

> i am not too sure what makes Cindi feel 
so insecure, but I don't believe it's DJing. I 
used to work in exotic nightclubs, and ! 
know that! came home every' night. Maybe 
if she supported him a little more instead of 
feeling embarrassed about what he does, 
things would be different. I am a full-time 
DJ, and my income supports my family 
unlike any job I have done in the past. 

Ernie Houie 

> I have been a Mobile DJ for over 18 
years. You're right, most people don't look 
at DJing as a profession. As a Mobile DJ, 
one must be experienced in marketing, 
advertising, bookkeeping, public speaking 
and entertaining, along with having a 
knowledge of electronics and music. You 
must also be physically fit (to some degree) 
to move speakers and amps around, as well 
as to have enough stamina to slay up 'til 
the wee hours of the morning and be ready 
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RP261 Dual Sonic Exciter and RP262 Stereo Sonic Exciter 

• Brilliant Frequency Enhancement 

• 1 /4" XLR and RCA Inputs and Outputs 

• Ad ustable 18 dB/Oct. Subwoofer filter(RP262 only) 

• Calibrated LED Bargraphs (RP262) 

• Precise control over low frequencies 


All Rolls/Bellari Sonic Exciters feature a new proprietary Rolls 
invention, SCE processing. SCE (Spectrum Correction Encod¬ 
ing) uses frequency compensated gain adjustment, and com¬ 
pensated frequency domain delays which essentially fan the 
sound out like a deck of cards. This makes each sound more 
audible and distinct, reducing the need for high volume and 
radical equalizer adjustment. 




SET62 RED SQUARE 

• Direct Box / Sonic Exciter 
in one compact chassis 

• For high impedance mono 
signals like a remote micro¬ 
phone - make the sound 
explode! 


The RP562 fakes the SCE 
process of an RP262 to a new 
level - tube based processing. 
The RP562 can be pushed 
slightly harder to provide a 
warmer, more natural sound 
without compromising sonic 
quality. 


FOR MORE INFO 
CONTACT ROLLS 



5143 South Main Street 
Salt Lake City.UT 84107 
263-9053 • FAX (801) 263-9068 

email: ro 11srfx(o,rolls.com 
web: www.ruI ls.com 


























































FEEDBACK 


"Help Save This Marriage" continued 


to do it all over again the next day. 

If you are having a hard time seeing it as a real job, 1 would suggest you involve yourself with 
your I i. I nee's business. Help him out, set up with him, spend a couple of nights learning the 
ropes. Go out there and see with your own eyes how much work it is to put up with drunks, with 
a smile on your face, while trying to keep the dancefloor full by playing the right type of music 
for that particular crowd. 

Once the party's over, you should help him earn' his speakers, amps and other gear out to the 
car. I find tills to be the hardest thing to do at 2 a.m. Once you've tried it out, watch yourself! 
You, too, might get hooked and become (yikes!) another DJ. It's a lot of hard work, physically 
and mentally stressful at times, but it can be very satisfying work for those who truly enjoy it, 
both financially and physically. 

My wife is a secretary and also Djs for our business. My oldest son (13), my daughter (10) and 
tny youngest son (5) are all roadies and help set up everything, every weekend. We make it a part 
of our family time and try to get things done as a team. The kids love hearing their favorite tunes 
being cranked way up and each has a specif ic job to do and knows exactly how to do it. It can be 
difficult for those who only see the DJ out there partying with guests to see the actual business of 
how he or she got there. But believe me, there is a lot of work involved, 

Stan Minogue, Stan The Music Man 


> 1 had been a DJ/MC for a while before meeting (my wife) Roberta. She wasn't into DJing, but 
she's a good dancer. We go to ALL of our parties together (properly dressed, of course). We did 
this even before we got engaged. Roberta is now our Party Motivator, helping with teaching 
dances, giving out party favors, running games, etc. We also share in decision making for the 
business. We both have full-time jobs as computer consultants, but we enjoy the entertainment 
business. 

Steve Rothkin 

Dancemasters Disc jockey Entertainers 
Poughkeepsie, NY 

> What ( indi must realize is that it takes a very special personality to be a 1 )J or MC, and it is a 
very respectable position. You have to have the right character, temperament, personality, and 


18441 S. Tamtam/ 
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knowledge to be a successful DJ. It 
takes as much skill as most people 
spend in 4 years tu gain from a 
bachelor's degree to learn a job. With 
being a DJ your profit potential is 
absolutely limitless. 

Shawn Woods 

> I would like to offer Ms, Hunt some 
insight about the DJ profession. 

1. Her comment about "how much 
fun he is having" suggests no 
understanding of the mental complex¬ 
ity or physical labor involved when 
one plans and executes a wedding or 
other special event. I'he "fun" comes 
from knowing that I have delighted 
my customers. 

2. I'd like to hear more about what 
| Cindi claims to know about "what 

goes on at clubs and weddings." DJs 
are exposed to the same temptations 
as any other businessperson working 
in an office or on a client's premises. 
The current White House scandal 
proves my point. 

My fiancee is an attorney with a 
career of her own. She knew little of 
the DJ profession when we started 
dating over three years ago. As our 
relationship matured, so did her 
curiosity about my work. I offered her 
the chance to join me on several gigs 
to get a feel for the realities of being a 
Mobile Dj, She now works with me at 
bridal fairs and trade shows. She 
helped me make the decision to 
expand to a multisystem operation. 
Walter Caudle 

Musk Sr More... To Go, Columbia, SC 

> My husband was a DJ/MC before we 
met and is still one now that we are 
married with two children. 1 don't 
know where you are from but, in Long 
Island, N.Y. it is a big industry' and is 
considered a real job! 

My husband now owns his own DJ 
company and has people working for 
him. If I would have made him stop 
doing the one thing in life that he 
loves doing, we would not be happily 
married today with two kids and a 
growing company of our own. My 
husband leaves me and the kids 
almost every weekend and does about 
iour to five parties himself a weekend. 
He comes home exhausted, but still 
has time to be with us during the week 
after work is done. People who are Djs 
have a very special talent and it is a 
very good profession! 

Donna Guzzo 
(wife of a DJ/MC co. owner) 

Done Right Entertainment 
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Introducing Numark's (DN-34 The Worlds First CD Player With: 



perhaps the finest CD player ever built 
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THE LEADER IN DJ TECHNOLOGY 


11 Helmsmon toad, No. Kingstown, Rhode Island,02IS2 
PHONE: 401-295-2000 FAX: 401-295-52011 WEB: www.numork.com 
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What’s all the buzz about? 
ThenewMDS-DREl - Sony's 
most advanced MiniDisc 
Recorder/Player designed 
specifically for the 
professional DJ. Equipped 
with Sony's exclusive 
Backtracking feature, the MDS-DRE1 allows DJs to 
playback, edit and record tracks "on the fly" from 
any source while a song is being played, as well as 
create customized mixes and audio transitions in 
real time. Add to that a swarm of features including 
easy Jog Dial, separate speed and pitch controls 
during playback, 8 Hot Start memories for instant 
song access, and 32 cue memories for locating song 
phrases. So don't just wing it. Do your best work on 
the fly. For more information call 1 8QO-635-SONY ext. 
FLY or visit our website at www.sony.com/proaudio. 

=■ 1998 Sony Electronics Inc. Alt rghts reserved. Reproduction in whole ex in 
is prohibited. Sony and the MiniDisc logo ore trademarks of Sony. 



EDIT 

REMIX 



porf without written permission 

















JUICE 


Nat'l support for regional associations 

With the main objective being the development of a national 

support network for local and regional DJ groups, a pilot group of 
DJ activists from across the United States have formed USMEA 
[the United States Mobile Entertainers Alliance!. 

At an organizational meeting held in mid 1998, Frank Bilotta, 
of North Tonawanda, N.Y., was selected as USMEA’s first 

chairman of the board. 

“We took forward to 
building a new organization 
that will represent 
professional Disc lockeys 
and Karaoke Jockeys 
across the U.S.,” says 
Bilotta, “We’re excited and 
anxious to get going." 

For guidance and 
direction in building the 
new association, USMEA’s 
advisory board looked to 
the Canadian Disc Jockey 
Association (CDJA), which 
is considered the largest 
and most successful DJ 
association in the world. 
CDJA past president Larry 
Hampson of Toronto, 

Ontario has accepted the charge of being USMEA’s interim 
executive director. 

“It took this group a long time to conceive a formula for 
meeting the diverse and regional needs of professional DJs across 
America. Helping regional associations develop, grow and prosper 
and then join our alliance will be the goal," Hampson said, 

USMEA’s initial board of advisors includes: Greg Tutwiler of 
Harrisburg, Va.; Jon Michaels of Sioux Falls, S.D.; Gary Kassor of 
Parma, Ohio; Michael Heindl of Scarborough, Ontario; Roxanna 
Greene of Hialeah, Fla. and Darin Boisvert of Fitchburg, Mass. 

The immediate role of the board is to formulate and coordi¬ 
nate the organization’s goals and programs. It is anticipated that 
a number of additional interim board members will be added as it 
moves toward rounding out and enhancing the collective 
experience of members. For further information, contact Greg 
Tutwiler at (540) 432-7883. 



Lurry Hampson, USMEA's new interim 
Executive Director. 


DJ's home on the Web 




.com {www.prodj.com) has been the No. 1 Internet site 


for pro mobiles since first signing on in 1995. The site presently 
boasts over 4,000 members and over 50,000 monthly visitors. 
Now you can stay right on top of your profession by setting your 
computer’s start page to start.prodj.com. 

Designed as the ultimate start page for DJs on the net, 
start.prodj.com combines fast links to the hottest conversation/ 
chat and shopping areas, along with instant access to special 
Mobile Beat articles, prodj.com’s Entertainer E-zine, new release 
charts from IGF magazine, reviews from CDNow, and other 
resources. In addition, start.prodj.com has installed a unique 
search engine to access areas beyond prodj.com including a 
“diversions" area with Internet-based games. All features are 
updated on a regular basis. 


A second new service being provided is members.prodj.com 
where you can test the waters with your own Web site. The site 
provides you with a professional DJ named address so that even 
a novice can set up and maintain a first class Web presence. For 
information on either of these new services or prodj.com’s 
Internet services in general, e-mail rburger@prodj.com or call 
800-25-PR0-DJ. 

Shop talk 

Peavey Electronics Corp. and Crest Audio Inc. have penned a 

strategic alliance designed to permit a sharing of resources and 
a blending of proprietary technologies. 

Commenting on the alliance, Hartley Peavey, chairman and 
chief executive officer of Peavey, said “This alliance with Crest 
will position both companies for explosive growth for the next 
millennium." 

Crest president John Lee said, “The combination of the 
intellectual and physical resources of the two companies will 
provide Crest and Peavey an amazing opportunity to further 
satisfy the deeds of the professional audio market." 

The two forecast that collaborative efforts between the 
organizations will result in significant competitive advantages 
and expanded product offerings for their customers. Peavey 
Electronics and Crest Audio will continue with separate opera¬ 
tions in their existing locations. 

Coming soon to your area 

Be on the lookout for Pioneer’s eight beautHully customized 
vans now traversing the United States. The wildly painted 
Chevrolet vans feature $50,000 of Pioneer car audio systems 
and a topshelf Pioneer DJ entertainment system. Built in to the 
tailgate of each vehicle are two Pioneer CDJ-700 CD players and 
a DJM-500 mixer. To make it loud, there are four 1,000-watt 
Pioneer amps and two SV-7000 full range speakers. 



The vans’ 1998 tour included stops at high schools, record! 
stores, concerts, shopping malls and theme parks in 34 areas. 
Each stop featured a demo of the sound systems with a celebrity 
DJ showing off on the CDJ-700s, free cassettes, posters and 
Pepsi-Cola products. All totaled, there were over 910 demon¬ 
strations performed with over 350,000 cassettes given away 
during 1998. A new tour will begin during the first quarter of the 
new year. 
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This just in... 

After over fifty years in the audio indus¬ 
try, Walter O, Stanton has announced 
his retirement from the audio industry. 
In turn, Stanton Magnetics, the com¬ 
pany that Mr. Stanton took to the top in 
the production of high-quality audio 
pickups, styli, headsets and related 
electronics, has been acquired by Gerard 
M. Cohen, of Fort Lauderdale, Fla. 
Cohen is president and CEO of 
Tracoman Inc., a leading distributor of 
audio and DJ brands including Vestax 
and next!™ 

Cohen says his initial objectives with 
Stanton include broadening the product 
base and stimulating growth. He pledges 
that the same integrity in products and 
business relationships will be main¬ 
tained. Stanton Magnetics will he 
managed and operated separately from 
Tracoman and will stay based at 101 
Sunnyside Boulevard, Plainview, N.Y. 


WITH EVERY ENDING THERE IS A BEGINNING 

As written in the June/July '98 issue, Michael Butler, 
a Mobile DJ and paramedic from California, died on 
March 23, 1998 when the rescue helicopter he was in 
crashed. He was only 33 years old. His legacy, how¬ 
ever, lives on. His wife, Maria, gave birth to their son, 
Matthew Michael Butler, on August 26, 1998. We 
wish all the best to Maria and Matthew. 




Dftkm 


I Sew CD-Ma 


Island Cases 

1121-20 Lincoln Avenue • Holbrook, NY 11741 
Toll Free: 800-343-1433 • In NY: 516-563-0773 

Fax: 516-563-1390 
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Snow Machine 


Snow machine with remote to regulate size and volume ot 
snow. AC 120V 60H2. 600-watt heater, 25W7amp fuse, snow 
output approximately 4.7oz per minute, 5.25 quart tank 
capacity. Size: 20.99 x 10.31 x 11,09in (LxWxH), weighs 24 lbs. 

1 GALLON FREE SNOW FLUID INCLUDED! 


Smoke Machine 


Super Shot 

45 watt strobe lightweight 
plastic housing. Compact for 
easy travel! Adjustable flash. 
Linkable. 120V, 2lbs. 


This lightweight 120V/6QHz smoke machine 
is perfect for smaller venues. It features a 
700 watt heater, hanging bracket. .5 liter tank 
capaciy, and 3,300 cubic ft. per minute out¬ 
put. Controller with 10 meter extention cable 
and indicator light included. 

1 QUART FREE SNOW FLUID 
INCLUDED! 


Pro DJ Strobe 


Hazer 


Ideal DJ 50-watt strobe with flash speed 
control, external power cord, on/off 
switch, daigy chain up to 5 units with one 
controller, Metal housing. 9.5 x 6.75" x 
8.5". 6 lbs. 


The hazer produces 1,000 cubic feet of long- 
lasting haze per minute. All this 
without the traditional heaters and warm up time 
of regular fog machines. I9 n x 10'' x 9", 27.5 lbs. 

1 GALLON FREE HAZE FLUID INCLUDED 




Bubble Machine 






k 


m 


Create a festive party atmosphere with hundreds of 
bubbles floating around the room. The unit features a 
built-in fan which blows the bubbles upward. The 
rugged compact case features a built in carrying handle 
making it ideal for mobile DJs and and club use 


Lazerburst 


Lazerburst comes with 
16 pre-set geometric patterns and three operating 
modes that allow the creation of up to 100 different 
laser effects. Operates on four AA" batteries or with 
the supplied AC adapter. 4.9mW red diode laser. 3.5” 
x 5" x 7". lib. 


Double Derby 

Sprays out 40 multicolored 
In mm:- that dan. ■■ m the brat of IN* 
music. Two 120V, 300W 64514 halo¬ 
gen lamps included. 15"x14"x11", 
17lbs, 


LTS-01 Stand I 

This rugged 12 ft light stand features a 
T-bar and 2 side supports. Made of 
black andonized alummun and will 
support an evenly distributed load ol 
up to 100 lbs. 1.5" tubing diameter. 


PC9000 




The PC 9000 is an 8 channel controller and power 
pack. The power pack offers 8 swtched outlets 
and one unswitched for constant use. Set 
cnnomes with a 25 ft. control cable. 15v amp or 
1,800 watt maximum load. 


S£)ea£ev& fyC%£xmtef 

All Prices in this ad are good until 1/15/99 


LTS-31 Stand 


Portable trussing system that comes with 
2 black andonized aluminum tripods that 
telescope to g feet. Also included are 2 “T" 
bars and 2 five foot truss I beams that lock 
together to create a lo-foot trussing span. 
1.5" tubing diameter. 200 16 load capacity, 
38 lbs. 


J vm\ 




i * 

1 





LTS-06 Stand 

The LTS-06 is a lightweight g ft 
tripod with T-bar support. Made 
of black andonized aluminum. 
1.2* diameter. 50 16 load 
capacity, 9 lbs. 


91690 


16814th Street, Brooklyn, NY 11215 (718)499-8075«Fax (718)499-8057 































Customware 

Systems 




Gust 


InfoManager 

An Evrmf Bisod 
MmAgof^K System F<x 
Em«i*uiirntni Agarvivs Anc 

Mental DHiC JOCMjyS 









4 



' M A .JPh. EP* 

m V \^' %m W # I \nf 

Buy NOW ! 






44 NEW FEATURES have been 
added (Build 6.00 ) 




\ 








• 1 SPECIAL COMBO PACKAGE with the NEW ^ 

MusicManager v3.0 music library tracking software 
(compatible with CDVaiet ™ and CDDB for CD scanning) 



Try It Out 

For FREE ! 

InfoManager v2.0 

MOBILE DJ BUSINESS MANAGEMENT SOFTWARE 

Cali ( 972 ) 867-7729 or Download @ www.cwarenet.com 

Customware Systems, Inc. $50 Off Retail Price if Ordered by 2/28/99 


IT’S HOT 


Tough Cases to Crack 

Gemini Sound Products has made a case for two of their CDJ- 
1200 top-load CDPs and one CDM-1000 mixer, a.k.a. the DJC- 
CDM. Features include heavy-duty comers, a hinged top with 
latches, and black carpet covering. It is armed with mounting 
screws. The DJC-CDM is accompanied by a case for 10-inch 
mixers, the DJC-CD10, and one for 19-inch mixers, the DJC- 
CD19. Also, from Gemini: the CDC-75 and CDC-100 carry 75 and 
100 CDs respectively; the LP-50, UP-100, and LP-200 hold 50, 
100 or 200 records and feature spring handles, as does the fully 
foam lined TT-20 turntable case. These American-made cases 
each have a three-year limited warranty. MSRP: DJC-CDM - $189, 
DJC CD 10 $189, DJC-CD19 - $199, CDC-75 - $99, CDC-100 - 
$109, LP-100 - $119, LP-200 - $169, TT-20 - $109 





•tf 



Gemini Sound Products 
Corp.; 8 Germak Dr., 
Carteret, NJ 07008; 

Tel: (800) 476-8633 / 
(732) 802-6004; Fax: 
(732) 969-9090: 

Web site: 

£ www.geminidj.com; 

V E-mail: 

int-sls@geminidj.com 



Hi-fi Triad 

High-quality sound reproduction is the priority for three new 
phono cartridges from Shure. Models M97xE High Perfor¬ 
mance, M94E Music Lover, and M78S Classic have been 
enhanced with all-metal Phillips-head mounting screws and 
color-coded cartridge connector pins to simplify headshell 
connections. The M97xE features Shure's Dynamic Stabi¬ 
lizer™ damper/de-staticizer and die cast aluminum mounting 
block to ensure accuracy. The M94E is also available for P- 
mount tone arms as the MP94E. The M78S is a mono unit 
intended for 78 RPM playback. This trio of cartridges 
promises clarity for all your vinyl listening and dubbing needs. 
MSRP: M97xE - $150, M94E - $100, M78S - $90 

Shure Brothers, Inc.; 222 Hartley Ave., Evanston, IL 60202- 
3696: Tel; (800) 25-SHURE / (847) 866-2200; Fax: (847) 
866-2279; Web site: www.shure.com 
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Azden Performance Series wireless UHF 
microphone systems deliver crystal clear 
uncolored "you", with reliable rock-steady 
RF. Using the latest design and manufacturing 
techniques, Azden has removed the price 
barrier to high-quality UHF. All systems art* 

63 channel user selectable (in the 794-806MHz 
range), are crystal-controlled, PLL-synthesized, 
frequency-agile, and have XLR and 1 /4" out¬ 
put jacks. And unlike many of our competitors, 
we have a 2 year warranty, manufacture and 
tune each product ourselves, maintain full 
customer service and repairs in house, offering J 
the "iRer-friendliest" technical support and 
service in the industry. 

^AZDEN® 

147 New Hyde Park Road, Franklin Square, NY 11010 
(516) 328-7500 • FAX^516) 328-7506 
E-Mail-AZDENUS@AOL.COM 
Azden Home Page: http://www.azdencorp.com 


42 211 DR dual channel rackmount with unique 
cascading antenna feature, eliminating the need for 
an antenna distribution device, rear mount antennas, 
dual LED displays for RF and AF levels. 


4, - rti II «4 1 _ 

Ll ,, jp 

412UDR Full rackmount receiver with antenna 
mounting on front and rear 



411UDR stand alone receiver which can be 
rack-mounted using the 321RK rack mount kit 


* 


41HT handheld microphone. Heavy-duty case, 
with supercardioid uni-directional element, 

63 internal user-selectable frequencies, and 
uses either 2 AA alkaline batteries or Azden 
Nr-Cods and unique charging system. 




41BT bodypack transmitter with input level 
control, standby switch, locking mini-plug connector, 
and metol belt clip. Available with electret condenser 
omni-directional or uni-directional elements, 
instrument coble, or HS-11 headset boom mk. 

JriJfX- 


AMC-1A 2 mic Nt-Cad battery charging 
station for making the 41HT handheld mic into 
the rechargeable UHF microphone available. 













Tired of fagging, switching end searching for your COs ? 


Put them in your fay.. 



’Optona 
remote control 
gives you control when 
you're away from the ectiiome-it 

"No compnmise on sound quality 


5000 CO quality songs on a teuton 





songs are at your 
Program an event in advance and retrieve it later 


DJP-LD12 
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Unique Capabilities: 

• Pitch and Volume Control 

- Cue on Second Sound Card 
-Automatic Beat Mixing 

• Automatic Compression & 
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Recording Studio 



■ ** * ' 


?— 
7. 



Download FREE demc 
from our wcbsit. o' we 
can mail you a CD. 


Windows 98 

A ‘*° «« 9 U K - 

Packages 


The world's smallest professional OJ sound system l 


TM 


/)}/)mvr International MX SOI Detnlara Drire, Los / I//..S, (VI Q402/1, I'SA (650) QO-U533Q 

tttcu.JjfHittifr.Cttm 


IT’S HOT 



Fake Your Sound to Another Dimension 

ff you’ve been looking for a portal to a different dimension—of signal 
processing that is- -then DOD has some new effects processors to offer, 
known as (you guessed it) the Dimension Series. The Dimension3 is a 2-in/2- 
out stereo digital multi-effects unit. Its interface contains one rotary effect 
selector and two parameter control pots. There are also controls for input 
level, mix, and output level. Effects include reverbs, delays, chorus, flange, 
phase shift, rotary speaker, pitch/detune, and tremolo/pan. The Dimension6 
is a 4-in/4-out version of the D3. Both units fit in a single rack space. If 
you've been craving the power of sampling, the Dimensions is for you. It is a 
stereo delay that features a 24-second sampler with four banks of 6-second 
sampling or two banks of 12-second sampling. You can manipulate your 
samples with stutter, reverse, and LFO functions and place edit points 
precisely with a large jog/shuttle wheel and LED display. Other controls 
include loop, effect, tap tempo, delay, and gate, as well as knobs for speed, 
depth, feedback and mix. MSRP: D3 - $159,95, D6 - $279.95, D12 - 
$279.95 

DOD Electronics Corp.; 8760 S. Sandy Parkway, Sandy, UT 84070; Tel: (801) 
566-8800; Fax: (801) 566-7005 
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DENON 

MD RECORDER 
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T he Denon DN-M2500R is the ultimate DJ MiiiiDisc machine, featuring dual 
playback drives, as well as editing and recording capabilities. Imagine the 
flexibility of creating custom edits and producing your own dance compila¬ 
tions. The potential of MD is limitless. 

five "Hot Start*' function kevs are available on each drive. This feature allow s 

■ 

you to access a total ot ten different tracks or points within a track instantly. And 
unlike sampling, there are no memory limitations. A very cool feature! 

Can t find your play list? No problem! W ith the DN-M2300R, you can select the 
next track bv choosing the Next Track Reserve function, which allow s you to select 

* c* • 

a track with its track number and song title without interrupting the current playback. 
In record mode, you can intemallv dub die disc name and track mime. You'll never 
need to rename tracks again. 

Of course, the unit is also equipped with all of the standard Denon features 

including Pitch Slider, Pitch Bend, Auto Cue, Instant Start, and a Jog/Shuttle 

Wheel as well as A-B Looping. Check out die DN-M2300R at your local Denon 

dealer and see whv MiiiiDisc is about to revolutionize vour world. 

« * 

Denon electronics Division of Denon Corporation (ISA). JJJ New Rd,. Parsippuny. \! 0"0Ah. or.ii VKvUNiti 
Denon Canada. Inc.. 1“ Denison St.. Markham. Ontario. Canada I >R IBs. (‘Kssi -Tv-tOSi 
labrador. S.A. tie CA.. Zamora No. is t, op ho Mevico. D.F.. (Sjo > >S(vsAim 

\ isit our web site: akidenon.com 





, 


START 


Dd§e 


DENON 

The First Name In Digital Audio 














































Last year's 
winners included: 



Female 
Entertainer 
of the Year 

Lisa 

Capitenelli 






Best Club DJ 
Hobie 

“DJ H-Bomb” 
Armstrong 




Propmaster 
of the Year 

Marc 

Weinstock 



Best 

Technical DJ 

Robert 

Arthur 



What: American Disc Jockey Awards 
Where: Tropicana Hotel, Las Vegas 
When: | Thursday, January 14, 1999, 8:00 pm 
Web: www.alloccasionent.com 


% ) 

IV 



Door Prize 

Mark 

Klatskin 



Featuring a performance by: 


Details: 

Everyone receives one door prize ticket with paid admittance. You may purchase additional tickets. Auditions will be held at noon, 

January 14, 1999, in the Caribbean Ballroom, followed by a dress rehearsal. Contestants should contact the American Disc Jockey Awards 
to bo placed on a list (call 714-654-1774, or fa* us at 714-634*1098, or e-mail kvknotts^ aot.com). Contestants must perform a dance, play 
a game or do a skit. Call Monday-Friday, 10am-7pm Pacific Time to order tickets. Tickets are $15 presale by 12/31/98, or $20 at the Mobile 
Beat Conference. For presale credit card orders call 909-626-1005, or send checks to the address below. Credit card transactions are 


subject to a service charge. Black tie event, however attire is whatever you want. People arriving in formal wear will be escorted to the 
preferred center section, and will be eligible to win a prize for “best dressed attendee/" Nominations open to the industry lor " Best country/ 
western DJ", " Best Club DJ*, *'Bcst Technical DJ", and "Karaoke DJ" of the year, may be submitted no later than 12/10/98, to American 
DJ Awards, 1015 E, Katella Avenue, Suite B + Anaheim, CA 92805. The America Disc Jockey Awards is a division of Annual Awards Shows Inc. 
Produced by Ken Knotts. 






Chicken Dance. Macarena 

' Do the Dance. 


Last year’s Female Entertainer of the Year, Lisa Capitenelli, 
introduced us to one of the most popular DJ crazes of 1998, 
Do the Dance. Since then, hundreds of DJs and thousands of 
party goers have “done the dance” thanks to Lisa, proving 
that the American Disc Jockey Awards is more than some 
self-congratulatory, pat-on-the-back awards show. This is 
where top mobile jocks from around the country share their 
latest skills, and compete for thousands of dollars in cash 
and prizes. You’ll learn new ways to improve your show, and 
most importantly, you can finally say to the father of the 
bride, “Sure, I know that dance.” Call 909-626-1005 to order 

your tickets today. Seating is limited. So don’t delay. 


Winners of Three Categories Will Receive $1,000 Each In Cash and Equipment. 

Male and Female Entertainers of the Year <S Propmasfer of the Year 

Thousands of Dollars in DJ Equipment and Door Prizes 

Hall of Fame Inductees • Best Dressed Contest 

Post Event dance party • Jumbo Video Screens 

All New Sound and Light Show 


Sponsored by: 



A 


men can 




wards 














inr’Si ®ot 

A Killer Light of Lighter Weight 

The Orca Lite™, model DJA46, a less heavy version of the Orca™ from Ness, has 16 lenses that 
send 32 rainbow beams sweeping and crossing to the music's beat* This effect will really help 
make your light show mobile with its weight of only 12*32 pounds* Two 300-watt line voltage 
halogen lamps (#64514 at 120V or #64516 at 220V) supply illumination* The unit is fan cooled, 
housed in high-impact plastic with a black paint finish and measures 16.73’’ x 15 ' x 10*63". It 
comes with two tamps, bracket, cable and plug, all ready to enhance your musical world with 
healthy bites of light, 

Ness/Gemini Sound Products Corp. 

8 Germak Dr*, Carteret, NJ 07008; Tel; (800) 476-8633 / (732) 802-6004; Fax; (732) 969 9090; 
Web site: www.geminidj.com; e-mail: int-sls@geminidj.com 





2-year transferable 
“even if you break it" 
warranty* 


7 band stereo EQ 
assignable to zone 
or main outs 


3-bard 
channel EQ 


High output headphone circuit 


Interchangeable X-faders 
(or emergency field repairs 


Smooth, 60mm long-throw faders 


Digital effects 
with 255 


presets 


3 microphone 
channels with 
XLR 1 1/4 n 
combo jacks 


2 x 400W § 4 Ohms 
2 x 240W @ 0 Ohms 

19‘* rackmount option 


Silentfan™ cooling 


BNC light-jack 


Peak / hold VU meter 


DJ mixer 


powered 

ocft 

Switcha bio phono t 
stereo inputs 

Two zone outs - one 
equalized and one flat 


United States 

Yorkville Sound Inc. 

4625 Witmer Industrial Estate. 
Niagara Falls, NY 14305 
Tel: 716.297 2920 • Fax 716.297,3689 



Canada 

Yorkville Sound 

550 Granite Court. 

Pickering, Ontario LI W 3Y8 

Tel: 905.637 6481 ■ Fax 905 839.5776 


www.yorkville.com 


- valid m USA and Canada orVy 


Night Vision Mixers 



You’ll see the light with the first two mixers iin 
the Century CMX series from next!™ —the UV 
light, that is. The four-channel CMX-460 and 
three-channel CMX-360 feature control panels 
with UV reactive paint, which glows in the dark. 
There is certainly plenty to see. The 19-inch 
rackmountable CMX-460 features three phono 
inputs, switchable for a total of five line inputs, 
with gain controls and three-band EQ that 
completely eliminates each frequency (+9/- 
26dB). next! ™ has also provided cut switches 
and trigger buttons for left and right sides. The 
two mic inputs feature XLR and 1/4-inch 
connectors, EQ, and automatic talkover. You 
can mix the cue and master signals in your 
headphones with the “cue select" control. The 
CMX-460 has record and sub master outputs, 
and a master output equipped with balance 
control. The CMX-360 offers EQ, gain, cut, 
trigger, cue, and talkover features similar to its 
larger sibling, but with one mic, ore phono, and 
two switchable phono/line inputs. Its master 
output also has balance control, and it has 
record and booth outputs as well. And, even 
though they glow, a 12-volt light input is 
included on both mixers. MSRP: CMX-460 - 
$299, CMX-360 - $249 

Tracoman. Inc. 

2821 Evans St.. Hollywood, a 33020 

Tel: (954) 929-8999 

Fax: (954) 929-0333 

Web site: www.tracoman.com 

E-mail: info@tracoman.com 
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M ake Waves with sound products from Audi 

quality, dependability, and innovative technology at 
Wt offer a full line of microphones, wireless microphones and headphones, designed and manufactured 
to make you stand out in the crowd as a distributor, or performer. Please call (800) 661*8069 for a free 
listing of our pro-audio products and let us show you how to make waves. Audio zooo’ 5 , Sound Quality 
For Today And The Next Century. 


products deliver exceptional 
itive prices, true sound value. 
























See us at the 
Mobile Beat DJ Show! 

Booth #223! 


Max SPL 




' 


Camberlite™cabinet techno 
you need? For your nearest 
web site at: www.wbsound.com 
or call us toll-free at 888.927.6863 




Wright Bros* 1 '" I 




Rock N' Roller Moves it Along 

To make moving your "mobile'' equipment around easier, you 
might try one of the Rock 1ST Roller/Multi Carts®, now 
manufactured by TAM srl of Italy, producers of Quik-Lok 
Stands, and distributed in the U.S. by Music Industries Corp. 
They combine the portability of a luggage cart with the load 
capacity of an industrial four-wheel dolly. They have proven 
their reliability for organizations as diverse as the NFL, 

O’Hare International Airport in Chicago, the U.S. Army, as well 
as thousands of touring music groups. Rock N’ Roller/Multi 
Carts are available in four models: RR-4 MICRO with 350 
pounds capacity {the smallest, lightest model), RR-800 with 
350 pounds capacity, RR-8 and RR-10, both with 500 pounds 
capacity. Your back may thank you for it, especially if your 
road crew consists of one person—you know who. MSRP: RR- 
8 ■ $179.95, RR-10 - $199.95, RR-800- n/a, RR-4 MICRO - 
$119.95 

Music Industries Corp.; 99 Tulip Ave., Suite 101, Floral Park, 
NY 11001; Tel: (516) 352-4110; Fax; (516) 352-0754; E- 
mail: mio@musicindustries.com 
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PMCl5M|Cn - The New Standard In 
DJ Mixers For Mobile DJs. Clubs and More! 

• 3 Band EQ 1+6/-26 dB) Per Channel 

• Balanced And Unbalanced Outputs * User 
Replaceable Crossfader * Transformer Buttons 


ruDl >3 Band Isolator With Rotary 
Knobs And Cut Switches • +6 dB to - inlmily 
OFEl - 6 Band Eliminator With Faders 
* 0 to -35 dB * Full Line 01 Graphic Equalizers 
Also Available • Both The FDG-1 And GFE-1 
Feature Halt Rack Effects Which Can Be 
Used Alone, In Pairs, Or Combined 



PDX-JJ - Digitally Controlled Turntable 
Willi Reverse Feature • i 50% Play Speed 
• Pitch Bend • Motor Oft And More... 


De*i^nei u/itK 

Little Lovie Ve<ja! 
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PMC46MSU - VC A Oontrolted Top 
Grade Crossfader With Curve Adjustment 
t • New Rotary Monitor SeWf Switch * Rotary 
f Faders • 2 Mic Inputs * 1 Sr Rack Mount 


i) 

a 
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CDX1S - Top Loading Dual CD Player 
With Built-In 2 Channel Mixei * Mic Input 
♦ 2 Phono And 2 Additional Line Inputs 
•CD Instant Start {0.01 Sec) ■ Joystick For 
Pitch Bending & Cueing * Optional 19" 
Rackmount Ears Available 



rWL'OUA - 2 Master Outputs • 
3 Band EQ. Balance & Gain On Each Channel 

• 3 Mic Inputs With Separate 2 Band EQ 

• VCA Controlled Top Grade Crossfader With 
Curve Adjustment • Transformer Buttons 



OK, so there’s not actually controls for them, but you can be sure you'll find these features built 
into all of our top-rated professional gear. 

On the PMC46MKII & 50A, you’ll also find a high number of inputs (8 line, 4 phono), balanced 
XLR, 1/4" outputs for great sound quality, a user-replaceable crossfader for ease of serviceability, 
and an effects loop (send and receive) - and our top-loading CDX12 has a built-in 2 channel 
mixer! See, we listened to today’s top DJs like Little Louie Vega when we were designing our 
boards... but we also kept in mind what mobile DJs, installers and contractors want to hear as well. 

And it’s not service calls. . - 


Olive DJ* Wkat Tkey Want 

Exclusive US Distributor: Tracoman, Inc. 2821 Evans St., Hollywood, FL 33020 
voice: 954.929.8999 • Fax: 954.929.0333* e-mail: inlofftracoman.com • web: http://vAYVY.tracoman.com 

©1998 Tracoman. Inc. 
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A Sonic One-Two Punch 

Yamaha's Pro Audio Group is offering a double whammy of sound reproduction 
from its Club IV Series of speakers: the S2151V two-way speaker and the 
SW215IV subwoofer. The S215IV boasts a tight, punchy low end with two 15- 
inch, high-efficiency cast frame woofers and a 2-inch titanium high frequency 
driver. It has a newly designed crossover network and a trapezoidal cabinet. The 
SW215IV subwoofer features 3-inch voice coils and large magnet structures to 
ensure high output levels. At less than 2 feet in height, this crusher can slam a 
big low end from a compact area. Like other Club IV models, both of these units 
have built-in driver protection. Carpet covering, metal comers, and sockets for 
pole mounting are standard. MSRP: S215IV - $799, SW215IV - $749 

Yamaha Corporation of America; P.O. Box 6600, Buena Park, CA 90622; 

Tel: (714) 522-9011; Web site: www.yamaha.com; E-mail: info@yamaha.com 


Gemini Racks Up a Score of Three 



Gemini Sound Products has added three new 19-inch stereo rackmounting mixers to its high-scoring Platinum 
Series: the PS-700, PS-800, and PS-900. Each one gives you the benefit of four stereo channels with three 

phono/line convertible, five line, and three mic inputs. Other 
useful features you will find on each of these models include an 
assignable/replaceable crossfader, effects loop, mic input with a 
Neutrik combo XLR 1/4-inch jack, low^mid-high EQ and cut on 
each channel, balanced master outputs, and a peak hold dual¬ 
mode display. To add points to your score on the dancefloor, the 
PS-800 has six onboard effects and a reverb section, while the 
PS-900 sports a 24-second sampler with five memory banks and 
battery backup. All units carry a three-year limited warranty. 

MSRP: $429 - $599 


Gemini Sound Products Corp. 

8 Germak Drive; Carteret, NJ 07008 
Tel: (800) 476-8633 / 

(732) 802-6004 
Fax: (732) 969-9090 
Web site: www.geminidj.com 
E-mail: int-sls@geminidj.com 
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CD CASES 

HOLDS 110 CD* 



We Stock A Complete 
Line Of DJ Equipment, Lighting, DJ Cases, 
Cabinets & Accessories at 

WHOLESALE PRICES 
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921 East 11 ™ St., #101 
Los Angeles, CA 90021 

Visit Our Website: www.sixstardj.com 


am Fog Machine 
W Free Fog Juki 



P15H-J249 
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P-15T-J199 
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Numork cdn -22 

Du al CD Playar 



HUE SONIC MAXIMIZERS 
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Pro DJ 
Strobes 





TM-15 • $199 
215-1289 


YMl Wa rarity 


IVe Snip Via., 

UPS Dm 


In L.A. ■ (213) 488-0198 

Outside L.A. - (888) 6 STARDJ 

782735 


Holdi ig It All Together 

An audio system is only as reliable as its weakest link; in many 
systems the cables are that weak link in the signal chain. You can 
make sure the signal gets to its destination by using high quality 
cables like 5522M Digital Audio Microphone Cable and GLC20 
Instrument Cable made by GEPCO International. Both are covered 
with a thick, flexible matte PVC jacket, and are available in bulk 
lengths cut to your specifications. The first is for digital and 
balanced analog applications; the second for unbalanced. 
Conductors in both cables are insulated with low density polyeth¬ 
ylene dielectric. The 5522M consists of two twisted 22-gauge, 
finely stranded, tinned copper conductors with a 22-gauge, tinned 
copper drain wire. Lower capacitance lets you run this cable 
farther than the average mic cable without high frequency toss. 
The GLC20 contains a 20-gauge, finely stranded, pure copper 
center conductor, shielded with a durable 95 percent 
copper braid. This cable’s thicker than norma! 
jacket gives it extra resistance to high 
gain circuit noise. 

GEPCO International, Inc. 

2225 W. Hubbard, 

Chicago, IL 60612-1613 
Tel: (312) 733-9555 
Fax: (312) 733-6416 



Get Picky 
About Your 

Bass 



You know exactly what 
you want out of a 
subwoofer: a lot of 
power and a minimum of 
setup time. The Picky 
Sub from 8ST fulfills 
your meticulous 
demands by offering one 
15-inch, 500-watt woofer 
combined with a built-in 
crossover, eliminating 
the need for an external 
electronic device. It has 
a dual 1/4-inch connector that allows direct linking to a full- 
range cabinet or another subwoofer. This cabinet includes 
metal corners, a rubber handle, and mounting pole adapter. 
If you already have BST’s Picky 122 or 124 speakers, the 
Picky Sub will certainly fit your needs. MSRP: $350 


BST America: 1301 Waters Ridge Dr., Lewisville, TX 75057; 
Tel: (972) 3536463 / (888) BST6014; 

Fax: (972) 3536490; Web site: www.bstsound.com 
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r ACL 24 AirCraft Lighting Sysfemj 

4 color x/y filming 
1.2 million c.p. 

AC outlets on 
rear for effects 
25 ft, cables 


Compact 
Durable 
Long-Life 
Easy Setup 


Ask about 
the New CSL _ 
Cranj^Tripods^ 


Additional 77 patterns available 


Workstation 

Series ii 


THE BEST LIGHT SHOWS EVER! 


Over 600 Top Name Brands 
all at Discount Prices 


"Since 1 973 


COLORADO 
SOUND N' LIGHT, inc 


Toll 


( 888 ) 429-0418 

www.csnl.com 


THE MOBILE DJ LIGHTING LEADER FOR 25 YEARS 




IT’S HOT 


On a Quest to Expand th 

LyteQuest Pro is offering a number of ways to 
expand your thinking in the realm of lighting. 
First, you can feed the heads of your crowd 
with an Acidbeam psychedelic projection 
effect. This unit features a continuously 
rotating, van ablets peed wheel which creates 
an ever-changing, mind-altering effect. It 
comes with two wheels, “liquid” and “dry," 
and uses one 120V/250W ENH bulb. 

Open their minds further with the Motorhead 
150 intelligent wide field effect. It has been 
redesigned to use the HTI-150 bulb, which 

has a 750 hour 
life span and a 
color temperature 
of 6900' K. The 
result is sharper 
colors and a truer 
white. Its PC 
board is also 
new, with four 
internal programs 




plus white, and includes bicolor and rainbow effects..It swivels 360' and tilts 
274'. The unit is a DMX 512 device but can also be sound activated, and slaved 
with other units without a controller. 


Finally, you can harness the intelligence of all your LyteQuest Pro Motor Series 
effects with the DMXpert Motor Controller. It comes loaded with four individually 
controlled programs that can run simultaneously. A slide control also allows you 
to change the movement, gobo, color, and dimness of the effect. An illuminated 
LCD is included. All of the LyteQuest Pro products mentioned! here carry a one- ] 
year limited warranty. 

Gemini Sound Products Corp., 8 Germak Drive, Carteret, NJ 07008; 

Tel: (800) 476-8633 / (732) 802-6004; Fax: (732) 969-9090; 

Web site: www.geminidj.com; E-mail: int-sls@geminidj.com 
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Your world just got better. Meet the Rane TTM 54 Performance Mixer, It's been designed 
with the help of these 4 top performers from NYC and brought to you by the World 


Leader in club mixers. Check out the fresh features that enhance your mixing style. 
Now there's no holding back on your creativity and you no longer have to sacrifice 
sound for flexibility. Everything about the TIM 54 is cool! but what*s really hot is the 


recording studio quality and the customized, performance-oriented design. 
One world. One hell of a mixer. 







URL www.ranG.com 
FAX 51 4,636.5347 


Rane Corporation TEL 425.355,6000 FAX 425.34 
In Canada: Omnimedia Corporation TEL 514.636 
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NEW LINE OF CD CASES OFFERS EASY 
ACCESS , ORGANIZATION AND SECURITY. 


T buted as one of the hottest new 
products at the Canadian DJ Show 
last spring, the DJ P-200 case from Diskjocki 
offers a unique way to store and retrieve CDs, 
enhanced security, and attractive packaging. 

The unique tray system in this case features two 
vertically mounted rows that tip out. The CDs are 
held in the trays by felt strips, which protect the play 
side from scratches. The case itself is of rugged 
composite-on-wood construction. Four latches (two 
of which lock) secure the cover to eliminate any 
chance of t ^D spillage while in transit. The cases are 
available in gray (light and dark), green, yellow, 
brown, purple, blue, white, red and black. 

With the extra security and rugged protection 


offered by the DJP-200 comes extra weight. At nearly 
40 pounds when loaded, it's no lightweight. On the 
other hand, it's in the ball park with similarly designed 
carpeted cases. 

How it works 

The DJP-200 "system" includes the case, a hefty three- 
ring binder and two sheets of little stick-on labels, 
numbered 1-200. 

Step one is to load the trays. Once the discs are in 
the case, knowing what's where is mind boggling. Take 
the time up front, when you first load the case, to 
devise a good system that will help you find the track 
you are looking for in the shortest amount of time. 

The J-card from each CD goes in the binder and the 




Numark 


Numark 


3 Quick Search Jog Wheel 
3 Instant Start 
3 Pitch Wheel 
3 Programmable 
3 ±10 Track Search 


CDN 22 
Numark Has 

The MOTT **! 1 

Features for The 
LOWEST Prices! 
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DN'2000 MKIII 

The BEST Just 
Got BETTER! 

3 Lightning Fast Start .01 sec 
3 10 Second Shock Proof Memory 
3 Digital Output 
3 Cue Wheel 

3 Quick Drawer Open / Close 
3 Anti Dust / Anti Smoke Gasket 




CALL for 

$$$ 



PS 900 

3 4 Channels / 2 Simultaneous Mies 
3 Cue Mic Feature 
3 Balanced Outputs 
3 5 Memory Bank Sampl 

24 Seconds of Samples with 9v Battery Back-up 




TM700B 

TlJRNTAbU 

3 Belt Drive 
3 STYLIN'Blue Finish (Av«iUbU In 
3 ±10% Pitch Adjust BUck TT-l 700) 
3 Aluminum Platter £-f*o OP 
3 Removable Headshell ***** 

3 Includes Numark Slip Mat 
3 Strobe Illuminator 



3 8 Inputs SUPER CLEAN SIGNAL! 

3 3 Band EQ+Gain on Each Ch. 

3 2 Simultaneous Mies 
3 Super smooth, Super Clean X-Fader 
3 Split Program / Cue Beat Assist LED Meter 
3 Balanced Outputs 


PIONEER CDJ'700s 

The Newest from Pioneer! 
Using the jog wheel, you 
can get vinyl turntable > 
effects with digital clarity, j 
Features 6 loop functions, 1 
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PMC 0>A 



159. 



3 2 Channels 
3 2 Band EQ on Each Ch. 

3 High Polish Mirror 
Chrome Finish 
3 Record Output For Recording Competition Mixes 



master tempo control, fader start play, 
and quick start for instant performance! 
Originally only S849. 00 CALL 

* Add Lasers to your Gigs * 

* Make Mor e Money * 

LASER WIDOW 

3 4.9 mW 
Red Laser 
3 16 Cool Patterns 
3 Sound Activated 
Laser Motion 
3 Manual Mode 
Allows 100 Patterns 





$89. 


99 


1 -800-404-8230 ™ PL TiT c 2 M 

«. w . W ~T E-MAIL: mfo@planetdj.com 

3050 Afllll Street * ReilOj NV 89502 Pax * 702-323-8320 
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CD, obviously, goes into the tray. So that CDs can be 
quickly returned to their proper tray, stick a number to 
the label side. The other number can then be placed 
with the J-card in the binder. 

After you've loaded your CDs into the trays and 
filed the J-card s into 
the binder, you'll 
probably want to set 
up a computer data¬ 
base of the CDs in the 
case. With a printout 
of the CD's titles, 
artists and file num¬ 
bers, you'll be able to 
find a particular disc 
far faster than leafing 
through the binder. If 
you're feeling really 
crazy, you could even 
include the track listings, if you really feel like 
entering some 3,000 titles into your computer. It 
will take you some time but, on the upside, you 
can leave the binder at home {which lightens the 
load). 

Regardless how specific your database is, it will allow 
you to change discs in the library at will without 


having to be concerned about categories or alpha¬ 
betical placement. Just change the disc, update your 
database, sort and print. 

Coming soon 

Following up on the success of their first 
product, the company has announced 
plans to introduce three new cases in the 
near future. Currently in the works at 
Diskjocki Cases are three new models 
including a lighter, less expensive version 

of the popular 
DJ P-200. In 
addition, two 
new wood racks, 
suitable for home 
or office, are also 
on the way. l ist 
price for the DJP- 
200 is $299. The 
new wood racks 
will be priced at 
$199 for the 200 
capacity and $119 for the 100 tray unit. For more 
information, visit the Diskjocki Web site at y 

www.diskjocki.com. ^ 



( EledToVoice 


[ Numnnk 


fjjwib Abracadabra is your source for pro audio, light 

and music. You’ll find all the top brands at fh 
Guaranteed Lowest Prices! We carry everthing 
the mobile entertainer, nitecfub and hobbyist. V 
our showroom or check us out on the web tode 


WE 

SHIP 

VIA... 


AMPLIFIER. RACKS (CASES > MUIRS 


•SMYmJSW 




: 1 

J 


I p L 

f CT »T 4 



M 1 

L I 

■ 


_ i 


f. 

t 

hod 

11 ■] 

roi 

sho 

Ei.com 


IJTm 


ji] 

j i it 




The DJ Magazine 


33 






































































































1 - 800 - 338-0531 



■If t# 


m a m 




J ' 


rr 


m nr 


CATALOG 

vn I n»vvi 


r : 


VN 5 , 

WP 




Raw Speakers 
Rackmount Cases 
Microphones 
Mic Stands 
Mic Accessories 
DJ Cartridges 
Headphones 
Mixers 

Effects Lighting 
Lighting Controls 
Light Stands 
Foggers 
Mirror Balls 
DJ Speakers 
Connectors 
Tripod Stands 
Power Amplifiers 
Powered Mixers 
Cables & Speaker Wire 
PAR Cans & Lamps 
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Pie isant Valley Dr, Springboro, OH 45066-1158 
Phrne- 513-743-3000 FAX: 513-743-1677 
E-Mail sales £pafts*expr©ss.com 
Web Site www,parts-e xpress.com 



by George Mohr 





HOW TO CHANCE THE TEMPO 
OF YOUR TUNES WITHOUT 
EFFECTING THE PITCH. 


Brrrrr! Winter has returned to the northeast... time to 
cuddle up in front of the fireplace while tossing stacks 
of worn out 12" singles into the fire. Ahhhhh, noth¬ 
ing smells better than the scent of smoldering vinyl. 
Now sit back, relax and listen while I relate the DJ 
tech version of a popular bedtime tale. 


Once upon a time there was a DJ wl o wanted to make a remixed tape 
of some of his music (for his own personal, non-performance use, of 
course). He had, however, a slight problem. The vocals on his master 
sounded like nasty chipmunks and monsters. 

"How can I fix this?" the DJ pondered. "Well," J said to the DJ, "We live 
in a very technologically advanced world and we have a way around this 
problem." 

Cue the narrator 

When you up the pitch on your CD player (or turntable), it speeds up the 
music. That's good, since what you are probably trying to do is match the 
beats of two selections. The reverse happens when you decrease the pitch 
control. The downside of this is that the pitch also increases (or de¬ 
creases), hence the name: pitch control. 

What you really want to do is increase the speed, or tempo, without 
changing the pitch. This can be done with a marvelous magic box called 
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Phone: 888-864-3992 Fax: 800-888-1490 Ask about FREE shipping 

Visit us in booths 209 and 308 at the 
1999 Mobile Beat DJ Show and Conference. 
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TECH TALK 


a pitch transposer. 

This device is designed to change the pitch of a 
sound up or down in real time without changing the 
speed. Originally it was used by Karaoke Jocks to help 
the vocalist sing in a more favorable key while 
keeping the speed the same. In the band world, a 
singer may pitch his or her voice up or down to "fit" 
the music. 

But wait... don't we want to change the speed and 
not the pitch? Right! I have a different use for this 
marvelous unit. By inserting a pitch transposer into 
the processing loop of your mixer, you will have a 
powerful weapon in the war against the chipmunks 
and monsters. Here is the scenario. When you speed 
up a record or CD, you get the dreaded chipmunk 
effect. If you were to reach over to your pitch 
transposer and decrease the pitch, you could return 
the vocals back to where they were without affecting 
the new speed. 

How does it work? 

This little trick is possible because the pitch 
transposer works in real time. That is why the vocal¬ 
ist can use it in a band situation and appear to sound 
"higher" (or lower) in pitch. 

How do you know that what you are setting is the 
correct pitch? The answer is as simple as how your 
pitch transposer is set up. Does it work on the 
"sharp" or "flat" system, or does it work off a percent¬ 
age scale? If it works off of a percentage, you are in 
luck. Just set the transposer opposite the percentage 
you set on your pitch control. For example, if you 
were to speed up a record to +6% pitch, then all you 
have to do is set the pitch transposer down -6%; this 
will put the vocals back in their correct pitch level. 

If you have a sharp/flat system, it is a bit harder. If 
you hook up your transposer to the effects loop on 
your mixer then you can bypass the transposer by 
setting the loop on bypass. Adjust the pitch control 
on your turntable or CD player to where you want it, 
then use the transposer to bring it in line with reality. 
Now push the bypass button on the effect loop, 
while putting the pitch control on the CD player or 
turntable back into its original center position. 

Keep going back and forth with the bypass button 
and the pitch control, while making fine adjustments 
on the pitch transposer. Eventually, you will hit the 
point where there is no difference in the vocalist's 
voice. Mark this point as your "pitch down" level. 
Once you do this at various pitch points, you will 
never have to recalibrate the transposer again. If you 
don't own a transposer as of yet, you may want to 
seriously consider purchasing one with a percentage 
readout. 


36 


MOBILE BEAT 













































































So now you are probably thinking, where do 1 find 
this "pitch beast"? Well, that is easy. If you do karaoke, 
chances are you already have one. But most likely, it is 
of the sharp/flat nature and you may have to calibrate 
it as I explained above. If you don't have one, many 
band-type effects processors—made by Alesis, Yamaha, 
Roland, etc.—have the pitch transposer effect, along 
with many other very usable effects such as echo, 
reverb, chorus and flanging. This type of processor 
offers a plethora of uses if you like to mix; and is 
probably your best bet since you get many features 
built into one unit. 

Most of these units range from S250 on up. Obvi¬ 
ously, the more you pay, the more features you get, 
also the better the sound quality. I ow*n an Alesis 
Midiverb ($300) and it has helped me on many 
occasions. I don't know how I would get by without it. 

Things get better if you use CDs. The Pioneer CDJ 
series of CD players and the Denon DN2500F offer this 
pitch transpose feature built right in. Pioneer calls this 
feature Master Tempo. In short, it tracks the pitch 
control. As you move the pitch control up, the pitch 
transposer will move the pitch back down automati¬ 
cally. This way you don't have a lengthy presetting 
time as you would if you used an outside pitch 
transposer. So now you know what to do the next time 
those nasty chipmunks and monsters invade your 
favorite mixed tape. 

As for now, it is time to put out the fire and pull the 
covers up for a nice winter's nap. Anybody got some 
more lousy 12" records for me to burn? 

Should you need me to help you out in this or any other matter, / can he 
reached at Abracadabra... The DJ Pro Shop, 1153 Deer Park Ave., North 
Babylon, NY 11703; or call (516) 667-2300, 






WHEN IT’S TIME TO ROCK 
- ROLL YOUR GEAR IN... 
WITH MULTI-CART • 


• Up to 500 lb capacity 

• 4 models to choose from 

• Heavy-duty stair-climbers 

• No parts to lose 

• Caster brake secures load 

• Rugged construction 

• Extends to 52" maximum 


*HH nCARt 


MUSIC INDUSTRIES CORP, 99 TULIP AVE., #101. FLORAL PARK. NY 11001 

tel: 1800.431.6699 • fax: 516.352.0754 


Multi-Carts 8 easily convert from two-wheel hand 
truck, to variable length hi-stacker r to platform 
truck, to mobile workstation - in seconds. There 
are even accessories to convert the cart to a three- 
tier shelf cart. The uses are limited only by your 
imagination! Send or call for more information. 
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by Steve Jacob 
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COLOR IS JUST SKIN DEEP... THE REAL NEWS IS WHAT'S INSIDE 
THESE NEW PRODUCTS FROM MTX AND NUMARK. 


o doubt you remember the folksy voice of the 
late Burle Ives serenading and narrating us 
through the children's animated puppet story 
"Rudolph the Red-Nosed Reindeer"? At one point in 
the story, the snowman (voiced by Ives) sang of the 
joy of the holiday colors: silver and gold. Coincidence 
or not, a couple of products dressed in silver and gold 
have arrived just in time for your holiday parties, and 
just may thaw out the most frozen abominable DJ in 
the land. 

Silverado 

MTX's X4 interactive mixing station is a new, infi¬ 
nitely adjustable unit. If you're looking for the ability 
to set and match the gain of each channel or source as 
well as independent frequency and (kill) control, then 
the silver-faced X4 should be on your wish list. This 
mixer is a pure joy for the truly dedicated mixologist. 

As Rudolph learned to fly, so can you when mixing 
with this metallic marvel. Have you ever imagined for 
just a moment that you could take the drum line from 
a particular song and mix it with the bass line from 
another with the vocals of yet another song, all on the 
fly? Well little caribou, with the +12dB to -24dB bass, 
midrange, and treble rotary pots on each input plus 


multiple input channels per side, it's easy. You can 
isolate or completely eliminate your choice of frequen¬ 
cies, which may also come in handy when doing 
entrance themes at weddings. 

The infinitely adjustable -14dB mic/talkover sensi¬ 
tivity pot automatically lowers the output of channels 
2, 3, and 4, which leaves no doubt that your voice will 
be heard. The front mounted mono select button is 
ergonomically correct, especially when you arrive at 
the gig and find you need to add more speakers for 
coverage. Add to this the secondary zone output with 
separate gain control and you now control the volume 
of the extra pair of speakers or your mixing monitors 
in the booth. 

Remember, the world can be a cold and cruel place, 
especially at your party when you're mixing or 
segueing between sources, and the volume levels from 
the two sources are as different in size as the snowman 
and the abominable one himself. Jaws drop, 
unpleasantries abound, and the warm feeling of 
disenchantment begins to invade your psyche. 

With X4'$ split Q feature you no longer have to 
guess or remember the output level of a particular 
musical source. When engaged, the Q audio is divided 
into stereo left, while the main output is the right 
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path, or you can opt for the standard full 
stereo with both the program and the main 
sources combined. 

Gitty up! 

After a test spin, I discovered that this board is 
fairly quiet and clean. Mic and line levels 
grade out at a solid 90dB, and all the controls 
feel solid and smooth. Beat pulsing LEDs are 
helpful and the overall layout and features 
actually combine to create a dynamic mixing 
environment. At only 11 pounds, the X4 is 
somewhat svelte. The light silver face makes it fairly 
easy to see in dim lighting; a BNC lamp jack is also 
provided. 

Although MTX is as serious about its products as 
anyone in the business, it's nice to see that they don't 
take themselves too seriously. Number 20 on the front 
panel diagram is just the power button, which usually 
doesn't merit a comment or further description. Yet in 
the X4's manual, after describing all the technical 
innovations related to the mixer, the tech writers 
describe the power button as follows: "This turns 
power on and off. This is a very important and pretty 
cool feature, huh?" As I've always said, this is a fun 
business, but a professionally executed, fun business. 
MTX is a company that makes hard work look like fun, 
and the X4 represents this philosophy to the fullest. 

Cold digger 

Being one of the owners of Numark's first forays into 
dual CD player design, I can say that my '88 model 
5020 was a true slice of technological heaven. This is 
not to say that the unit or its auto-mixing brethren 
6020s w'ere without fault. However, they did kick open 
wide the door for other companies to follow with dual 
drawer CD players. Whereas the 5020 and 6020 lacked 
precise CD manipulation but were without compari¬ 
son, the new, gilded Numark CDN-34 is a true and 
exact ing performer. Add to its precise control a bevy of 
immensely useful features and you have one of the 
best and easiest to use dual drawer CD players I've ever 
encountered. 

If you could read my mind 

As with any equipment I review, I look to see how 
intuitive a particular piece is by setting it up 
and operating it without cracking the 
manual. At this stage of development, most 
new equipment should he self-explanatory. 

You should be able to break open the box, 
plop it into your rack and begin to rock — 
it's just that easy. 

Similar to the silver metallic MTX X4 
mixer, the Numark CDN-34 is a striking 


metallic gold. It also features back¬ 
lighted cue, play and pause buttons; 
perfect for dimly lit locations. Also to 
help the DJ in the dark, there are two 
large kiwi green LCD displays to help 
track your tracks. Actuating the but¬ 
tons, the superior tactile feel is rein¬ 
forced by a reassuring click. The pitch/ 
speed control sliders operate accurately 
and smoothly with an easily locatable 
center detent. 

Setting up the unit, the first obvious 
thing you'll notice are two control cables. This design 
offers many benefits, such as more precise control, as 
well as the inclusion of two banks of anti-shock 
memory at 12 seconds each. 

From this moment on 

Until recently, it was standard operating procedure 
for DJs using CD players, to meekly apologize when 
the music skipped. With this unit, however, you'll 
never have to apologize for skipping again. For this 
capability alone, 12 seconds total or 6 seconds per 
transport is allocated to the task. In other words you 
can bump this unit around continuously for 6 
straight seconds on each side. 

After a CD is loaded into the drawer, each unit 
instantly stores the song's beginning into buffer. This 
procedure takes almost as long as the length of the 
buffer: about 5 seconds. Hitting the play button after 
the initial 5 seconds, the CD player continuously 
reads ahead and stores fresh 6 second increments. If 
the unit is bumped, play continues from the buffer 
until the player catches up. Continual hard shocks 
are probably the only thing that will shut down play, 
as well as erase the buffer but, due to a 2-second fail 
safe, the unit repeats until continuation of the entire 
process occurs. The music tmly never stops. Buffer 
information, however, is unavailable during cueing. 

The second group of 6 seconds is allocated to the 
seamless loop, stutter, and instant start functions. 
This is as thoughtful a design feature as you can get. 
Truly instant start, true seamless looping and on-the- 
beat stutter effects are awaiting you. The looping and 


NUMARK SPECS 

CDN-34 

Type: Dual transport 
Style: Drawer 
Pitch Control: ±12% 

Frame Accurate 

Single f Continuous Play 

Cue: Autocue to music / true Ixtffered 

irntant start 

Fine Cucmg: IV/ieH 




Feature*: 12 sec, tfrili-siiotA buffer ; 
pitch wheel, seamless looping & 
stuttering, forge display with BPM 
counter 
MSttP: If,250 


MTX X4 SPECS 

Channels: 4 

Inputs: Phono-3 / Une-6 / Mk*2 
Outputs ; Master- / /1one ♦ l / Rec- f 
Frequency Response: 20H/ - 20kH/ 
Bands FQ; J 
S/N: 90dB 

Replaceable Cimsfuder 
Features. Auto talkover, balanced 
outputs, intelligent channel 
assignment visual gam-matching 
dhpiay 

size: far* irxsjy 

MRP: S520 


stutter effects are so easy to use, anyone could do it. 
Another area where the anti-shock system is useful 

is the tap beat counter. Tapping to the 
beat to determine BPMs is not new 
technology, but combined with the 
CDN-34, the usefulness of this product 
improved immeasurably. Not only was 
I able to get B1 M information, but in a 
test sample of 20 songs, the accuracy 
was uncanny. 
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DISKJOCKI 

The Ultimate System For 
Mobile Entertaining 



To ensure that my eupho¬ 


ria was tempered a bit, I 


decided to take this unit 
to a club for further in¬ 
vestigation. I in happy to 
report that the Numark 


( DN-34 was superli in 
every aspect. 


Shoop, loop de-loop 

I've used many a sampler/looper, both inboard and 
outboard, on a variety of units. One of the things I 
enjoy about the CDN-34 is its plain simplicity of 
operation. Grabbing a sample is flawless, repeating the 
loop is flawless, and getting out of the loop and then 
diving back in after you passed the in/out points is 
even easier. Stuttering was nothing short of extremely 
accurate. 

To ensure that my euphoria was tempered a bit, 1 
decided to take this unit to a club for further investiga¬ 
tion. I'm happy to report that the Numark CDN-34 
was superb in every aspect. Sometimes, instead of 
mixing back and forth, I would grab a sample without 
vocals to do announcements at the club. Hmmm, 
imagine using it for bridal party entrances. Club and 
home remixers, here is your key to the city. 


You've got the touch 

Another tactile stimulation you must experience with 
this unit is its true-feel pitch/jog wheel. Not since I 
spun vinyl on the "wheels of steel" have I felt such 
control. This unit could truly help to convert the 
current crop of vinyl jocks to the digital domain. All 
this without having to press the usual numb pitch 
bend button. 

Checking the specs, you'll find that this 11-pound 
unit reads as well as it appears to perform, with 94dB 
signal/noise, and 86dB of separation. Fit and finish are 
first rate with all the legends clear and concise and all 
panels, buttons, knobs flush and centered. 

Combine this unit with the MTX X4 mixer and 1 am 
willing to bet you could win quite a few mix competi¬ 
tions as well as impress your wedding clients and 
yourself. For the price, you'd be hard pressed to find a 
machine like this anywhere... at least for now. 




Awarded Most Innovative Product at DJ WORLD 98 


Store and 
retrieve CDs 
instantly-no vinyl 
sleeves or 
jewel cases 

DEALERS 

Singtime Karaoke 

Virginia 

(540) 471 -8257 

DISKJOCKI 

California 
(310) 368-7638 

Laserland 

2200 Dundas St. W, 
Mississauga ON Canada 
(905) 566-0800 


Professional 
roadcase for 
maximum 
protection white 
transporting 

DISKJOCKI 
INTERNATIONAL 
Head Office 

191 Eglinton Avenue E. 
Suite 302 
Toronto Ontario 
Canada M4P 1K1 
T (416) 544-3455 
F (905) 305-0666 

Visit our wobsile 
www.diskjocki.com 


Indexing binder 
organizes storage 
of CD booklets 
and enables quick 
link to discs 



DISKJOt 

Patent Pending 



Icebreakers - A must-have interactive 

book written by John Rozz that includes: Games, Skits, 
Specialty Games, S/FX, Quizzes. Over 70 
activities. Direct vendor phone numbers are k. 
included. Over 200 sold at the Mobile Beat 
Show in Las Vegas. $24.95 



/ 


Human Puzzle - This game 

sold out in two hours at the Mobile Beat Show! 

Comes with special directions. Six for $29.95 

Balloon Jump Suits - 

The original and only suits you'll ever need for the "Parade of Beauties" 
and "Jolly Santa." $29.95 ea 1 8- inch Popper - For the 
Balloon Jump suits. $19.95 

Collapsible Limbo Pole 

Available in many colors. $14.95 

Millennium Rockets - Be the first in your area to 

use these as shooters or decor at your event. Imported from Mexico. 
Small $9.95/ Large $34.95 

NEW Items! * DJ. Signs * Sky Dancers - call for prices! 

John Rozz Private Seminar Brochure - FREE! 


Call 


1203 • 265 • 9796 

207 North Colony Street • Wallingford. CT 06492 


/ 
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The Porta-Party is: 


2 Panasonic * 

Back-lit I 

CD players 1 * J 

w/Anti-Skip I 

I Kam f F. 

KMX 100 Mixer with! 

• 2 Phono Inputs 1_ * 

• 2 Line input 

• 3 Band EQ m 

Channel 

• True Split cueC* « 

• 1 Mic ■—d-- 

• Separate Record Output 

1 custom Wired 
Ready to Go! 


Regular Price 
$549.99 


W M W 


i 


In CONNECTICUT 1 - 800 - 552-4478 In RHODE ISLAND 


( 203 ) 230-2449 


NOW 2 LOCATIONS 
TO SERVE YOU BETTER 


( 401 ) 453-3366 







Shape of Things to Come 

Get your hands on the latest in the ESO-Necklace mixer line, the ESO Shape, 
distributed by Pacific Supply & Trading Company, The most notable feature of 
this model is the digital Vinyl-Touch sound shaper module, which gives you extra 
tools for molding your mix. Its ‘'pitch" function keeps the correct tone of the 
record while you use pitch control or touch the turntable, effectively eliminating 
the “Mickey Mouse" effect. "Bend" allows tone changes with pitch control, but 
not when the turntable is touched. Use “bypass" to operate under traditional 
conditions. You can interface this unit with most hardware on the market. Three 
main input channels include two switchable stereo inputs (with phono/line 
selector switches on the front panel) that let you simultaneously connect two 
turntables, two line devices, and a mic input. You can preview audio with the 
pre-fade listen function on each music channel. The four outputs are all stereo 
and include main mix, monitor, record, and headphone. You also get low, mid, 
and high rotary EQs with kills on the music inputs, a modular crossfader, and 
an outboard power supply. The ESO Shape may help you sculpt your next audio 
masterpiece. MSRP: $899.00 

Pacific Supply & Trading Co.; 3091 N. Lima St., Burbank, CA 91594 2013; 

Tel: (818) 558-1061: Fax: (818) 558 3793; Web site: www.pstco.com; 

E-mail: info@pstco.com 
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CR-RACKS 


All multi-layer plywood 
construction 

Large radius edges for 
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NEW SPEAKER MAKER BREAKS 
THE MOLD IN TRADITIONAL 
CABINETRY. 


by Jim Kerins 

Imagine the future for the modern l >J. No 

longer will you need an hour or more to set 
up or tear down. You'll be able to walk in or 

out of a party with your mixer, amplifier and music 
library all in one hand. This magnificent future will be 
complete with an almost magical, full-range speaker 
system that looks and sounds great. It'll be made out 
of a high-tech, man-made material that weighs less 
than 30 pounds and... whoa... what's this? It looks 
like the future lias already arrived, thanks to our 

friends at Wright 
Bros. Sound. 

The big problem 
with most speaker 
systems is that 
they're just too 
heavy, usually 
weighing in at 
around 60 to 70 
pounds each; they 
may as well be a 
hundred pounds at 
the end of the 
night. My best Djs 
(who are females) 
would prefer I send 
them out with 


EQUIPMENT SPECS: 

Wright Bros. Sound 

1101 Threemaple Drive 

Manchester Center, VT 052S5 

Tel: 886-927-6863 • Fax: 802-362-S809 

Web site: www.wbsound.com 

EQX1578 

Type: 2-way, molded enclosure 

HF: Motorola Poweriine 

LF: 15" Eminence custom stamp frame 

Frequency Response: 65Hz • 18kHz 

Power Handling (RMS): 275W 

Nominal Impedance: 8ii 

Sensitivity (lw-lm): 97.1dB 

SPL at Full Power: 117dB 

Dimensions (HxWxD): 24" x 19" x 16.5" 

Weight libs): 29.5 

MSRP: $499 



something a bit more manageable. When I showed 
them the lightweight Wright Bros, speaker (model 
EQX1578), they tried to hug and kiss me. I immedi¬ 
ately put a stop to that, explaining to them that I 
didn't appreciate being sexually harassed (yeah, right). 

In the beginning 

It all started with my most recent visit to Mobile Beat's 
world headquarters. I spotted a pair of interesting- 
looking two-ways. As I went to pick one up, I got that 
strange feeling you get when you pick something up 
that looks like it weighs more than it actually does. I 
carried one in each hand and thought to myself, 
you've got to be kidding. There is no way these sleek, 
black plastic units can be real speakers. My experience 
has taught me that good sounding speakers are made 
out of wood or some facsimile thereof and that plastic 
is what you put your Beanie Babies in to protect them 
from the harsh elements. I decided to take them home 
and connect them to my big Mackie M1400i amplifier. 
After all, they're not mine. (Do 1 have a great job or 
what?) 

On the bench 

When I got home, I immediately brought the speakers 
into the sound lab (a.k.a. my garage) and tossed them 
onto the test bench (a.k.a. bench). 1 grabbed my high 
torque screwdriver and began disassembling the 
speakers to see what was inside. 
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You've got to love speakers that you can 
carry with one hand and place on tripods 
with the greatest of ease. 


As 1 removed the attractive grill cover, 1 was im¬ 
pressed with how the woofer was connected to the 
cabinet using eight machine screws and epoxy sealant. 
So far so good. The 15" woofer was easily removed 
from its near tolerance fit with the cabinet. The inside 
revealed a modern crossover network and a custom fit, 
bulletproof, exponential horn. Furthermore, the inside 
molding of the cabinet was as finished as the outside. 
My view on plastic speaker cabinets was starting to 
change. One thing I noticed about the inside of the 
cabinet was the lack of acoustical insulation typically 
found in most speaker cabinets to dampen unwanted 
frequencies; so 1 thought hmmm, it's time to call the 
manufacturer. 

Meeting Mr. Wright 

1 called Wright Bros. Sound and was quickly connected 
to the owner, Dan Wright. He proceeded to give me 
quite an education on the fundamentals, technical 
challenges and hurdles they had to overcome in order 
to produce a cost-effective, lightweight and good¬ 
sounding speaker. Wright explained everything from 
the molding process to their technique of mating a 
premium Motorola horn driver to a custom horn lens 
to achieve an uniform frequency response combined 
with exceptional high-end coverage. 

He went on to explain that the properties of the 
cabinet material iCamberlite technology) make 
acoustical insulation unnecessary for this speaker to 
sound good. Great care was taken to ensure even the 
standard pole mount w ? as "molded in feature," Wright 
said, to prevent unwanted buzzes. 

1 w r as also impressed with the fact that the cabinets 
are rated to withstand temperatures well below zero to 
w T ell above 100 degrees Fahrenheit. Before ending my 
conversation with Wright, I asked about the year 
warranty policy. He stated it covered the cabinet and 
all of its components. In the unlikely event of a failure, 
every effort is made to get your speakers up and 
running in time for your next job. After our conversa¬ 
tion, 1 was very confident in the future of composite 
material speakers. 


Crash test 

Enough with the technical mumbo jumbo. How do 
these modern wonders sound? Fast forward to Satur¬ 
day night and Jammin' Jim's DJ show (that's me) at a 
2,500 square foot local bar. Once again, you've got to 
love speakers that you can carry with one hand and 
place on tripods with the greatest of ease. The speakers, 
trapezoidal in shape, are very attractive. For long term 
good looks, just use a little Armorali and they look 
good as new. They were easily connected to my Mackie 
M1400i amplifier (rated at 250-watts per channel) via 
standard 1/4-inch plugs. 1 was still a little hesitant 
risking my big dollar DJ night, so I had my other 
speakers in the van, just in case. 

The first hour of the show' w'as mainly low volume 
background music, so it was difficult to immediately 
assess the sound quality. Finally, the last dinner dish 
was cleared so I could crank it (within reason, of 
course). I put on the latest extended dance craze mix 
and headed to the front to check it out. 1 lie speakers 
were very efficient as my amplifier was showing only 
half power output yet the music w r as very loud. Most 
notably, the low-end and midrange were very full and 
the speakers were producing a nice tight punch. The 
high frequencies were well represented and dispersioi t 
was uniform throughout the room, although not quite 
as crisp as other, more expensive speakers. Overall, 
they did a great job reproducing program music. 

During the rest of the evening, I slowly increased 
powder output until the amp was near clipping. Even at 
the full 250 w T atts, the speakers never distorted and 
played loud the entire night. I never had to get my 
other speakers out of the van. When the gig was over, I 
collected my cash (yes, all income is reported to the 
IRS) and was thrilled that loading my van w T as quicker 
and easier thanks to Wright Bros. Sound. If good 
sounding, durable and lightweight speakers are entic¬ 
ing features to you, check out the EQX1578. Look for 
future products, including powdered lightweight 
speakers and Camberlite lightweight subwoofers. The 
back you save may be your own. 

Until next time, jam on. For technical info or mindless chatter e-mail Jim 
at famsouml@aol.com. 
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TWO NEW PRODUCTS MAKE IT 
POSSIBLE TO TAKE YOUR PER¬ 
FORMANCE /IS FAR AS YOU 
COULD EVER WANT IT TO GO. 


I 'm standing here in the middle of a cow pasture to 
demonstrate the versatility and practical usage ol two 
hot new products. Watch closely as 1 power up this 
portable Fender pro audio PA system, the Passport-150, even 
though I'm miles from the nearest AC outlet. 

Who needs an AC outlet when you've got Galaxy's Far- 
Outlet model 250 personal power station? If you're thinking, 
"I bet that's a portable lead acid battery with Digisrub 
technology," you are correct! 

I want overtime! 

So I don't get confused while trying to do two reviews in 
one, let s first take a close look at the Passport-150 portable 
^ PA system. Fender, 

American com¬ 
pany famous for 
producing 
professional PA 
electronics. The 
company is 
probably best 
known for its 
celebrated line 
of guitars, from 
the Telecaster to 
the world famous 
Stratocaster, played by 
the likes of F.ric 

Clapton, Stevie Kay Vaughan, Eddie Van Halen, and The 
Artist Formerly Known As Prince. So the company's got 
credentials. 



The Passport-150 comes housed in a futuristic looking 
gray case about the size of a small carry-on piece of luggage. 

It fits in the overhead compartment of a 727 or larger craft, 
just be careful when retrieving your personal belongings 
because items tend to shift during flight. 

"What's the system include?" you ask. There are two full- 
range speaker enclosures which attach conveniently to a 
mixer/amplifier module. Each speaker cabinet contains two 
6.5-inch speakers. Also included are two 30-foot speaker 
cables, a microphone with 20 feet of cord and a standard IEC 
(computer) cord. Remove the speakers and you are left with 
an attractive, slim and lightweight case containing the mixer 
and amplifier. The face of the mixer features round, sculpted, 
white knobs set against a gray background. Controls are well 
labeled and ergonomically laid out. I he first two channels 
accommodate switchable microphone or balanced line level 
inputs. Channel three accepts the same, plus a pair of RCA 
jacks (mono) for CD or tape input, etc. Channel four is a 
stereo channel with a pair of RCA jacks and a balanced 1/4- 
inch jack. Other audio jacks featured are RCA stereo tape 
outputs, auxiliary send, and stereo return commonly used 
for external effects processors. 

1‘here's also a foot switch jack, which conveniently turns 
the internal digital reverb on and off. This is handy for 
muting the effect, when desired, to eliminate echo while 
you're announcing the next cheesy song. 

Tone controls and other knob adjustments featured on 
channels one, two and three are level, F.Q internal reverb/ 
aux and pan. Channel one also features the VIP (vocal input 
priority) control. This trademark feature, when adjusted 
properly, will automatically reduce levels of all other 
channels in favor of channel one. It's most handy when a 
person needs to speak over music without having to con¬ 
stantly adjust the mixer (kind of a poor man's compressor/ 
limiter with a ducking feature.) 

Channel four controls feature level, EQ low, EQhigh, 
reverb/aux and balance. The master controls are left and 
right master volume, master reverb and system EQ. Many 
controls feature a notched position to help set normal 
operating levels. 
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PLX 

Conventional 


Hear the Power of Technology ; 


For High Impact Bass we give you PLX. A line of amplifiers with unmatched performance, thanks to our exclusive 


PowerWave is an innovative, low-impedance switching 


PowerWave™ technology, 


power supply that converts 60Hz AC to 115 kHz, which recharges the audio circuit's DC rails some 2000 times 


faster than a conventional supply.The result — chest pounding bass, more headroom and consistant crisp, 


clean sound. And because the PowerWave power supply is so stiff, PLX gives you more power at two ohms compared to a 


Best of ail, PLX's are guaranteed reliable — their PowerWave technology 


J J is proven in our award-winning PowerLight™ Series, used by top touring companies worldwide 

425 ... 

550 For more information visit our website at www.gscflud/o.com or call (800) 854-4070. 
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This svstem offers reasonable to 

# 

very good specifications for a product 
of this type (see chart). 

To the jam van! 

"So, Jim, you have done a pretty fair 
job of pointing out the Passport's 
features but what would 1, u common 
everyday ordinary DJ, do with such a 
system?" you ask. Good question. 

11 rat's what I wondered at first. Then 
I received a call from a bride who 
wanted me to DJ her wedding ceremony at a remote park 
with no electricity and then relocate to the reception some 
distance away. This is when l got the idea to check out the 
portable sound system utilizing my Far-Outlet battery power 
supply. 

Jumping ahead to the big day, 1 started off setting up my 
regular sound system at the reception hall. Then it was off to 
the park to set up my new portable system. 1 got to the park 
early with my assortment of gear and quickly acquired a 
nearby picnic table. I opened up the Passport system, easily 
placing the two speakers on tripods. Next I connected two 
portable CD players along with a wireless microphone. 
Finally, 1 plugged everything into the Galaxy Audio model 
250 portable 120-volt power supply, about the size of a car 
battery. Is technology great or what? 

AC in a box 

It's time now to put 
the facts about our 
little miracle child, 
the Galaxy Far- 
Outlet model 250 
portable AC power 
supply, on the 
table. This may be 
the most handy 
and practical 
accessory on the 
market today. This 
unit is a lead acid 
battery and is 

r 

similar in size to a typical car battery. The 250 is handsomely 
enclosed in black plastic featuring a carrying handle, charge 
on and off switch, two standard household outlets, and a 
detachable standard power cord. An optional 12-volt plug 
facilitates either recharging the battery from your car or 
jumpstarting a dead car battery from the Far-Outlet. Total 
weight is approximately 33 pounds, and it's not much bigger 
than a (Herman Munster) lunch box. 

How long will this battery last and how much power can 
it give? Excellent questions. The Far-Outlet is rated at a 
maximum of 2.50 watts with 700 watts inrush capability. So 
what does this mean in the real world? Basically, if you plug 
in a 250-watt light bulb you can expect to get 6-20 minutes 


of service. 

1 know what you're 
thinking. How can this 
possibly power a small DJ 
svstem? The short answer is— 

j 

very easily. First of all, let's do 
the math on a typical small 
sound system: two standard 
Sony CD players at 10 watts 
each and a Numark Blue Dog 
mixer at 30 watts would use I 
50 continuous watts. When you add a typical 200-watt 
amplifier, the math equation becomes variable. Just because 
your amp is rated at 200-watts peak power, the average 
output is usually far less. What this all means is that this 
system should run from 4-8 hours with the biggest power 
consuming variable being how loud you play the music and 
how much bass you desire: more bass equals more energy, 
equals less battery time. 

Other features of the Far-Outlet include a 10-12 hour 
recharge time, a battery life of 3-5 years with regular use, and 
an optional cable, which allows you to charge the unit from 
your car. Far-Outlet also features Digisrub technology, which 
removes unwanted transients. This keeps the power clean 
and as quiet as your home wall outlet. 

Here comes the bride 

Back to the reception with my Fender Passport sound system 
free from extension cords and happily plugged into the Far- 
Outlet 250.1 powered up the system to find only a minimal 
level of idle noise. Then 1 threw on my favorite Yanni (Yawn- 
ee) CD and turned it up 'cause there was no one around yet. 

The small pair of speakers had far better tone than I 
expected and easily covered the ceremony area. 1 turned up 
the volume on the mic channel and was very impressed 
with the quality of sound from the supplied l ender micro¬ 
phone. Objectively, this system highlights the midrange 
frequencies. At this time, I engaged the on-board reverb, 
which sounded like many karaoke machines: functional, but 
a little metallic. I proceeded to adjust and sample all the 
various controls like EQ, level, etc., and was very much 
satisfied with the mixer quality, versatility and functionality. 

Just prior to the ceremony, an acoustic guitar player 
showed up. Surprise! Fortunately,! had an open channel and 
easily connected lire guitar to the PA system. It sounded 
great; after all, it was a Fender guitar. The ceremony, CDs, 
vocals, and sound system all worked well and the Far Outlet 
lasted three hours with power to spare. The beautiful bride 
was extremely happy that I was able to pull it off (big tip). I 
had the system torn down and in my van in under 10 
minutes. Is that cool or what? 

Conclusions 

The Fender Passport performed well and would be a handy 
addition to your gear arsenal. It may never replace your 
main system, but it certainly has many applications for 
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Dual CDJ-700/DJM-50Q is JB s answer 
to housing your Pioneer CDJ-70QS and 
DJM-500 mixer plus 1 or 2 wireless microphones- 

Special $345.00 


1316 West Chester Pike. Suite 190 

West Chester. PA 19382 

(610) TAP-CASE - (610) 827-2273 




The BL-8000 are dual self-contained four 12-inch 
bulb units. JB Case has disposed of the fear of breaking 
blacklights in transit These units are tnpod mountable 
or to be set on table tops These units also have a dual 
AC outlet on the back of each one (10 amps) 


CDT-100 is commonly 
referred to as our 
"Cocktail Box". This 
unit features CD 
player, Tape Deck 
100 watt amp and 
an enclosed speaker 
system that must be 
heard to believe This 
unit is tnpod mountable, able 
to link to another speaker via 1 / 4 ' jack 
and is also perfect for remote ceremonies!! 
Reg $1,250.00 

Special Price: $1,150 



Specs: 

Fender Passport-ISO 
Size: I9*hx !Q M dx23*w 
Weight: 28 pounds 

Rated power: 75 W p/c @ 8il, distort/on < 1 % 

Signal to natse rath: <B0db 

Frequency response: 30Hz - 30kHz 

fan cooled 7 : yes 

MSRP: 150 * 5699 f 250*1899 

fender Musical Instrument Corp. 

7975 N. Hayden Rd. 

Scottsdale r AZ 85258 
Tel: (602) 596*9690 
fax: (802) 596 US4 


For Outlet 250 
Weight: 33 tbs. 
Power: 110V 
MSRP: $399 


C ataxy Audio 
601 F. Pawnee 
Wichita, KS 67211 
Teh (316) 263*2852 
Fax: (316) 263-0642 

site: ^ww.galaxyaudioxom 


small venues, a rental PA system, 
children's shows and, as in my case, 
wedding ceremonies that are always 
held in "the other room." Certainly 
you could bring the system with you 
and it could easily be used as a 
backup for most of your major, 
regular system components. 

The Far-Outlet 250 provided more 
than enough power for my event. 
Further trials in my lab indicated that 
it could provide power for the 
Passport sound system for six hours at 
fairly loud volume levels before the 
low battery light would come on. 
Obviously, other benefits to owning 
the Far-Outlet include being able to 
power all sorts of electrical compo¬ 
nents from small televisions to tacky 
camping lights. With a three- to five- 
year battery life expectancy, you're 
sure to get many uses from the unit. 
Until next time...jam on. 



For technical information or other mindless 
chatter e-mail Jammin' Jim at 
Jamsound@aol.com. 


OWN YOUR OWN 
FULL SERVICE “ONE-STOP” 



PARTNERS N SUCCESS! 


If you're serious about expanding your business and maximizing 
your full potential, you owe it to yourself to check out this incredi¬ 
ble opportunity! Eventscape America, LLC, is granting exclusive 
and protected Party*123 franchise territories to qualified candi¬ 
dates. Convert your existing business to the #1 nationally recog¬ 
nized name brand in the country! 


John J. Murphy 

Founder & CEO 

of Eventscape America, LLC. 
is one of the most recognized 
and respected personalities 
in the Entertainment Industry 



"The Entertainment industry is changing 
rapidly. Don't get left behind. I invite you 
to take advantage of our proven Party* 123 

system that will enable you to grow effi¬ 
ciently and rapidly!" — John J. Murphy 


1 V . *I - 1 

. M< V. J 
, r .;> . k V ■ .LV’.,.. 




Exclusive & Protected 

Territory 

One-Stop Booking for DJ’s, 
Video and Photography 

Make More Money 

National Call Center Support 


Ongoing Training and Advice 

Mld“Week Corporate Work 

Proprietary Sales and 
Marketing programs 
promoting the most recognized 
and memorable Toll-Free 
Number in the country 
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Once again, the judges at Mobile Beat have 
taken on the daunting task of choosing 
what they think are the most notable 
business cards from the hundreds that were 
submitted for this year's BIZ CARD AWARDS 
contest As always, no one wins anything in 
this contest, but the chosen few do get their 
spot in Df history here on our pages . And 
let's not forget that tingly feeling of accom¬ 
plishment For those of you who submitted 
your card but did not get picked, keep 
trying / There are plenty of pointers on the 
upcoming pages on how to improve your 
card and your chances to be chosen in next 
year's BIZ CARD AWARDS contest! Thank 
you and good luck! 




Look for more DJ/KJ 


on the Mobile Beat Web site: tnr m mobile beat, com 


most 
artistic 


This card from Andy Austin 
of Sight And Sound Djs is 
creative and unique. He 
obviously took the time to 
use something other than 
stock art. 
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obviously... it's a DJ 

E*JOEY DION 

*W ±W Interactive Pise jwckey and M C 

(603) 434-6293 

P.O. Box 1254 Londonderry, NH 03053-1254 



D) joey Dion and ProSound's cards are 
dear and concise; we like that. 


(Pro, 
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•—AAAAH^ISERVICE 



Ph: (800) 347-2562 or (315)345-6400 Fax:(315)446-9946 
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phone 


Virgilio "FUDGS" C.3&XCQ 
172t Merkte St. 
Hon HI 96819 


Disc JocliEy Entertainers 


Serving The 
Tri-Sutc Area 
Ami Beyond 


Danny Gee- 


Tel: (7IK)447-«i7aO 
l ax: (71H) 2:iH-081l7 
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Dean Quackenbjsh 

Your Disc Jockey 


Albany, New York 


Packages To Fit Any Budget 
Interactive High Energy DJs/Entertainers 
Full Light Show With Fog, Bubbles & Props 
Innovative Dance Contests 
1000's Of Satisfied Customers 
Experience You Can Trust 

813-797-HITS 

Toll Free 1-88B-4S3-HITS 
sogolddj@gte.net 

Gwvtliht Ftcrtefled SM Co*d Entertainment IWB 


hest home PC 
generated 


A Joe Martin of All Star Disc jockey & Karaoke and Chuck Amstone of Solid Cold 
Entertainment made the most of their bi-fold cards by carrying the design throughout 
and including all the pertinent information, 

We don't know if Dean Quackenbush of Lighting & Sounds did this card 
own home computer, but it's a good example of what you can do on your own. 

▼ These cards are real eye-catchers. This can be good or bad. It's good if you can 
use graphics and still find the name and phone number easily, these three cards 
successfully did that. 'T 


Anniversaries • Banquets • Birthdays 
Graduations ♦ Promotions 
Retirements • Weddings 
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DO YOU REALLY OWN YOUR 
COMPANY NAME? WITHOUT A 
TRADEMARK, PROBABLY NOT. 


Y ou thought of the perfect name for your DJ business: 
"Audience Amusement!" Your next step, naturally, is to 
acquire business cards, a letterhead, and a full color bro¬ 
chure. Don't forget the banners, yellow page ads, and envelopes. 
After thousands of dollars are spent and weeks of effort are past, 
the phone rings. Your first call is a competitor on the north side of 
town, unknown to you, who also calls himself Audience Amuse¬ 
ment. He threatens a lawsuit if you continue doing business 
under "his" name, and he would win if his name is legally pro¬ 
tected. 

A simple trademark search and registration will save you tons of 
time, effort, and money. A trademark for your DJ business name is 
as essential as the song YM.CA., a microphone, and a mirror ball. 

THE LEGALESE... QUICKLY 

The word "trademark" generally refers to a distinctive mark of 
authenticity. Trademarks include words, names or symbols used 
by a person or business, to identify and distinguish goods. The 
term is often used to describe marks used to identify services 
named, appropriately, service marks. 

Tor all intents and purposes, a service mark is identical to a 


probably familiar with include: AT&T (tele¬ 
communications service), Kinko's (photo¬ 
copying service), and NBC's peacock (televi¬ 
sion network service). Jf you want the sort of 
unique identity those companies thrive on, 
you must obtain a trademark or service mark 
for your business. 

THE FRUITS OF YOUR LABOR 

What can a trademark or service mark do for 
you? Once protected, the marks will benefit 
your business in a number of ways. First, as a 
preventative measure, protected marks 
prohibit competitors from using your "iden¬ 
tity" in a context that might confuse custom¬ 
ers. For example, if you saw a DJ business 
called "Microsoft Djs," wouldn't you raise an 
eyebrow? No question will exist in present or 
potential customers' minds about who you 
are and what you do. 

Second, in a reactive sense, protected 
marks allow you to recover money damages 
from someone who has used your mark, and 
knew (or should have known) full well that 
someone already owned the rights to it. A 
registered mark will protect your intellectual 
property rights in a court of law. 

Generally speaking, trademark laws offer 
the most preservation to distinctive, memo¬ 
rable marketing devices such as names and 
logos. To illustrate, courts (and 6 million 
hungry people) consider the golden arches 
reasonably sacred. On the other hand, a 
name like "Jim's DJ Service" probably won't 
receive a lot of protection. In sum, the more 
unique and distinguishing your identity, the 
more you have to protect. 

DO-IT-YOURSELF MARKS 

Before using any name or logo, you must 
find out whether the mark you've chosen for 
your DJ service is available. You'll need to 
carry out a trademark search to determine 
any conflicts. Doing so will help avoid the 
costly oversight of using the mark of another. 

Yes! You can conduct your own trademark 
search with very little frustration. First, you 
can visit a patent and trademark depository 
library and search the marks. An exciting 
place? No. But, it will cost you nothing. Most 
major metropolitan areas have a depository, 
containing stcp-by-stcp instructions for 
searching registered and pending marks. In 
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addition, the Detroit, Mich, and 
Sunnyvale, Calif, libraries provide 
free access to the government's 
computerized database, making the 
search much shorter. 

You can also use your computer to 
conduct a trademark search. A very 
cost-effective search engine is located 
at www.micropatent.com. Addition¬ 
ally, for a modest fee, t ’ompuserve 
grants access to the Thompson and 
Thompson TrademarkScan data¬ 
base—one of the nation's leading 
services of this type. 

Mark services aside, you can 
perform a very thorough search for 
unregistered marks through any of 
the powerful Internet search engines. 
For example, by entering "Audience 
Amusement" in the search field on 
the Alta Vista site at 
altavista.digital.com, you immedi¬ 
ately obtain a list of sites containing 
that name. Other popular search 
engines include Yahoo!, Snap, 
Netscape, Excite, and Lycos. You 
could also check out uswestdex.com, 
and search yellow pages across the 
country at the click of a mouse. 

HIRING IT OUT 

Obtaining an expert to research your 
mark also makes good sense. A 
competent trademark lawyer or 
search company will provide the 
essential services many novices 
overlook. Surprisingly, you may even 
save money over doing the w T ork 
yourself. At the very least, you'll have 
security and peace of mind. 

Professional search firms are 
located in any decent-sized city. You 
may want to check out the Yellow 
Pages under Trademark Consultants 
or Information Brokers. You could 
also call a local attorney. In addition, 
legal journals contain a number of 
search firms' advertisements. Of 
course, you can also check out the 
World Wide Web sites of dozens of 
firms relatively quickly. Depending 
on the nature of your search, expect 
to pay between fifty to five hundred 
dollars for a complete inquiry. 


Without a doubt, the more intri¬ 
cate the matter, the more it will 
cost you. 

KEEP THE WEB IN MIND 

Whether you’re just starting, or 
celebrating 20 years, you may 
desire to construct a Web site to 
showcase your DJs, music library, 
and equipment. If it's not too late, 
name your business with 
cyberspace in miiid. Just a couple 
of years ago, naming your business 
had local implications. You chose a 
groovy name, discovered nobody 
else in, say, Florida used it, and 
registered with the slate. The Web, 
however, ignores metropolitan and 
state boundaries. 

If you're planning to establish a 
Web site, your name will reach 
homes and businesses all over the 
country. In addition to searching 
pending and present marks, you 
should check out "yourname".com 
to see if the domain is already 
taken. Even if you could care less 
about the Web, keep in mind that 
thousands of other businesses 
treasure it. If you ignore it now, 
other companies can force you to 
change your business name later. 
Thanks to the Web, naming your 
business has become a national 
and international affair. 

INVEST IN YOURSELF 

As you can see, trademarks are not 
difficult to obtain. At the same 
time, a little work now can save 
you tremendous hassles later. There 
are thousands of competitors out 
there, each with something unique 
to offer their clients. Once you've 
established your niche, don't let it 
totter away. Invest in yourself. 
Obtain a trademark for the won¬ 
derful service you provide. 



jiisott Brown, of Minneapolis, MN, is the owner 
of Minnesota Mobile Music. He is also a 
student at the William Mitchell College of l aw. 
Any questions, comments, or ideas for future 
articles may be sent in writing to Jason Brown, 
c/o Mobile Beat Magazine. 




J °ckey Equipment S- 


The Most 
Comprehensive 
Supplier of 
State-of-the-Art 


equipment. Lighting 

and Special Effects. 



AUDIO 



<§ LIGHTING §> 




I STORAGE & CONSOLES 




DJ REFERENCE MATERIALS 




ACCESSORIES 





<| KARAOKE 





Your one-stop shop 
for all your 
DJ eautoment needs 


Conveniently order 
all your equipment 
and supplies directly 
from our web site 


www.silverflight.com 



or call us toll-free: 

(888) 678-2112 

Phone (602) 832-5669 
(602) 832-3151 
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Visit us at the Mobile Beat Show in Las \ 
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THE PAR Y DIVISION 


www.shernianspecialty.com 

Call for our 1 999 Catalog! A 

-6513 ext. 3025,3033 Fax: 516- 



Generally, we frown on photo cards that have text over the top, but 
these worked well. Prince Party Productions' photo is professional 
looking and the back of the card has more info. Datman 
Entertainment's card gives a good example of their light show. The 
only thing we would change is to put the info on the back of the card 
and leave the photo alone. 




DATMAN E NTEKTAIN M ENT 

Area's ONly tyobilr Nithi Club£ 

feOf 

SwL V L I 


Parties 
S piciAl Events 
W fddiNt, Receptions 
Equipment Renta! 


DARyl Lewis 
27 HiUview Avenue 
W illlAMSpORT, PA 1i 

( 717 ) 721 "9270 



honorable mention 




We had a lot of 
honorable 
mentions, and not 
nearly enough 
space to showcase 
them. These three 
cards each show 
features we feel are 
important in 
business card 
design. Music 
Machine's card uses 
graphics well and 
gives just the 
important info. 
Encore 

Entertainment's 
card is also clear 




Professional D.J, 


WEDDING RECEPTIONS 

PARTIES 




1541) 867-4839 
(541)265-6477 







and concise and 
has a nice logo. 
Harleywood 
Entertainment uses 


color well and you have no 
problem finding the name and 
phone number. 
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LOUDSPEAKERS 

We designed the new Power Loudspeakers for performance, 'he vocal reproduction is flawless, 
and bass is low, thunderous and hard-hitting. We’re incredibly focused on manufacturing your 
speakers in our own factories, using only the finest materials. You see, we live to make you sound 
better than you’ve ever sounded before. 

Th* FtoEnte at South Mountain * 4545 E, baseline Road • Phoenix, A 1 85040 • 602 438 4545 * 800-CALLMTX * wwW 4 HtJmudio.com 

MTX fend Powvf #rt Tr£0*ffl*fhii at Wtx ciras lATX all rights f*fc*rwN£J 
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FROM 000 WOP... 
TO HIP HOPU! 



Service 

WEOOINGS * Parties • Reunions * Nightclubs • Eie... 
SCOTT McCLAtN 

Phone (41 2) 722-32G4 P.O. Box 294 

Fax (412) 722-4720 New Stanton, PA 15672 




Funky Stuff and Dynamii 
a ted in print because they losl 
are a little hard to read, but lob of 
Entertainment's use of color is just plain 


ly appreci* 
se two cards 
lack Tre 
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Excm.innKonemnn 

B00MN6INFO UNC I.c5 & 

• - 

2755'13 Wrklmod Drive, Mteslss jii 1 




Eamonn O'Sullivan 


(813) 973-2330 



Music For All Occasions 


7 he Details Are All Ours... The kvent Is All Yours! 



*-Weddings * Parties * Music for all Occasions*- 
HARL£Y HEHR, Performance DJ 219-662-2189 
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HOW TO HEDGE YOUR BETS IN A COMPETITIVE MARKETPLACE. 


O f course you have a business card... 
you can't do business without it. 
But are you really proud of how it 
looks? Does it represent your business well? 
Does it compare favorably with your 
competitors' cards? Has anyone ever 
complimented you on your card? Do you 
think it matters? Well... it does! It's a 
significant part of your "brand image," 
which is t he overall perception a potential 
customer has of you and your operation. 



by Jeff Mulligan 


Taking stock 

Business cards are not a wise place to save 
money. It's easy to recognize a cheap card. 
Because they are often the only thing 
people will have in their hands to tell them 
who you are, make your card great. 
Often, people will be deciding 
between a few DJs, and will have 
the DJs' business cards in front of 
them as they're making the 
decision. Give yourself an edge 
by making sure your card looks 
the best. To quote a famous 
marketing campaign, ’erception 
is reality." 

You see a lot of DJ business 
cards on the bulletin 
boards at local music 
and record stores. 
Compare them. The 
majority' will be black 
and white. A lot will 
have artwork consist¬ 
ing of either musical 
notes or records. 'That's 
because those are the 
only pieces of art that 
come standard in the 
printer's art books. If 
that describes your 
business cards, it's time 
to change. 


Endless rainbow 

One way to stand out is to get some 
different artwork on your card. Get your 
own logo designed by a professional if you 
can possibly afford it. You'll have to live 
with your logo for a long time, so be sure 
you like it and that it's appropriate for the 
type of gigs you typically do. A good logo 
will reinforce your image and recognition. 
Use that artwork on all your other market¬ 
ing materials as well. 

One DJ I know uses a shark wearing a 
tropical shirt as a logo. The shark looks 
great. It really looks like a party profes¬ 
sional. He uses the shark on his matching 
stationery. You can't look at that shark and 
not smile. That's exactly what his potential 
customers do when they see it. The image 
is "fun," exactly what it should be. 

How much will a good design cost? That 
depends on where you are and who you 
know. If cash is short, barter a gig for the 
design and maybe even get them to handle 
the printing. 

Another way you can stand out is to 
have different color paper stock and ink. 
My card is printed with silver foil on shiny 
black stock. It looks very high-tech, and 
expensive and, compared to stock cards, it 
was. But it always stands out compared to 
the cards of other DJs in my area. So it cost 
me an extra hundred dollars; if it improves 
the image of my company, and if has, it's a 
worthwhile investment. 

If people don't make positive comments 
about your card, you should probably 
change it. Look at it this way, it's hard to 
spend more than $300 on business cards, 
even if you get a logo designed for you and 
printed in several colors. That $300 is a 
good investment for making your business 
look better than the next guy's. It's a small 
price to pay for a competitive edge. 
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BUILDING YOUR BIZ 
CARD FROM THE 
GROUND UP. 


Distribution 

Whatever you do, don't let your cards rot in your 
office desk. Pass them out everywhere. Always have 
your cards within easy reach of everyone at your gigs. 
Always give the people who hired you several cards, 
not just one. If you do a good job, they'll want to keep 
one of your cards. I ’lus, the hosts will be asked by 
other people, "Great DJ, who is it?" If they have 
several cards, they'll happily give them out for you. 


Justness cards are not a wise 
place to save money. It's easy 
to recognize a cheap card. Be¬ 
cause t hey are often the only 
thi iig people will have in their 
hands to tell them who you 
are, make your card great. 


This conversation might take place a week after the 
show, after you are long gone; so it's important that 
the hosts have plenty of your cards. 

It's also a good idea to put your card up on bulletin 
boards around the community. There isn't much 
promotion you can do that is cheaper than business 
cards. Tf you have contacts at schools, give them a 
supply. If there is a local tuxedo rental shop, leave 
some there. At weddings, be sure you give the photog¬ 
rapher, videographer, and function manager a few 
cards. Maybe they'll remember you and pass on your 
card to another potential customer. These people can 
be a nice source of referrals, so give them the tools to 
refer you with. It wouldn't hurt to ask these people for 
a few of their cards as well. If you refer business to 
them, they'll be more likely to do the same for you. 

Those tiny business cards can be a good source of 
business, and are an important tool in your marketing 
arsenal. In many cases, they ARE your image. Give 
them the attention they deserve. 

Jeff Mulligan is author of “Turning Music into Gold, The Sales atid 
Marketing Manual for Mobile DJs." Jeff is senior vice president at Petzold 
Advertising and a frequent contributor to Mobile Heat. You can order his 
book by calling (800) 892-4060 or off his Web site: www.petzoid.com/ 
Gold. 


10 things to remember... 

while designing your business card. 


1. Start with the basics. The most important information on your 
card is what you do and how to reach you. While a card that simply 
says "DJ-Call (XXX) XXX-XXXX" offers little individuality, you can't 
deny that, for a prospective client, it offers everything they need to 
know. What you do and where to call... keep them predominant. 


2. Keep your card simple. A business card is not a brochure. 
Include who you are, what you do, and how to reach you. tf you get 
too specific, you risk limiting your opportunities. For example, while 
you may be tempted to list all the different types of events you play 
(i.e. weddings, reunions, retirements, bar/bat mitzvahs, etc.), it all 
boils down to three types of events: weddings, parties and dances. 
Those three words cover everything! 

3. Make it easy to read. Forgo flowery fonts in favor of typestyles 
that are dear and legible. If you use color, then there must be a high 
degree of contrast. If the background is dark, then the text should 
be bright red, yellow or white. Avoid Blue on black unless it's really 
bright It just can't be read easily. Gradations can also pose a 
problem, causing part of the text to wash out. 


If you are going to use a graphic, spend a few 
bucks for custom artwork. Some clipart 
illustrations, such as this one, have become so 
overused that all individuality is lost. 



4. Use graphics! It's true that a picture is worth a thousand words 
and an eye-catching photo or illustration can really enhance your 
card. The trick is making sure that the graphic effectively adds to the 
message you want to communicate. Art for art's sake is meaningless 
if the graphic does nothing to reinforce the 
text. 


5. Use color! Color makes a card stand out. Work with a limited 
palette of two or three strong colors, preferably the same colors that 
are in your logo or graphic. Again,., avoid gradations as they are 
comprised of a wide range of colors and intensities that will fight the 


text. 

6. Keep your card up-to-date. There's nothing more unprofes¬ 
sional than a card with your phone number, address or name 
crossed out, with the correct information written in pen. 


7. Add some dimension. Four-sided cards, which fold in the 
center, give you space for a lot of information and dynamic imagery. 
In addition, they stand up on their own, making them easy to see 
from a distance. 


8, Don't mix messages. Consider having two different cards if you 
regularly perform at different types of functions. Have a wedding 
card that looks very classy, and a party card that projects an image 
of fun. 


9. Don't spread yourself thin. If you operate two or more 
businesses, have a special card for each. Cards with descriptors such 
as "DJ, videographer, photographer and auctioneer'' are total turn 
offs to potential customers (not to mention MB contest judges). 

10. Avoid plastic cards. Except when using a phone card or a card 
with special effects, plastic cards aren't user friendly. Clients will 
oftentimes want to make a notation on them as to where they met 
you. Plastic is tough to write on. 


The DJ Magazine 
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Neil Howard's and Soundtrack's cards (below) show good use of 
two-color design along with being very simple, classic formats. 
Premier Entertainment's card (above) is a crossover from the 
"Most Dynamic" category on page 51, but with a sweet and 
simple approach. 
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s Big Bands thru Top 40 
& everything in between 


t NEIL HOWARD 

Disc Jockey 


(717) 652-6078 


Weddings • Parties 
Class Reunions • Banquets 






Music For All Occasions • Complete Disc jockey Service 

Tel. (401) 944-1436 

STEVE MENNA (401) 944-6370 


• '~L 

best two color 


These three cards are not only nicely designed, but manipulate 
the use of just two colors wonderfully. The use of two colors is, of 
course, more economic than four colors, so we applaud their 
frugality as well as their cards! 



★ 

e*tt i 

702-312-STflfi \ 

702-312-7827 ' 


889 5. Rainbow 8lvd. 
Suite 122 

Los Vegas. NV 89128 



PROFESSIONAL MOBILE DJ SERVICE 

STACY RAYMOND (303) 366-2027 



Visit us at www.Razzle-Dazr.Ie.com 
P.O. Box 24*r. Cape Coral, FI. 339)0 
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Artist Management 
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115-27 IITIh St. • Ozone Park. NY 11420 
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LP 300 

Heavy-duty WHEELED 
case for transporting up to 
300 LP'&< Engineered for the pro r 


Introducing the 
ro(o-molded, tflf-fop 
mlxer/rack combo 
from sm to space 
ratcheted tilhup top 
for your mixing 
board and $ space 
rack below - aft in a 
compact, incredibly 
sirong role-molded 
shell 


DJ COFFIN 

The road-ready 5917-DJ duel 
turntable transport system 
provides the ultimate in pro¬ 
tection and convenience < 


WortcKvicic Smiles 
Headquarters - 
Miami, FL 

Qtaiuifrctiimig 
and Corporate 
Headquarters $ 
Orange\ CA 



L as Vegas is known for its bright 
lights that radiate all night 
long. In a departure from the 
usual flash of show marquees and 
neon signs, the exotic Luxor Hotel 
has captured a great deal of 
attention with its unique and 
spectacular strobe light display. 

Every night, streams of dazzling 
tight run up and down the 31-story r 
pyramid-shaped hotel, then move 
side to side and crisscross each 
other at varying speeds. Besides 
creating a mysterious mood at the 
southern end of the Strip (not far 
from the Tropicana, the site of the 
1999 Mobile Beat DJ Show and 
Conference this January) this 
amazing “tower of light" has 
literally stopped traffic and received much 
media attention. 

Although it has the appearance of an 
extremely high-tech lighting installation, 
the Luxor's lighting was actually created 
with standard strobe tubes and a controller 
from American DJ Supply. The display was 
the brainchild of Jim Hiett of Hiett Designs, 
a Las Vegas lighting contractor, who 
worked with American DJ president Chuck 
Davies to turn the innovative concept into 
reality. 

Over four years ago, the management of 
the Luxor approached Hiett to produce a 


Luxor Hotel 
Comes Alive 

with 

American DJ 
Lighting 


lighting design that would help 
generate an exciting new image for 
their essentially dark building. 
Hiett’s firm developed numerous 
proposals, including everything 
from neon fiber optics to lasers, 
but all were rejected for their 
inability to withstand the rigors of 
window-washing. Finally, Hiett got 
the window-washers directly 
involved in the project. Together 
they came up with the idea of using 
strobe lights. Strobes could 
withstand the cleaning regimen, yet 
also provide more action than 
static lights. 

The final design called for 500 
waterproofed 5-foot strobe tubes 
and a modified, computer- 
interactive controller, all from American DJ 
Supply. With the help of the window¬ 
washing crew, installation took just six 
weeks. 

Initially, eight different lighting patterns 
were run, but the Luxor’s management 
narrowed this down to four that they liked 
best. Each pattern runs for about 10 
minutes, the first moving up the building, 
the second coming down, the third moving 
horizontally, and the fourth in a crossover 
motion. The patterns are programmed into 
the computer, and the controller can 
change their speed “on the fly" for added 
visual excitement. 
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KEYNOTE SPEAKERS 


Bob Popyk,author, publisher of 
"Creative Selim?®", and 
Mobile Beat business columnist 


"How To Sell Your 


Touvhest Customers, 


90% Of TheTime!” 



SEMINARS 


if 


4 SPECIAL GUEST 


•I 


Lynton V. Harris 

Creative director and 


This seminar focuses on how to book the customers who don’t like your 
price, your brochures, your ads, or your personality... it's about 
selling in the REAL world! 


> 


executive producer of... 


4 
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See following pa?e$ for more information on seminars and events. 


"Breaking The Barriers To Success. ” 


3 # 



Wel come to Ve?as 


i 


Mobile Beat 


EJ ShowS 




IANUARY12 


Conference 


.T, 


Bad?e pickup and on-site registration continues through n p.m.! 


i • 9 • 9 • 9 


_ ■_ ■ 

Sponsored in part by gemmi 


IANUARY 13 





Hep Cats... 


Don’t miss the 


Appreciation 


Mi ? j it 




with special appearance of 
Tony Modica and the PIZZA DANCE! 


Sponsored in part by j4**un£caK “Df, 


dress code I over 21 
-\ 


STUDIO 



Experience 


At thn MGM Grand Hotel 
DOORS OPEN 10 PM 








































































5dz 14" Inflatable 
Mies $15 


* « 

sSt 

5dz Multicolored Poly 
Jumbo Leis 510.50 
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5dz Gangster Hot; $40 



5<lz 24" Inflatable Saxophones $30 


5dz 16" Inflatable Beochballs $25 


Call for a 
Color 
Catalog! 








Aloha! 


for Every Occasion! 
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NY (718J 332-8131 ■ Fax (718J 332-814 J ■ Web www partypinto.com | 



I Use this form if you are registering 


i 


. by mail or fax. Please use one form per 
person. Photocopy if additional forms ^ 


I are needed or for your records. 

I Don’t Wait! 


I 

I 


I Send in your registration 

today! 

Name__ I 


I 


Co. Name 


i 


| Street 

. City_ 

State 


Zip 


Phone 


| Fax 


I 

I 


E-mail 


Credit Card # i_l Visa Qj MasterCard 
_exp._ 


| Cardholder’s Name (please print) 


i 


i 


Cardholder’s Signature 


j Advance Registration 

• □ Full Program - $149 (on-site $179) 

I Includes Exhibit Hall, all Seminars, 

■ Workshops and Parties! 

l_J Exhibit-Only - $50 (on-site $ 60 ) 

| Includes Exhibits and on-site Parties! 


i 


i 


Preregistration deadline is 
January 6, 1999 
Those preregistered by 
December 18, 1998 
will receive confirmation bv mail 


i 

■ To register: 

'by mail/check, money order, credit card I 


i 


The Di Magazine 


Mobile Beat Magazine • PO Bom 308 • I. Rochester, NY 14445 

by phone or fax/credit card only 

tel: (71B) 385-8920 - fax: (710) 385 3637 

by cyberspace/credit card only 

Web: www.mobllebeat.com/djshow/ 

E-mail: djshow<§>mobllebeal.com 

( Refund policy (for nonattendees only): 

| Musi be in writing and Include proof of payment (less $25 processing fee), j 
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Schedule of Events... 


Please note, due to publication deadlines, the information below is subject to 
change without notice. A few additional seminars (a.k.a. "Hot Topics"] are intention¬ 
ally not added prematurely due to their timely subject matter. Please refer to the 
Mobile Seat Web site for the most updated information (www.motatebeat.com/djshow). 


-SHOW * JANUARY 12 


turn RUSH! Pre-register or pick up badges before the first seminar 
begins the following day... available from 12 noon until 5 p.m. at the 
show office and later in the evening from 7 p.m. to 11 p.m. at our 
"Welcome to Vegas" party at the Tropicana, sponsored in part by Gemini 
Sound Products. The first opportunity to win hundreds of dollars in door 
prizes is tonight! 


DAY 1 * JANUARY 13 


Get acquainted at the opening session and be the first to hear about 
the latest in Di developments, including a very special announcement 
from Mobile Beat. 

This year's seminar program begins at 10 a.m. with an encore presen¬ 
tation by noted business speaker and Mobile Beat writer Bob Popyk, 
with a follow-up to last year’s standing-room-only presentation, called 
"How To Sell Your Toughest Customers, 90% of The Time!” It’s about 
selling in the real world. If you can’t book the gig, nothing else counts! 

Other topics on Wednesday wilt feature spotlights on "Weddings: Here 
Come the Brides;" "Your Want List: Lighting;” "Single Operators- 
Unique Problems;” "Writing Proposals for Corporate Business.” And 
two workshops with a twist: "Enhancing with Magic and Props" with 
two professional DJ-Magician-Clowns, and Dan McKay's "MARKETING 
MEGAMIX: Pump Up the Volume of Your Brochures." Bring your 
company's printed materials tor critique and discussion and come away 
with dozens of new ideas on how to make them produce more book¬ 
ings for you. 


HEP CATS! Don’t miss "THE SWING THING" at the annual DI Apprecia¬ 
tion night beginning at 8 p.m. at the Tropicana Hotel, sponsored in 
part by American DI Supply. An evening of FUN for all as we enjoy the 
music of swing that is sweeping the nation. Speaking of sweeping the 
nation, be on hand for the introduction of the biggest dance craze 
since The Macarena... Tony Modica’s PIZZA DANCE! Tony will be on 
hand for this exclusive DI performance. 

More Door prizes tonight! 


DAY 3-JANUARY 15 


William Harvey is not a DI, but a network systems analyst. Hear for 
yourself where sound is headed in his seminar "Audio Quality: Can You 
Really HEAR the Difference?" Frank Garcia returns with more "Mixing 
for Mobiles," as we bring out the hardware and put it to the test in 
several of Friday’s seminars, including: "Audio Troubleshooting;" "Video: 
All Aspects;" "Karaoke: Present and Future;" “Legal Issues: Contracts, 
Contractors, and Competition” with attorney Robert Bell; and "School 
Dances." 

Another HOT TOPIC is added today and two more moderated chats are 
found just off the exhibit hall. The final hour of the show will be an open 
DANCE PARTY with many of the DJs and dance instructors in atten¬ 
dance sharing that final tip to take "One For The Road." 


DAY 2 * JANUARY 14 


Are you ready for the exhibit hall? THE LARGEST MOBILE BEAT EXHIBIT 
HALL TO DATE opens up its doors this morning at 11 a.m. Over and above 
the latest in technology on display, there will be concessions available, a 
lounge area, and... 

NEW! "Meet the Manufacturers.” On Thursday and Friday, meet represen¬ 
tatives from American DI Supply, Colorado Sound ’N Light, Gemini, MTX, 
Numark, Pioneer, Rane, and Sonic Foundiy, amongst others, who will field 
your Q's & A’s, in specially designated rooms located off the exhibit hall 
floor. 

NEW! Later in the day, these rooms become "Virtual Chat Rooms." These 
are NOT seminars. DJs are welcome to visit the rooms and participate in 
moderated "chat" about the subject posted for that time slot. 

Micro-Reality Motor Sports will entertain with their new interactive game 
— Field Goal Frenzy! — just in time for the Super Bowl. 

Meanwhile, a full slate of seminars will be underway beginning at 10 a.m. 
Kicking off Thursday will be our other special guest, Lynton V. Harris, cre¬ 
ative director and executive producer of “Madison SCARE Garden," at New 
York City’s famous Madison Square Garden. This show recently attracted 
70,000 screaming fans in its third season. Harris began his career as a 
Mobile DJ in his native Adelaide, Australia. Harris will address aggressive 
marketing for your business; trying nontraditional approaches and finding 
brand new opportunities, and “Breaking the Barriers to Success" by cre¬ 
atively "breaking the rules." 

Also on tap for Thursday is another fine group of seminars, including: "The 
Mitzvah Connection," everything you ever wanted to know about bar/bat 
mitzvahs; "Icebreakers 2," a repeat of one of last year’s top seminars with 
all new ideas; "Record Keeping and Tax for DJs;" our first ever “Female DJ 
Forum" (for men, too]; MB Editor-in-Chief Robert Lindquist looks at Y2K 
I and DJs in the seminar "Bad Date;" and the first of two additional HOT 
L TOPIC seminars. 

■ On Thursday night, January 14, relive the legend as Mobile Beat Show full 
pass attendees have a night at Studio 54 at the adjacent MGM Grand Ho¬ 
tel. This high energy, trend setting nightclub showcases the latest state-of- 
' the-art sound, music and lighting. It’s sure to be an exciting night. Please 
be aware, there is a dress code and the age limit is 21 and over. (Ladies 
always free, gentlemen without FULL show pass - $10.1 


Updated information, as it becomes available, can be found at the show 
Web site: http://www.inobilebeat.coin/djshow or by calling Mobile Beat 
Magazine at 716-385-9920. 
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The Pro Sound & Stage Lighting 
full color catalog is jam packed 
with all the latest products . You’// 


Video do i*o Woo* 7 


DJ gear ; recording, keyboards, 
groove gear ; soffivare, lighting 
effects, books & videos, re-mix 
gear, cases, cables , hard-to-find 
accessories, mics and much 
more. Compare thousands of 
top name brand products side- 
by-side. Our low discount 
prices are guaranteed to be the 
best you’ll find—even 30-days 
after your purchase. Most 
orders are shipped out the 
same day received from our 
giant inventory. 

CALL TODAY FOR 
YOUR FREE CATALOG! 


Visit us Online 


Since 1976! 


www.pssl.com 
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& STAGE LIGHTING 

11711 Monarch St, Garden Grove, CA 9284 1 
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American D.J. 
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AKAI 
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and many more! 


Caruso's 

Mobile D.J. & Nightclub Warehouse 

Huge Inventory • Best Prices 


Call Now 



Outside U.S.: 860-442-9600 
Fax: 860-442-0463 

Mail Order Worldwide 
Visit our New Showroom 

94 State Street 
New London , CT 06320 USA 
E-mail: sales@caruso.net 
www.caruso.net 
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Does it seem like it's been since the stone 
age that you've changed your interactive 
dance routine? Can you no longer order 
chicken because it reminds you of all the 
times you've had to play the Chicken 
Dance? Do you experience cold sweats 
upon entering a Spanish restaurant, brought 
on by the steady stream of requests for the 
Macarena? I can't even describe to you the 
myriad of things that force me to recall the 
aptly named "hokey" Hokey Pokey or the 
retro-charged Electric Slide or Boogie. 

Despite your over familiarity with these 
routines, these engaging group dances, 
when delivered properly, can make an 
already great party even better. The key to 
these activities is the "one-two punch" of 
being easy to learn and easy for young and 
not so young alike to successfully participate 
in a relatively short period of time. 

You say you've even gone so far as 
purchasing some dance videos to learn and 
subsequently teach your guests a new step 
or two? The overall experience, however, 
has left you confused and frustrated because 
the routines on most dance tapes are more 
like athletic events and involve large 
amounts of time and energy to learn. Well, 
your troubles are over. 

Tony Modica, an Italian born pizza-maker 
who now lives in Queens, N.Y, has whipped 
up a tasty new dance called the "PIZZA 
DANCE." Although the local media hove 
reported the existence of the Pizza Dance, it 
is still relatively unknown. Ultimately, it will 
be the mobile entertainer that will forge 
ahead and determine the success and 
longevity of this new creation. 

The biggest bit of news regarding Tony 
Modica and the Pizza Dance is that he will 
perform it exclusively at this year's Mobile 
Beat D) Show & Conference opening night 
party on January 13. 

The Pizza Dance is simple to learn and 
easy to teach with universal appeal, white 
working up a heckuva appetite lor what 
else... PIZZA! 

Besides having some new and really 
exciting seminars and exhibits planned for 
the show at the Tropicana this year, The 
Pizza Dance is going to be an event that you 
will not want to miss. It's a mouth watering 
new dance routine that should have you 
singing "That's Amore" in no time! 
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SHOW UPDATE 


Major Event Producer to 
Share Insights at MB Dj Show 


LYNTON V. HARRIS AMONG THE SPOTLIGHT SPEAKERS AT THE 1999 
MOBILE BEAT DJ SHOW Sr CONFERENCE, JANUARY 13-15 IN LAS VEGAS 


"Breaking the Barriers to Success" is 

the topic to be addressed by Lynton V. Harris, the 
creative director and execu¬ 
tive producer of "Madison 
Scare Garden," the annual 
Halloween entertainment 



extravaganza at Madison 
Square Garden in New York 
City. Harris will share valu¬ 
able information that can 
help you grow your own 
Mobile DJ business. Who 
better to deal with this issue 
than a man who began as a 
Mobile Dj and then went on 
to accumulate experience in 
almost every area of live 
entertainment? 

Harris grew up in Adelaide, 
Australia. He was an active 


young man, involved with 
gymnastics, Australian mles football, lifeguarding, and 
the YMCA. He also showed a strong entrepreneurial 
bent at an early age. At 15 he started a Mobile DJ 
company, which quickly became a local success. 

"All the other guys who were doing it were charging 
$75 to $100/' says Harris. "They'd get up and say 'Hi 
this is Jack and this is the song.' Instead, 1 would go in 
there and create a show. I had this 'Harry the Bear' 
character, which was a play on my surname 'Harris’ 
and that was my logo. So I developed this persona, 
and 1 was able to charge double what the other guys 


Lynton \ ' Harris is scheduled to si>eak at the '99 Mobile 
Beat Df Show in Las Vegas. His seminar is titled, 

"Breaking the Barriers to Success 0 


charged, and work less." 

At 16, Harris went to work in the railroad yards, 

spending three years as a 
shunter and signal man, 
while maintaining his DJ 
business on the side. In 
1983 he earned a local 
YMCA scholarship to be 
program director at "Camp 
Florida" for three months, 
so he took a year off 
without pay. 

"It was a very fertile 
environment because it was 
all about creating events for 
the camp." Harris said. 

"The combination of 
entertainment and working 
with kids has always been a 
very prosperous area for 
me." 

At the end of 1983, 

Harris left the railroad and 
started a sequence of jobs 
that would give him a 
broad perspective of the 

entertainment industry. 

/ 

First, he did a weekly 


segment for a children's 
television show, creating characters ("Captain Surf," 
"Purpose the Porpoise") to promote lifesaving tech¬ 
niques, under the auspices of the Surf Life Saving 
Association of Australia. He became national director 
of this organization in 1986. Next, he entered the 
larger world of entertainment by taking the marketing 
director position at PowerPlay, a large Australian sports 
marketing company. In 1989 Harris became marketing 
director at Wonderland, a theme park near Sydney, 
where he produced concerts, TV specials, circuses, and 
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Harris knows the importance of 
having a disciplined and focused 
approach to running a business, 
if you want to achieve succes- 
sivelv greater goals. 


other events. During this time he also began building 
his reputation as a motivational speaker, bringing a 
message of positive change to organizations such as 
Faberge, New York University, and McDonald's Corpo¬ 
ration. 

By 1992 Harris was putting all his efforts into his 
own company, The Sudden Impact! Entertainment 
Company, working on a variety of entertainment 
projects. He had also begun developing an idea for a 
Halloween event, which would ultimately lead to 
"Madison Scare Garden." By 1997, this big idea had 
come to fruition, with 70,000 thrill-seekers attending 
its second season. 

Harris knows the importance of having a disciplined 
and focused approach to running a business, if you 
want to achieve successively greater goals. 


In his seminar he will encourage you to look at 
your business from a number of different angles, 
including: 

• Seeing yourself as someone with an en¬ 
tertainment product to sell. 

• Identifying who your real competition is 
I (Other DJs? Bands? Uncle Bert and his 

ukulele?). 

• Marketing your business by: identifying 
what your product actually is; using the 
value equation; trying non-traditional 
approaches and finding brand new 
opportunities. 

• Determining if you can rely on your own 
entertaining personality or if you need 
the help of others to add that "special 
something" to your performances. 

• Breaking barriers to greater success by 
creatively "breaking the rules." 

When asked to sum up what he will be sharing with 
DJs who attend his seminar, Harris explains, "I'm 
using basically the same techniques today that i used 
twenty years ago, only on a much larger scale." His 
many successes in the world of entertainment indicate 
how valuable his ideas will be to you, as you build 
your own Dl entertainment business. 
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RELIVE YOUR DISCO DAYS 


OR EXPERIENCE THEM 




ANEW AT STUDIO 54 


WITH MOBILE BEAT 
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by Island Jake 


D js, Dancing, Disco — it's a direct 
relationship. It's just too bad we 
couldn't all get together for one 
last fling at the place where this 1970's pop 
culture all started... Studio 54 in New York 
City. Being seen at Studio 54 combined 
fashion, the true celebrity guest list, and 
the best imagery photography had to offer, 
for what many considered true nirvana. 
Unfortunately, Studio 54 closed its doors in 
March of 1980 amid turmoil and scandal. 
With it, our chance to live the nightlife 
was lost forever... or was it? 

Hop aboard the time machine for a trip 
back to the decade of disco, a not quite 10- 
year piece of history that began late in the 
first half of the 1970s, peaked in 1978 and 
fizzled into near oblivion by the early 
1980s. It was a time when living a self- 
gratifying, hedonistic lifestyle was not only 
okay, it was promoted. 

Like the decade prior, it was all about 
freedom. But this time, it wasn't about 
freedom of speech... it was about the 
freedom to dance, to live life more openly, 
and to do whatever felt good. The 


soundtrack was pulsating beats, 
the stage a lighted dancefloor. It 
was disco and it became the escape 
from inflation, rising gas prices, 
shaky politics, and numerous 
other contradictions. "Be who you 
are.,, live like you want to live" was 
the anthem of the dav. 

j 

Today, disco is remembered 
primarily for the music, featuring 
driving rhythm and drum tracks 
over styles ranging from R&B, to 
big band, to classical, to salsa. It 
was, and is still remembered as fun 
dance music for the masses with 
appeal to the young and the not so 
young. 

Did disco ever really die? Cer¬ 
tainly not. It may have faded from 
radio playlists long ago, but for 
Mobile Djs coast to coast, disco has re¬ 
mained a staple for filling the dancefloor. 
True, everything that goes around comes 
around, but who could possibly deny that, 
without the efforts of Djs, disco might be 
gone and forgotten. Instead, the heart of 
disco is beating as strong as ever. Advertis¬ 
ers are even using disco to underscore 
images of precocious ants scoring a beer 
and 1990's music artists are having fun 
"Gettinjiggy Wit It." 


Get the picture 

Somewhere out there, amidst the sun and 
sand, rising up out of the desert like a 
phoenix, Studio 54 lives! I his is no mirage. 
Located in the MGM Grand, Las Vegas, 
Nevada, the reincarnation of Studio 54 
opened its doors on December 25, 1997. 

Inside, you can experience the best of 
1990's technology in sound, lighting, 
video, and effects. Picture three levels, four 
bars, one main dancefloor, plus four 
adjacent raised dance platforms featuring 
Marilyn Monroe skirt-raising air jets, and 
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two electronic Go Go cages, and you have the makings 
of some real FUN. Add to this an all-Italian leather VIP 
area featuring only the finest in spirits and "gars," plus 
a unique "party crashers" area featuring protruding art 
from the walls, Throw in the hottest Vegas "hoofers," 
performance bartenders, cage dancers, and a veteran 
entertainment staff, and you've got the idea. Studio 54 
can handle all your party needs from 200-1,200 
people. 


Boogie nights 

Most of us probably missed out on the original Studio 
54. But here's your chance to experience some of what 
you missed! On January 14, the Mobile Beat DJ Show 
and Conference will boogie on over to Studio 54 at the 
MGM Grand Hotel in Las Vegas. 

Studio 54's entertainment facility was designed with 
one thought in mind... make it the best — period. 
Even the restrooms feature 3-D stereo sound. 

The audio system is driven by over 60 Crest amps 
with sound faithfully reproduced by the best boxes 
Turbosound has to offer. Rounding out the audio gear 
is a full compliment of Technics 1200s, a Denon 2500, 


Klark Technik compressors, Yamaha reverbs, BSS EQs, 
and Shure mics. 

For live performances, there's the 24-channel 
Soundcraft Spirit console and an isolated 100 amp, 
three-phase line with cam locks. An "electronic 
theater" is controlled by an Insight 3 lighting console 
featuring Lekos, PAR 64s, strips, Wildfire UV with 
mechanical dousers, and three types of animated 
Martin lights. 

Forty 31-inch to 36-inch Panasonic video monitors 
are sprinkled throughout the three-floor complex. All 
screens are cabled back to the DJ booth, allowing total 
independent control over each screen location. In 
addition to VHS, there are laserdisc and DVD ma¬ 
chines standing by. Each machine is linked directly to 
MGM's newest edit and control rooms for trulv 

J 

limitless video possibilities. 

Smoke, haze, confetti canons, dancefloor air blasts, 
simulated and live pyrotechnics are all available to 
complete the active entertainment mission of this one- 
of-a-kind discotheque. So strap on your high heeled 
platforms, get dressed up, and boogie on down with 
Mobile Beat for some 1970's disco fun at Studio 54 at 
the MGM Grand Hotel, Las Vegas January 14, 1999. 
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5 CDG DISCS 
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CHECK THEM OUT 

7 exciting karaoke collections each geared to give 
you The songs you want at an incredible price, 
CDG format * Easy to read lyrics Karaoke Gold * Club Pack 98 • Standards 
Oldies • Country * Top Hits * Country II * Ail in easy to sto*e cases! 
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lether it's his endless 
amount of energy or his 
incredibly positive, 
never-say-can't attitude, it's impos¬ 
sible not to take an instant liking 
to 1)J Tim Trimble. In just the few 
conversations I've had with him, I 
am convinced he will accomplish 
all of his goals — and some are 
pretty lofty! 

As a young boy, growing up in a 
house with eight other siblings in 
Los Angeles, Trimble fantasized 
about traveling into space and 
walking on the moon. Now, at 24, 
Trimble still dreams about leaving 
Southern California and visiting 
the moon, but now he wants to go 
there to party! 

"My number one goal today? To 
be the first entertainer to perform 
on the moon, broadcasting live... 
all over the world," Trimble says. 

Typically, if someone said that to 
me, I'd just laugh and think the 
person either experiencing delu¬ 
sion or just not serious. With 
Trimble, however, I not only 
believe lie's serious, but just the 
person to accomplish such a feat. 


Earth to Timbo 

Meanwhile, back in subspace, 
Trimble has been busy training for 
his future lunar gig. He started 
young. At 13, Trimble was helping 
out at his uncle's DJ service, You 
Should Be Dancing. At the time, he 
wasn't that interested in becoming 
a DJ, but did love to dance and 
entertain. When Trimble was about 
15 years old, his brother, Robert 
(also a DJ), gave him some hand- 
me-down equipment: a belt-driven 
turntable, a broken down mixer 
and one speaker. With that and a 
crate of records he collected from 
friends and family, he and his 
friend Jesse Brooks started hiring 
out their services. They called 

m 

themselves T&J Professionals. 

They started to invest in new- 
and-improved sound equipment 
ai d their business increased. "We 
soon became very popular at 
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HIS FIRST PARTY ON THE MOON. 


school and, in no time, we were 

booked almost every weekend with 

# 

a gig worth a few’ hundred bucks, " 
Trimble says. 

Eventually, his uncle at YSBD 
started giving the two-man team 
! some 1 )J work. They were booked 
every weekend; but Trimble was 
frustrated. What he really wanted 
to do was emcee. After three years 
of working for his uncle, Trimble 
decided that if he was going to 
move up (and out), he had to go 
on his own. 

On January 1, 1994 Trimble 
started his own Dl business, 
Enterprise Entertainment. He's 
been hard at work ever since 
helping people, "To boldly go 
where no party has gone before." 

Performing at hyperspeed 

In the past four years, Trimble has 
made quite a name for himself and 
his company. He's even acquired a 
nickname: Captain limbo. "People 
call me Timbo whenever I perform 
because I bounce around the stage 
like a clown on speed* but my 
energy is all 110 percent natural 
high," Trimble says. Though he's 
always loved to dance, and takes 
classes on hip-hop and tap, he 
credits most of his energy' to 
positive thinking. Inspirational 
speakers Zig Ziglar and Tony 
Robbins, his mentors, were instru¬ 
mental to his attitude and success. 
"These men inspired me to set my 
goals and shoot for the stars," 
Trimble says. 

Currently, Enterprise Entertain¬ 
ment is providing some galactic 
gigs right here on Earth. Trimble's 
company is much like his family... 
large! In fact, you might say he has 
an entourage, consisting of some 
30 friends and family; some w>ork 
full time and some work part time. 
But is this really work? When 
Enterprise Entertainment performs, 
it looks like nothing but fun! Prior 
to the show, however, there is 
much work involved. 

A typical setup includes a 15-foot 
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SYSTEM 
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1200 a 
power bass 2 
2 Denon HK1I CD players 
1 Sony MZ3 minidisc 
sr/rec order 
dcon Alex digital effects 




h 


Furman DJM8 mixer 
Samson wireless 
Shore SM58 headset 
Sony headphones 

LIGHTING 

4 Clay Paky Silverados 
4 Martin Robo Color 400s 
Mobolazer G-Beam w/ G-Scan 
10’h x 15'w fiber optic 
curtain backdrop 
Custom fiber optic sign w/ 
logo 

12’h x 15’ w Astra Lite tri- 
truss 
8 PAR36S 

American DJ Lighting: 

2 Derby Stars 
4 Crystals 

2 four-head oscillators 
2 Black Widow lazers 
1 Sunray 
1 Cameleon 
1 Siren 

1 Snap Shot strobe 

2 jewels 

1 Meteor Pro beam 
4 black lights J 8 tubes total 
f-100 High End logger 
2 NS! heat 
controllers 
1 Etektra-lite CP10 controller 


wide by 12-foot high truss with 
about ten to twenty club lights 
and four to eight intelligent lights, 
a basic sound system, music, 
wardrobe, props and giveaways. 
The setup team consists of a 
foreman, light grip, sound grip, 
costume manager and at least two 
helpers. Larger venues require a 
video multimedia technician, a 
drummer and another light grip. 

It takes about 3.5 hours for setup 
and 2.5 hours to tear down. 

"I prefer to set up as early as 
possible to produce the perfect 
arrangement of our gear for two 
reasons. First, 1 believe this is 
crucial to a smooth running 
performance. Second, this is an 
opportunity to rehearse new 
concepts," Trimble says. "Early" to 
Trimble means that if the start 
time is 8 p.m., they get there at 8 
a.m.! 

Blast off! 

Obviously, this is no ordinary DJ 
service. Their next big gig is for 
Disney Consumer Products, 
scheduled for mid-December. 

They have a $15,000 budget. 

"We re gonna break new ground," 
Trimble says, "We'll have two 
MCs, eight dancers, one choreog¬ 
rapher, 15 setup and tear crew 
members who will also double as 


extras in our cast, three live musi¬ 
cians, one sound mixer, one DJ, 
two lighting designers, two ward¬ 
robe and prop managers, two 
videographers, one video mixer, 
and one production manager." 

Yikes! Talk about galactic gigs. 
Trimble says that the gear used for 
this one gig will have a value in 
excess of $175,000. Yikes again! 

To produce this shindig, a 
twenty-page script is being written 
for everyone to follow. Trimble is 
producing five stock video scenes 
to support two of the story lines. 
"In the first 20 minutes/' Trimble 
explains, "we will blast off into 
outer space and accidentally travel 
through time to New Year's 3000. 
From there on, it's all interactive 
routines." There will be a lot of 
dancing, costume changes and 
over 2,500 giveaways. 

Believe it or not, Trimble plans 
to retire as emcee in a couple of 
years. Though he'll still hold an 
interest in Enterprise Entertain¬ 
ment, he plans to continue his 
quest for the stars and, he says, the 
only way to do that is to keep 
reaching towards the sky. 

IN SEARCH OF... YOU! 

To be profiled in Mobile Beat's "In Search Of" send a fetter 
telling us why you think you have The Best Sound & lighting 
; System On Earth! Mail info to: Mobile Beat Magazine 
PO Box 309 E. Rochester, NY 14445-0309 
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CROWD PHASER 



W hen you want to offer a prospective client something a little 

different, suggest a theme party. Sometimes, however, convinc¬ 
ing the client to go along with your idea can be a bit of a 
challenge. Now, with a little help from the consummate compilers at 
Rhino, you can offer your clients a total entertainment party package that 
takes them from the invites to your final encore. Here are just two theme 
party packages that Rhino now offers. 


Resurrecting Disco 

l iven though it's buried two decades deep in musical history, disco refuses to 
die. With a little help from Rhino records, you and your clients can plan a 
disco theme party right on par with the days of the red rope at Studio 54. 

Rhino's newest addition to the Party Pack lifestyles collection is designed to 
ignite the ultimate disco inferno at any party. The 70s Disco Hall Part)' Pack 
features two hit-packed CDs loaded with classic disco. The three-ringed binder 
provided with this set is packed with everything from disco trivia to costume 
and decorating ideas, dance instructions, recipes, a party-planning timeline, 
sample invitations, games... everything you need to take your audience on the 
soul train to Funkytown, except the mirror ball. 


MACHO MAN...Village People 

DANCING MACHINE.The Jacksons 

LE FREAK ...Chic 

GET DOWN TONIGHT..KC & The Sunshine Band 

DON’T LEAVE ME THIS WAY...Thelma Houston 

I FEEL LOVE...Donna Summer 

FUNKYTOWN....Lipps Inc. 

WE ARE FAMILY...Sister Sledge 

A FIFTH OF BEETHOVEN..Walter Murphy 

BOOGIE OOGIE OOGIE......Taste of Honey 

RING MY BELL..Anita Ward 

I LOVE THE NIGHTLIFE...Alicia Bridges 

BOOGIE FEVER.._ Sylvers 

GET OFF. Foxy 

YOU MAKE ME FEEL (MIGHTY REAL)..Sylvester 

CELEBRATION.Kool and the Gang 

TURN THE BEAT AROUND.. Vicki Sue Robinson 

SHAKE YOUR GROOVE THING.Peaches and Herb 

THAT’S THE WAY (I LIKE IT).KC & The Sunshine Band 

KNOCK ON WOOD__Amii Stewart 

YOU SEXY THING..Hot Chocolate 

DISCO INFERNO .. Tramrnps 

GET UP AND BOOGIE (THAT'S RIGHT).Silver Convention 

DANCE WITH ME.Peter Brown/Betty Wright 

STAR WARS/CANTINA BAND. Meco 

IT ONLY TAKES A MINUTE...Tavares 

LOVE MACHINE PT. 1 „. Miracles 

LIVIN' IT UP (FRIDAY NIGHT)..Bell & James 

AIN’T GONNA BUMP NO MORE.. Joe Tex 



All vou need for 


aii y 
Chri 


■st mas... 

Yuletide Soiree is a two-CD set of 
Christmas classics coupled with a 
three-ring binder of recipes, activities 
and tips for the perfect holiday 
happening. The music ranges from 
pop, rock, country and R&B classics to 
traditional Christmas songs. As a 
bonus, the second CD concludes with a 
selection of Christmas carols with and 
without voices for the big group sing- 
along. 

Disc 1: 

JINGLE BELL ROCK.Bobby Helms 

ROCKIN’ AROUND THE CHRISTMAS TREE 

.. Brenda Lee 

SLEIGH RIDE__The Ventures 

LITTLE SAINT NICK.The Beach Boys 

SANTA BABY.Eartha Kitt 

THIS TIME OF THE YEAR.Brook Benton 

JINGLE BELLS.Booker T. & The MGs 

YOU'RE A MEAN ONE, MR. GRINCH 

....Thurl Raven scroft 

CHRISTMAS TIME IS HERE... Vince Guaraldi Trio 

RUN RUDOLPH RUN.Chuck Berry 

HERE COMES SANTA CLAUS.Pat Boone 

PLEASE COME HOME FOR CHRISTMAS 

.......Charles Brown 

SANTA LOOKED A LOT LIKE DADDY 

.Buck Owens & The Buckaroos 

THE LITTLE DRUMMER BOY 

... The Harry Simeone Chorale & Orch. 

I BELIEVE IN FATHER CHRISTMAS.Greg Lake 

MEDLEY: GLORIA IN EXCELSIS DEO (LES ANGES 
DE NOS CAMPAGNES) / OH CHRISTMAS TREE 
(OER TANNENBAUM) / LOVELY STAR HOW I 
ADORE THEE (BEL ASTRE QUE] 

..The Swingle Singers 

THE CHIPMUNK SONG.The Chipmunks 

WE NEED A LITTLE CHRISTMAS 

...Angela Lansbury & Friends 

HAVE YOURSELF A MERRY LITTLE CHRISTMAS 

..... Judy Garland 

SILENT NIGHT, HOLY NIGHT .... Mahalia Jackson 
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Industrial Lane * Johnston, Rhode Island 02919 
Phone: (401) 274-1818 • Fax: (401) 274-9878 


ISLAND NOVBLTY 

For All Your Party Give-aways! 

.f /A Tambourines > a / _ Jl \ 


Plastic & Straw Hats 


Musical Instrument Inflatables 


Sunglasses 


Glow Necklaces 


Hawaiian Leis 


Maracas 


CALL TODAY FOR 1998 CATALOG 1 • 800 • 528 • 5599 



Disc 2: 

FELIZ NAVI DAD..Jose Feliciano 

WHITE CHRISTMAS.Bing Crosby 

RUDOLPH, THE RED-NOSED REINDEER 

.... Gene Autry 

I SAW MOMMY KISSING SANTA CLAUS 

.Jimmy Boyd 

ALL I WANT FOR CHRISTMAS 
.............4................. Spike Jones / City Slickers 


SILVER BELLS. Doris Day 

WINTER WONDERLAND.Bobby Vee 

A HOLLY JOLLY CHRISTMAS.Burl l»es 


LET IT SNOW! LET IT SNOW! LET IT SNOW! 

...Wayne Newton 

SANTA CLAUS IS COM IN’ TO TOWN.. 

..Brenda Lee 


Bonus Sing-A-Long Section 
with and without voices: 

JOY TO THE WORLD 

HARK! THE HERALD ANGELS SING 

THE FIRST NOEL 

GOOD KING WENCESLAS 

GOD REST YE MERRY GENTLEMEN 



What if you could...? 


What if you could focus full-time on your DJ business? 

What if you could duplicate your efforts, without losing quality? 
What if you could make the D] business a career instead of a hobby? 
What if you could join AMS and immediately begin to see results? 

Jeff and Tammy Hooten opened their DJ business in September of 
1997 and, in the first quarter of 1998, did over 100 events. 

"We added two systems during the three slowest months of the year. II is 
the best of both wor!ds..Jhe backing of a national L)j company and the 
freedom of running our own company. AMS has done all the groundwork 
and we simply apply the programs which have been proven by years of 
experience and a netivork of other owners. Was it worth il ? Absolutely! 
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jeff and Tammy Hooten 


For more i n formation 
on what AMS can 
do for you, call now: 

(800) 788-9007 
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PROFILE 


Bom Out Of Necessity 

BMP PRODUCTIONS SUCCESSFULLY CREATES A NICHE WITH THE 
COMPLETE PARTY CD SERIES AND PARTY SPECIALTY PRODUCTS. 

service in Philadelphia, Pa. 
that specialized in bar and 
bat mitzvahs. An introduc¬ 
tion was made and 
Morganstein got his first 
work as a DJ. 

Learning a trade 

Morganstein quickly learned 
that to DJ a bar or bat 
mitzvah, (religious "coming 
of age parties" for 13-year-old 
Jewish males and females) 
required an understanding of 
Jewish traditions and knowl¬ 
edge of what music to play. 
Morganstein knew the 
traditions, hut ceremonies 
such as the "candle lighting," 
"blessing over the wine," 
"breaking of the challah 
(bread),” etc., required a 
certain type of music not 
readily available. 

At the time, few DJs could 
actually cover both bases, so live bands had 
a stranglehold on the market. DJs, such as 
Morganstein who specialized in mitzvahs, 
searched the libraries of neighborhood 
synagogues for the songs they needed. 

Thev would then record a cassette so that 

j 

the music they needed was easy to access. 

While working his way through college 
as a DJ for Fascinating Rhythm, 

Morgenstein compiled quite a collection of 
mitzvah music and, while the quality was 
not terrific, the recordings were superior to 
anything else available. 

Movin' on up 

After leaving Fascinating Rhythm in 1986, 
Morganstein took his interest in music and 
production to the next level. Fired of 
hearing his cassette tapes over and over, 


Hobby Mortfrtristi’in 
teaching a class of' 
Stttilents a spcchi/ty 
dance that is featured 
on one of his ( IDs. 


by Art Bradlee 


I t was 1982 and Hali & Oates, Stevie 
Nicks and the J. Ceils Band topped the 
charts. Bobby Morganstein, then a high 
school senior, was waiting out a teachers' 
strike. To keep Morganstein occupied 
during the walkout, his mother enrolled 
him in an S.A.T. preparatory course. But 
Morganstein just couldn 't seem to stay 
focused. His constant talking and flirting 
with the girls in the class made him an 

annoyance to his instructor. 

After threatening numerous times to 
have Morganstein removed from the class, 
the instructor began looking for a way to 
put his outgoing and energetic personality 
to better use than sitting in a classroom. 

It just so happened that the instructor's 
son owned Fascinating Rhythm, a DJ 
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Morganstein decided to make a 
professional recording. He hired a 
group of musicians whom he had 
worked with on many occasions. 
Together they created a Hora 
(Jewish folk dance) medley. The 
tape was just what he needed. He 
continued to use it every weekend 
for the next two years. 

It wasn't until 1991, though, 
when Morganstein noticed a few 
ads for music compilations in 
Mobile Beat that a light bulb lit 
above his head." I encountered a 
lack of Jewish music and assumed 
other DJs must be experiencing 
similar lacks," said Morganstein. 

A short time later, 

Morganstein's DJ service, BMP 
Productions, released his first 
collection to the DJ market. The 
Complete Jewish Party CD features 
all the necessary songs for Jewish 
weddings, bar/bat mitzvahs, and 
any other events calling for Jewish 
music. That was just the tip of the 
iceberg. 

With the success of his first Cl), 
Morganstein was inspired. He 
began listing other titles, Jewish 
and mainstream, he had had a 
hard time finding and knew that 
other DJs would have a need for as 
well. From his brainstorming 
evolved the rest of the BMP 
Complete Party CD Series, which 
now' numbers 20 CDs. 

It doesn't stop there 

Morganstein saw no reason to 
stop with his Party Cl) Series, 
which includes CD titles like: The 
Complete Latin Party CD, The 
Complete Grand Entrance Party CD, 
and The Complete Big Band Swing 
Party ( ZD. Providing music to DJs 
only fulfilled part of his mission. 

Through video, Morganstein 
found a way to instruct DJs on 
how 7 to perform certain specialty 
functions. There are now seven 
videos from w'hich to choose, 
including: The Bar/Bat Mitzvah 
Basic Production, The Contest Video, 


and The Creative Games Video. 


BMP Productions now offers many extras, like dance apparel and acces¬ 
sories. BMP's latest endeavor is on the World Wide Web. "The Premier 
Website For DJs," can be found at www.djcenter.com. 

is there an end in sight? I he flirtatious and talkative teenager has 
developed into a mature entrepreneur with a definite niche in the DJ 
market. It started with a simple Jewish music CD and today BMP Produc¬ 
tions has become an invaluable source of entertaining wares for the DJ 
market, with no end in sight. 
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Clients are always looking for convenience. 
When you book the dance, wedding reception, 
or party, why not sell them the invitations too? 

Saves an extra hassle for them 
and gains a larger profit for you* 

No inventory to weigh you down 


Make 40 - 50% on each order you place! 


It's Edsy! 


Just call 800-292-9207 for more information on 
how you can start selling party invitations today! 

Website: www.carlsoncraft.com 
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REALITY CHECK 




WHERE DO 
WE DRAW 
THE LINE IN 
ACHIEVING 
THE BES T 
POSSIBLE 
SOUND? 


by Mark Johnson 


A tew issues back, in the "Feedback” 
section, a reader brought forth an 
interesting point about getting the 
best equalization for a particular room. 

This particular DJ's dilemma was this; 
Using a real time audio analyzer, lie was 
able to achieve an equalization curve that 
looked right for the room. He had already 
exhausted all the possibilities with white 
noise, pink noise and other audio concepts 
and, yet, after everything looked perfect to 
his analyzer, it still sounded too boomy. No 
matter how much he adjusted the EQor 
where he put the analyzer's microphone, 
he still couldn't come up with the correct 
sound to satisfy both the analyzer and his 
hearing. 

If you're keeping score, a real time audio 
analyzer (or spectrum analyzer) is a device 
that uses a microphone and, with a grid of 
LEDs, displays the sound levels of the 
various frequencies that it is "hearing." 
When used in conjunction with an equal¬ 
izer, you can actually see the sound level of 
the frequency change as you adjust it up or 
down. This device is useful when trying to 
optimize your sound for all of the frequen¬ 
cies of your equalizer for the Individual 
characteristics of the room. 

As you know, rooms with hard walls will 
reflect more sound than those with lots of 
curtains or carpeted walls. An 8-foot ceiling 
certainly contains the sound more than a 
12- or 16-foot ceiling. The physical dimen¬ 
sions of the room, whether more wide 
than deep or vice-versa, plus the actual 
placement of your speaker system(s), 
contribute to the overall quality of sound 
that you're trying to achieve. 

What I'm hearing 

This brings up a few points that 1 would 

like to comment on. First, there's always a 

r / 

problem when you try to equalize your 
system prior to a performance. When the 



guests 
arrive, 
their 
presence 
affects 

the characteristics of the room. Nothing 
absorbs sound more than filling up the 
dancefloor with people. The music that 
sounded crisp and clean in all corners of the 
room earlier now sounds muffled. 

Second, after adjusting your sound early 
using white or pink noise, or a typical song 
that represents the flavor of the party, you 
will need to make adjustments during the 
party. Whatever tweaking you may have 
accomplished before the party with the 
analyzer will no longer be possible during 
the party. You certainly can't move people 
aside to place the microphone in the center 
of the dancefloor or blast the crowd with 
white noise. Once the party starts, the 
analyzer's job is over. So whatever adjust¬ 
ments you need to make during the party 
will have to be made using your own ears. 

DJs who go to this extent should be 
applauded for their commitment to giving 
their audiences the best possible sound. For 
most MDJs, however, using an analyzer is 
perilously close to the edge of applying a 
little too much technology to an event. 
Granted, it certainly is debatable that a 
system tweaked with an analyzer could 
sound better than one using normal equip¬ 
ment, but it's not to say that the difference 
would be that great. It's not like the differ¬ 
ence between Dolby Surround Sound and a 
scratchy 45 rpm record. 

Being Mobile Disc Jockeys means that we 
drag around a portable sound and light 
system to different parties and attempt to 
sound and look almost as great as a fixed 
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installation. Rut we have to 
balance our efforts between two 
opposing forces. On one hand is 
the money we spend on equip¬ 
ment, the time it takes to set up, 
the time it takes to tweak it and 
the time it takes to put it away. 

On the other hand is the fact that 
our efforts are all for a 4-5 hour 
show for a nice, but not tremen¬ 
dous, amount of money. 

Regarding equalizers 

I've seen many different Mobile DJ 
setups and while everyone has some form of equalizer, 
most are either 10-band components or are 3-5 band 
EQs integrated into the mixer. If you look in any of the 
major DJ hardware catalogs you will see a few pages of 
signal processors. These devices are used to create 
echoes, delays, reverbs or compress the music for greater 
sound energy’. They all have a professional purpose but 
they tend to be for live music instead of recorded music. 
The advantage of being a MDJ is that we do not have to 
create tile music for each performance, just play back a 
perfect copy of it. 

The exception to this is the disparity between the 
many songs you may play at a party. Today's music tends 


DJs who go to this extent 
should be applauded for their 
commitment to giving their 
audiences the best possible 
sound. For most MDJs, how¬ 
ever, using an analyzer is peril¬ 
ously close to the edge of ap¬ 
plying a little too much tech- 
nolosrv to an event. 



to have a higher bass content 
so you may have to trim it a 
little. On the other hand, 
oldies tend to be mixed witli a 
louder mid to upper range so 
you'll have to bring up the bass 
a little, basically, you need to 
monitor the sound of your 
system during the entire event, 
making minor adjustments 
along the way. 

My opinion is that the client 
rarely cares about the exact 
nature of your sound system. They have certain 
expectations (i.e. CDs, high fidelity, enough power for 
their room, etc.), but rarely care about the details of 
your system. Sure some guests may inquire about the 
individual items or may be impressed with your 
system; but most clients are more concerned about 
what songs you are going to play and at what time. In 
fact, the only people who would really care would he if 
some of the guests were Djs themselves. Then all bets 
are off because it s your performance, not theirs. 




What do you think? Send wur comments to Feedback, c/ohlohilc Heat 
M'agazine, P.O. Hox 309, host Rochester, NY 14335 or e-mail 
mobilebeaPS ital.com. 
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It's Time To Get The Groove 

& 

“P0 THE PANCE" 


The New "Line Dance" Hit. Written, performed and 
choreographed by Lisa Capitanelli, two time winner of 

at the American Disc Jockey Awards. 

$12.95 for CD and dance instructions 
$ 15.95 for instructional Video 
$24.95 for CD, instructions and Video 

Send Checks or Money Orders to: 

"Po The Pance" 

2925 Ac resite St. 

Los Angeles, CA 90039 

Visit our Web Site: www.dothedance.com 
Information Line: (323) 668-9037 
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CREATIVE SELLING 



THERE'S A BIT OF 
PSYCHOLOGY 
INVOLVED WHEN 
IT COMES TO 
MAKING 
CUS TOMERS 
HAPPY. 



by Bob Popyk 


I had a fascinating phone call last week from a friend who’s moving her 
office. Getting her telephone system up and running in the new 
location has become somewhat of a mind-boggling experience. As I 
listened to her account of the experience, 1 couldn’t help but think back 
on Lily Tomlin's "Ernestine the telephone operator" character on Laugh-in . 
Remember that classic phrase, "We don’t have to be nice, we're the phone 
company"? 

Getting telephone service in this modern, computerized day and age 
should be as simple as making a phone call. Yet it seems the more techno¬ 
logically advanced we become, the more we slide backwards on the 
customer service scale. First, my friend was put through a "press-this-for- 
that" phone maze. Menus, sub-menus, even sub-sub menus. After pushing 
enough buttons to drive an elevator operator nuts, she got the dreaded, 
"All lines are busy... an attendant will be with you shortly" recording. This 
was repeated over and over every 20 seconds for at least 8 minutes. Eight 
minutes is not "shortly." hen, all of a sudden, a voice came on and said, 

"I am experiencing heavy call volume at this moment please give me your 
name and phone number, and I will call you back within 48 hours." She 
thought it was a computer and gave her name, only to hear, "How do 
you spell that?" It wasn't a computer at all; it was a person who spoke 
in a staccato monotone. After two days, no one had called her back. 

So much for service 

Obviously, this operator was not without training. On the contrary, I 
would imagine the phone company had trained this person well. But 
even the best trained people will let you fall by the wayside if it means 
a little lighter workload for them. After all, it's not their business. 
rhey'U get their paycheck regardless of how fast they respond to your 
needs. It shouldn’t be that way but, all too often it is. 

If the attendant had told my friend that someone would get back to 
her in three days, and she got the call in two, my friend would have 
been a happy customer. Saying two days and not calling back in four 
makes a customer want to slap somebody. 

Follow through 

Remember "a baker's dozen"? Buy a dozen donuts and get thirteen. 

This makes for a happy customer. Opening the bag to find only eleven 
will make a customer angry. Finding twelve is okay... that's what the 
customer expects. But a customer will tell his friends and probably go 
back again and again if there is one more for free. 

The best car dealers in the country have service departments that 
always do something for free each time you come in. If you're only in 
for an oil change, maybe they'll check the belts for free. And it's shown 
"no charge" on the bill. If it's a tune-up, maybe they'll wash the car and 
shampoo the mats at no charge. Give the customer more than they 
expect. 
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The Prices You Want ! 


When people hire you, they ex¬ 
pect reasonable rates, a com¬ 
plete music selection, a profes¬ 
sional performance and pleas¬ 
ant service. Give thei 


nan 


ore 


than thev're 



ectin 


When people hire you, they expect reasonable 
rates, a complete music selection, a professional 
performance and pleasant service. Give them more 
than they're expecting. Show up early, l’lay an extra 
10 or 15 minutes over for free (after checking with 
the banquet hall manager, of course). Go out of 
your way to find a copy of that special song they 
requested. 

Remember this: Customer service is not customer 
service unless you follow through. You can promise 
the world, but if it's just lip service, what does it 
gain? Clients like to hear phrases such as: 

"We'll take care of it right away." 

"We're glad to do it at no charge." 

"Here's something we'd like to throw in for free.” 

"We want to make you happy." 

And the list goes on. Giving customers more 
than they expect will not only get you repeat 
business, it will get you more business. Your cus¬ 
tomers will be so impressed, they'll tell their 
friends. These days, when the phone company has 
become a mechanical computer monster and most 
service stations are self-service, a little old fashioned 
customer service goes a long way. Find out what 
your competition is doing, then do it a little bit 
better, and a little faster. Promise less. Deliver more. 
And watch the customers line up at your door. 

Bob Popyk is publisher of "Creative Selling," a monthly newsletter on 
sales and marketing strategies and author of the book “Increase Your 
Mobile DJ Business by .10%... Starting Next Week." To reach him for 
comments, request a free sample of his newsletter, or to order his book 
for $20 phis $6.50 s/h, call (800) 724-9700, or write to: Bob Popyk, 
Bentley-Hall Inc., 120 Walton St., Syracuse, NY 13220. 
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ON THE ROAD 
WITH 10HN ROZZ 


ORG A 


TIME WITH DjS SOUTH OF THE BORDER. 


SPENDING A LITTLE 

t the Mobile Beat DJ Show & Conference last 
year 1 spotted a big silver "rocket" hurling 
through the exhibit hall. It spiked my curiosity, 
so I followed one of the mylar millennium rockets to 
its launching site, where I met Cesar Cosio from 
Organizacion Zeppelin. Cesar and I struck up a conver¬ 
sation that led to an invitation by him to visit his 
company, on behalf of Mobile Beat , in the beautiful city 
of Guadalajara, Jalisco, Mexico. 

Guadalajara is fast becoming a center for many 
industries that have recently entered Mexico as a result 
of NAFTA (North America Free Trade Agreement). 

Many international companies have chosen 
Guadalajara as their home base because of the quality 


of life and its strategic location. It is only four hours 
from Mexico City, three hours to the beach resort of 
Puerto Vallarta, and 1,000 miles from El Paso, Texas, 
which can be accomplished in less than IS hours. 

Stairway To Success 

In his preteen days, Cesar was a big fan ol hard rock, 
particularly KISS and Led Zeppelin—hence his com¬ 
pany name, Organizacion Zeppelin. In March of 1978, 
a resourceful 14-year-old Cesar staged his first mixer, 
with a little help from his influential father. His first 
system was a combination of professional and home 
audio equipment. To promote the event, he went to a 
family friend in the printing business who offered to 
produce the invitations free of charge. Cesar secured 
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the dance hall also at no cost, and managed to get a 
police officer and a permit without charge, both of 
which are required by law in Mexico. 

On the night of the main event, people flocked 



Cf jar Co \to i tilt does o lot of the behind-the-scenes work of the various w ent s company does. 


from all over Guadalajara and surrounding towns. It 
was a huge personal and financial success for the 
budding DJ. Cesar's father, however, made sure Cesar 
showed his gratitude for the help he received. From 
the proceeds of his first dance, he had to give a third to 
his mother for putting up with him, a third to the 
dance hall, and another third was divided between the 
printer, policeman and permit office. True, his profits 
were depleted, but he felt rich on his success. 

Throughout the years, he built his company 
through self-promotion on the basis of specialty 
dances. One such specialty dance Cesar promotes is 
called "Oldie-mania." Cesar is the coordinator, pro¬ 
moter, DJ, emcee and sound man of these shows. He 
started with local Mexican bands and built his way up 
by bringing in such acts as REO Speedwagon, Tavares, 
KC and The Sunshine Band, and other "oldies" groups. 
Some of the other groups that he has brought in 
include: Robin S., Technotronic, Reel 2 Real, Project I, 
and Little Susie. 

Over the years, his ability to market and promote 
dances has reached wider territories and drawn in 
larger crowds. Now when he stages an event he 
remains on the sidelines. His employees are in the 
limelight and Cesar is just there to see that everything 
goes off without a hitch. And I mean everything. From 



flock at the motn headquarters , in Guadalajara, all the 
eqwpment is stored in bays behind the office buikting. 


the equipment to the food, if something goes wrong 
at an event his company is working, "Cesar will fix 
it," echoes throughout the room. Cesar has made a 
lot of connections over the years and uses them to 

his advantage 
to remedy any 
situation. He 
also uses this 
network to 
barter a lot of 
business. 


The 

Business 

Organization 
Zeppelin 
events, besides 

specialty dances, consist of corporate events, bar/bat 
mitzvahs, holiday parties, weddings and 
quenceaneras. The quenceanera (rough translation: 
happy fifteenth) is an event which is held when a 
Mexican girl turns 15 years old. The young lady's 
father introduces her to the society at this time. It is 
usually held as dose as possible to her actual birth¬ 
day. The night is a fun-filled event of dance, energy, 
food and frolic. 

The family goes all out on everything, from special 
invitations to a full light show. The girl is usually 
introduced as she enters the room with high-energy 
music playing and then the dancing begins. There is 
a toast by her dad, then a dance with him, a dance 
with her godfather, brothers, cousins, and usually a 
boyfriend. The event runs normally from 9 p.m. until 
2 a.m. The main meal is served between 11:30 and 
midnight. The average crowd is around 150 to 200 
people with a breakdown of 65 percent kids and 35 
percent adults. 

At typical events, Cesar and his DJs play a mixture 
of pop-Latin, Mexican, Colombian, Puerto Rican, 
Dominican, Spanish, Brazilian and American pop. 
They also play big hand and danzon (a slow dance 
for adults similar to a waltz) as well as mambo and 
cumbia. 

Cesar showed me a list of oldies, not available in 
his country, that he has been trying to add to his 
collection. Much to my surprise, the list included: Sir 
Boom by the Cords, Sleepwalk by Santo and Johnny, 
Mickey's Monkey by the Miracles, Dollar Wine by 
Arrow, This I Swear by the Skvliners, Love Train by the 
Ojays and any Harold Melvin tunes. 

Back at headquarters, the memories of past events 
line the walls of his office with posters, "Invitations 
to the Stars" backstage passes, photos and logo 
changes. The office is divided into three sections: a 
large reception area manned by the office manager, 
Cesar's office, and a work room for the production of 
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invitations, specialty props, those specialty rockets I 
mentioned earlier, and other unique trinkets. A 
warehouse behind the office consists of individual 
stalls for storing the sound, lighting, video and special 
effects equipment. 

They have a few different trucks, but the main truck 
is a cube van that has its own crew. This crew, which 
consists of a driver and usually two other stage hands, 
delivers and sets up the equipment for the DJ team 
who arrive a little later. This same crew arrives just 
before quitting time to tear down all the equipment. 

Cultural Eye Opener 

Before 1 had to head back to the states, we had a 
chance to exchange performance tricks and ideas. 

They taught me a line dance to bring back to the states 
and I taught them one from the states. I had been 
tipped off to the fact that Mexicans had never heard of 
the Electric Boogie, so 1 made an attempt to teach it. 
Then it was their turn to show me one of their spe¬ 
cialty dances. 1 was introduced to the Mexican version 
of Achy Breaky Heart (remixed Latin version by Golden 
Horse). It was highly energized and very exciting—a 
totally different dance than what we do in the states. 

The final part of my visit was to Cesar's satellite 


office in the beach town of Puerto Vallarta. Cesar had 
informed the local newspaper that a representative 
from Mobile Beat was coming to visit. Upon my arrival, 
I was met by a reporter from the Vallarta Pina who was 
anxious to do a comparison of DJs in Mexico and the 
United States. 

Topping off the day was a visit to Carlos O'Brien's 
famous restaurant and nightclub. Cesar informed me 
that he w^as going to introduce me to the club owner 
and have me DJ a set. After a wonderful dinner, they 
dragged me to the DJ booth. 1 was a bit hesitant at 
first, not knowing what kind of equipment I would be 
using and if there would be any American music 
available. I wasn't surprised that nobody in the booth 
spoke English. I found a section labeled "Musica 
Americana." Half the people on the dancefloor were 
Mexican and hall were American tourists. Most of the 
songs l chose were unfamiliar to the Mexicans, but the 
tourists were on my side. 

After the final set, we had a 3-1/2 hour ride back to 
Guadalajara. The next morning, I was up and on my 
way back home. Having the opportunity to work with 
and iearn from DJs of a different culture really opened 
my eyes to the scope of our profession. It w'as a time 
I’ll look back on frequently. , ^ 
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SCOOP 



ake your musical imagination on a trip through 
cyberspace to a new "visual music" Internet site called 
ABSOLUT D), launched by Absolut Vodka last October. If 


you're ol legal drinking age, you can 
access the site at 

www.absolutvodka.com. When you 
visit the site you will be encouraged to 
create "visual music" compositions 
using sounds and visuals supplied by 
one of three international, cutting edge 
D|s: D) Spooky, Coldcut, or U.F.O. 
(United Future Organization), 

The audio/visual elements available 
for use are rotated every 24 hours to a 
different one of the three D( sources. 

No prior experience is necessary for you 
to exercise your musical creativity. The 
Web site is equipped with an active grid 
which you can fill in with icons to 
trigger a variety of music and video or 
graphics clips. You can then e-mail your 
audio/visual creation to anyone you 
choose. When recipients open the e- 
mail, they are taken directly to the 
ABSOLUT DJ site where they can listen 
to and view the composition, and then 
create their own if they'd like. A 
compilation page of noteworthy mixes 
posted to the site by users is featured. 
The site also includes a detailed history 
of the Df movement, going all the way 
back to the origins of electronic music 
reproduction. 


Ail ABSOLUT 


wen experience 


The featured DJs are recognized for their ability to create 
an environment where sight and sound merge into a single 
artistic vision. New York-based DJ Spooky (a.k.a. Paul D. 

Miller) is a published author and 
conceptual artist as well as a mixer of 
music, drawing elements from hip- 
hop, ambient, dub, and drum 8* bass. 
His first major label release, Riddim 
Warfare , came out in September 1998. 
Matt Black and Jonathan More are the 
two London DJs that comprise 
Coldcut. They pioneered sampling in 
the London dance scene and have 
been sought after as remixers and 
producers by artists as diverse as 
Queen ILatifah and They Might Be 
Giants. Coldcut has also been involved 
with the development of 
groundbreaking interactive music 
video CDf software. U.F.O. is a Tokyo- 
based group that originally came 
together in 1990 to stage fashion, art 
and dub promotions, and who are 
now acclaimed for their masterful 
mixes based on jazz, Latin and hip-hop 
beats. Their most recent album is 
called 3rd Perspective. 

The ABSOLUT DJ site recognizes DJs 
as emerging experimental artists in 
their own right, while at the same time 
giving anyone who enters its creative 
environment the tools to become 
artists themselves. 




















■5 j; 


The Party Pak’" Karaoke Rental System includes: 

A power packed Venturer CDG-2 machine. 

The Party Pak 1 ” Rental Kit which makes renting a breezi 
25 2-part rental forms. 

A handy kangaroo-pocket style protective cover bag. 
Laminated instructions for the connection of the CDG 
The Party Pak™ CDG Collection 

Contains a new compilation of 165 of the top 
Sound Choice' hits of every genre! 
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MUSIC NEWS 



by Fred Sebastian 


Ah, the holidays arc upon us! 
all the festivities, you're sure t 
clamoring for the 
need to fulfill your 
The following track 
compilations are just a snow 
shower of what's available. These 
are the newest and best 
out there. And there's enough 
variety to cover all your partie 
from a Christmas gathering, t 
New Year's office party, or a 
celebration. 


Focused on offering some of 
the best top 40 hits of the 
year, the recently released 
"BIG HITS '98" serves up a 
great variety. 

ITS '98 

y Get Up.FIVE 

II (Club Asylum Dub).ALL SAINTS 

oon & Back.SAVAGE GARDEN 

e.ANOTHER LEVEL 

Everything's Gonna Be All Right.SWEETBOX 

just The Two Of Us.WILL SMITH 

I Want You Back...CLEOPATRA 

Reasons.. KLESHAY 

With Me..DESTINY'S CHILD 


e Girl......... 


iff * i * ■ * -i !•*#■#** 9 ■ * 


PETER ANDRE 


With a total of 10 volumes available, the Bunnies' just keep multiplying, 
i he popularity of these Medley/Megamix CDs keeps going and going, 
making them the largest selling line of their kind. The first of the two 
newest releases for '98 is: 


ghtTlme.ULTRA 

.DESREE 

w Do I Live.........LEANN RIMES 

e Heart’s Lone Desire.MATHEW MARSDEN 

trange Glue. CATATONIA 

I Think I'm Paranoid...GARBAGE 

Rocks... ROD STEWART 


JIVE BUNNY ROCK THE 
PARTY 

Bat Out Of Hell /1 Love Rock 'N' Roll / Hold 
The Line / Hard To Handle / Another Brick In 
The Wall / Eye Of The Tiger / Need You 
Tonight / Smoke On The Water / Don't Stop 
Believin' / More Than A Feeling / Layla / 
Centerfold / Black Betty / All Right Now / 

You Ain't Seen Nothing Yet / The Final 
Countdown l Whatever You Want / Gimme 
All Your Lovin' / Since You've Gone / Fool For 
Your Loving / Crazy Crazy Nights / Living On 
A Prayer / Sweet Child O Mine I Are You 
Gonna Go My Way / Schools Out / Can't Get 
tnough / jump / Money For Nothing / The 
Spirit Of The Radio / Summer Of 69 / Don't 
Fear The Reaper I Bom To Be Wild / Dancing 
In The Dark ! White Wedding / The Boys Are 
Back In Town / Paranoid / Whole Lotta Love 
/ Dead Ringer For Love 


JIVE BUNNY SPECTACULAR 
CHRISTMAS 

Last Christmas / Let It Snow / Winter 
Wonderland / Have Yourself A Merry Little 
Christmas / Little Saint Nick / White 
Christmas / All I Want For Christmas Is You / 
It's Christmas / Merry Christmas Everybody / 
Rockin' Around The Christmas Tree / 
Rudolph the Red-Nosed Reindeer / I Wish It 
Could Be Christmas Every Day / Frosty The 
Snowman /1 Saw Mommy Kissing Santa 
Claus / Another Rock And Roll Christmas / 
Step Into Christmas / Santa Claus Is Cornin' 
To Town / Here Comes Santa Claus / Deck 
The Halls / It Must Be Santa / Sleigh Ride / 
Ding Dong Merrily / Wonderful Christmas 
Time / Jingle Bells j Merry Christmas 
Everyone / The Christmas Song / When A 
Child Is Bom / Silent Night / Lonely This 
Christmas / Mary's Boy Child / Blue 
Christmas / Do They Know It's Christmas 


Dance The Night Away...THE MAVERICKS 

I Am.SUGGS 

Only When I Lose Myself.DEPECHE MODE 

If You Tolerate This, Your Children... 

Will Be Next.MANIC STREET PREACHERS 

Deeper Underground...jAMIROQUAI 

Lost In Space.APOLLO FOUR FORTY 

Sunmachine.DARIO G. 

What Can I Do.THE CORRS 

The Air That I Breathe..SIMPLY RED 

Immortality.CELINE DION & THE BEE GEES 

One For Sorrow.STEPS 

Turn Back Time ..AQUA 

The Music I Like.ALEXIA 

Ain't No Mountain 

High Enough.jOCELYN BROWN 

Catch The Light.MARTHA WASH 

I Wanna Love You..SOLID HARMONIE 

Teardrops. LOVESTATION 

Cafe Del Mar '98...ENERGY 52 

Paradise City.N TRANCE 

The Rockafeller Skank.FATBOY SLIM 


I Believe In Miracles 
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HI-RISE 


No Tengo Dinero ..LOS SOMBREROS 

Mas Que Nada...ECHOBEATZ 
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"DAYS & FESTIVALS" focuses on the most appropriate songs for 
specific holidays. Well orchestrated with very good vocals, it features 
36 songs varied in Hebrew, English, and Yiddish. 



Shaim Asar Yerehim.(The \z mo 

Avinu Malkenu.(Yom Kippur) 

Sisu Vesimhu.(Simehat Tora) 

Sukati Hasuka. (Sukot) 

Ma’oz Tzur.(Hanukah) 

Hanerot Halalu..(Hanukah) 

Ner Li. (Hanukah) 


ayinu 
(Passover) 
Dayenu 
(Passover) 
Ehad Mi Yodea 
-(Passover) 





“Mi Yemalel ..^Hanukah^ Glad Ga 

FjjP 1 Choshech (Passo 

Hanuka Ha# Yafe.^»e..T.-?WL.i4HfltTukah;: Jen 


ivn.ni 


■ ■ 


Hanu 

4Manukab)>. 

-pg(Hanukai tyL 

Anthemt. .^^ ,_„^Tu Bishva$y*u5T 

H a shkedia. 

Ani Purim ."SJjr...(Purim) (Jerusate 

Hag Purim ..(Purim) Saleinu Al KtefeirtO* 

Slioshanat Ya'acov (Purim) (Shavuotl 


ndence Day) 


nukah) J 
anukah 
(Hanuka 
(Hanukah 






Wanted: 

For Upcoming Mobile Beat Feature, 
DJs who work ON-AIR and MOBILE, 

If you work in RADIO and operate a 
MOBILE DJ service, drop us a line 
with the following information: 

• Who you are 

• The name of your mobile company 
and city and state where located 

• Call letters, shift and format of the 
radio station you work 

• A few brief comments explaining 
how your radio job has helped 
your mobile service, or vice versa 

• Your business card with a phone 

number at which to contact you 

Drop it alt in the mail to: 

Mobile Beat Magazine 

P.0. Box 309, East Rochester, NY 14445 
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to Point 
Hassle Free 




If getting there (Point A) 
and back (Point B) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unioad time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo ... every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about 
our Leasing Program. 

Call (800) 348-7553 

for a FREE info packet 

Visit our Web Site: WWW.WEUSCARGO.COM 
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MUSIC NEWS 




Two fine examples of just how good some retro compilations can get are 
"DISCO NIGHTS Vols. 1 & 2." Loaded with hits, both these CDs have 
virtually no filler. ! he roster is smash disco dance tracks including several 
hard-to-find gems. 


DISCO NIGHTS Vol. 1 

Can't Take My Eyes 

Off Of You...BOYS TOWN GANG 

I Love To Love..TINA CHARLES 

Love Trial...KELLY MARIE 

The Second Time Around.. SHALAMAR 

lady Bump..PENNY McLEAN 

In The Bush.... MUSIQUE 

In t he Name Of Love..SHARON REDD 

High Energy.EVELYN THOMAS 

Capital Tropical..TWO MAN SOUND 

Let's All Chant..MICHAEL ZAGER BAND 

Try It Out ..GINO SOCCIO 

You Gave Me Love .. CROWN HEIGHTS AFFAIR 

Doctor's Orders ..CAROL DOUGLAS 

Soul Makossa..MANU DIBANCO 

Nice And Slow.JESSE GREEN 

I Will Survive.GLORIA GAYNOR 


I Gotta Keep Dancin' 

(Keep Smiling).CARRIE LUCAS 

Could It Be Love..LON I GAMBLE 

Superstar..LYDIA MURDOCK 


DISCO NIGHTS Vol. 2 


You Make Me Feel (Mighty Real)... SYLVESTER 


Your Love .. 


mm *-«-« * « « tivtf 


LIME 


Come To Me.FRANCE JOU 

So Many Men, So Little Time MIQUEL BROWN 

Flashdance...What A Feeling.IRENE CARA 

Dancin' The Night Away... VOGGUE 

Double Dutch Bus..FRANKIE SMITH 

Last Night A DJ Saved My Life.INDEEP 

And The Beat Goes On.THE WHISPERS 


Don't Let Me 

Be Misunderstood.SANTA ESMERALDA 

Somebody Else's Guy.. JOCELYN BROWN 

I Wanna Dance...KAT MANDU 

Hit 'N Run Lover... CAROL JIANI 

Supernature ...CERRONE 

There But For The Grace Of God Go I.. MACHINE 

Feels Like I'm In Love.KELLY MARIE 

Dancer..GINO SOCCIO 

Keep On Jumpin'.MUSIQUE 

Number One DJ..MONTANA SEXTET 
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JOHN DOE 
ACCOUNT NO.0278 
MEMBER SINCE 01/97 
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The Discmaster DJ cartridge from Stanton 


DJs can put vinyl through some 
serious punishment. That's why wc 
created Disc Master. 

DiscMaster was designed and 
engineered to provide tight, groove- 
hugging performance without heavy 
tracking pressure. The lighter tracking 
force means you can spin trick vinyl 
without trashing your collection. 

To help you get maximum 
performance from the cartridge, 
Discmaster comes with simple, step- 


by-step instructions for proper 
cartridge adjustment. It includes all 
the information and illustrations 
needed to set up the cartridge 
correctly, but without putting you 
through changes. 

So w’hy install a groove-grinding DJ 
cartridge on your tables when you can 
have the light tracking, sure-footed 
performance of DiscMaster. It's 
designed to take punishment without 
punishing your vinyl. 


STclNTOl 1 

The choice of ihe professionals™ 

101 Sunnyside Blvd. * Plainview. NY 11803 
Tel: (516) 349-0235 • Fax: (516| 349-0230 
Website: www.stantonmagnetics.com 







MUSIC NEWS 


Swing is in and I would be amiss if I 
didn't mention some of the biggest 
selling compilations in recent 
months. Each of the three individu¬ 
ally sold CDs below feature the 
biggest names in new swing bands 
presently reaching huge popularity. 


NEXT GENERATION SWING! 

lump. Jive An' Wail.LOUIS PRIMA 

Route 66. BRIAN SETZER ORCHESTRA 

Don't Let Co..THE MIGHTY BLUE KINGS 

Zoot Suit Riot.CHILL PILL DANCERS 


Datin' With No Dough ROYAL CROWN REVUE 

Btue Suit Boogie.....INDIGO SWING 

The Rascal King.... 

.THE MIGHTY MIGHTY BOSSTONES 

Hey Kat..SPEAK EASY SPIES 

1 Get A Kick Out Of You... 

.WALLY'S SWING WORLD 

Checkbook Daddy-0.THE SWINGTIPS 

Sing Sing Sing .... LEE PRESS-ON & THE NAILS 

Daddy-0.. DAVE'S TRUE STORY 

Oak Tree.ALIEN FASHION SHOW 


Jumpin' At Tiie Green Mill 




THE MIGHTY BLUE KINGS 


HIPSTERS, ZOOTS & 

WINGTIPS 

The 90's Swingers 

Hey Pachuco! .ROYAL CROWN REVUE 

Co Daddy-O.BIG BAD VOODOO DADDY 

Mr. Zoot Suit.THE FLYING NEUTRINOS 

It Don't Mean A Thing 

(If It Ain't Got That Swing). BIG TIME OPERATOR 

Hit That Jive Jack.DI ANA KRALL 

Boogie Man ... RED & THE RED HOTS 

Swing Lover.INDIGO SWING 

Good Morning Judge.BLUES JUMPERS 

Oo Poppa Do .. LAVAY SMITH & 

.HER RED HOT SKILLET LICKERS 

Enough For You (Mop Mop).FULL SWING 

jumptown STEVE LUCKY & THE RUMBA BUMS 
Bill's Bounce (Live). 



..BILL ELLIOT SWING ORCHESTRA 

She Can't Dance.SET 'EM UP JOE 

Swing Shift.JUMPIN' JIMES 

This Cat's On A Hot Tin Roof. 

.... BRIAN SETZER ORCHESTRA 

SWING THIS BABY! 

jumpin' Jack.BIG BAD VOODOO DADDY 

Ding Dong Daddy 

Of The D-Car Line. CHERRY POPPIN' DADDIES 

Night Out...BLUE PLATE SPECIAL 

(Every Time I Hear) That Mellow Saxophone... 
. BRIAN SETZER ORCHESTRA 


We Still Talk The Way Lovers Do.. 

.JOHNNY FAVOURITE SWING ORCHESTRA 

Datin' With No Dough ROYAL CROWN REVUE 
Bill's Bounce BILL ELLIOT SWING ORCHESTRA 


Rumpus Room Honeymoon ... STEVE LUCKY & 
..THE RHUMBA BUMS 


Knockin' At Your Door. 

..THE NEW MORTY SHOW 

Mr. Zoot Suit.FLYfNG NEUTRINOS 

Pick Up The Phone....SWINGERHEAD 

Black And White..BELLEVUE CADILLAC 

We The Boys Will Rock Ya.THE BIG SIX 

Boogie Man.RED & THE RED HOTS 

Lost For Words THE CRESCENT CITY MAULERS 


rime to Pick Up the Tab 


rrs hot 


DiscDividers are a reliable way to organize your CD collection for quick 
access. These sturdy plastic cards have a tab that can be marked with a wide 
variety of adhesive labels-by letter, for alphabetical arrangement, or by type of 
music. Blank labels are also provided, letting you create your own system. All 
of these are included in each package of 12 dividers. Unlike cardboard 
dividers, the tabs on DiscDividers will not become dog-eared; the dividers 
won t bend or tear, and they are easily reusable. The dividers are exactly the 
same size as your CDs (besides the tab), making them suitable for use in just 
about any kind of case or storage system. MSRP: $7.95/pkg. of 12 
(DiscDividers are available directly from the manufacturer.) 

DiscDivider; 3024 Waters Road, Amsterdam, NY 12010; Tel: (888) 642-5726 


"The Box" is a music video request 
program that appears on cable TV in 
most major markets here in the U.S. 
and Europe. "THE BOX HITS #3" is 
the newest (third) release in the 
series, which is designed to include 
today’s most requested titles. The 
continuing success of the first two 
volumes clears the path for this new 
two-CD set. 



THE BOX HITS '98 Vol. 3 

Crush....JENNIFER PAIGE 

Sex On The Beach ____*..I SPOON 

Because We Want To..BILLIE 

Someone Loves You Honey .LUTRICIA McNIAL 

One For Sorrow ......STEPS 

Real Good Time....... ALDA 

My Oh My.... AQUA 


How Do I Live*,.**. 


B iBBifii.iii .. - r . 


..LEANN RIMES 


Be Careful..SPARKLE w/ R. KELLY 

High .LIGHTHOUSE FAMILY 

I've Got This Feeling.THE MAVERICKS 

Let The Music Heal Your Soul.BRAVO ALL STARS 

Searching For A Soul.CONNER REEVES 

Don’t Rush (Take Love Slowly).K-CI & JO JO 

Jesus Says.......ASH 

Generation Sex..THE DIVINE COMEDY 

Only When I Lose Myself..DEPECHE MODE 

Hundred Mile High City.. OCEAN COLOUR SCENE 

Morning Afterglow...ELECTRASY 

Tell Me....BILLIE MYERS 

Got To Get Up.. AFRIKA BAMBAATAA vs CARPE DIEM 

Homy..... MOUSSE T. vs HOT 'N' JUICY 

Mysterious Times..SASHI wf TINA COUSINS 

The Rockafeller Skank.FATBOY SLIM 

Delicious..PURE SUGAR 

Rock With You. DTNFLUENCE 

House Music .EDDIE AMADOR 

Shame.,...RUFF DRIVERZ 

Burning ...BABY BUMPS 

Everybody..BACKSTREET BOYS 

Teardrops (Hava Mix).LOVESTATION 

New Kind Of Medicine...ULTRA NATE 

Honey. MOBY 

Deep Menace (Spank).D'MENACE 

I Wanna Love You..SOLID HARMONIE 

It'S True.. QUEEN PEN 

Eyes Don't Ue.TRUCE 

Kiss The Girt ..PETER ANDRE 

Never Gonna Change My Mind.JOEY LAWRENCE 

Paradise City. N-TRANCE 
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MUSIC NEWS 


The biggest selling series of country 
dance CDs in '98 has been the "Line 
Dance Fever" series. Very popular 
among dance instructors and D|s, 
this series includes appropriate 
dances and dance step instructions. 

LINE DANCE FEVER #6 

Let 'Er Rip.DIXIE CHICKS 

Peace Train (Holy Roller Edit). DOLLY PARTON 
How Do I Live (Mr. Mig Mix).... LEANN RIMES 

Shipwrecked.. SUNSHINE COWBOYS 

Coco Jamboo (Radio Version). MR. PRESIDENT 

Addicted To Love.KIMBER CLAYTON 

Chostriders.....APPALUSA 

Brown Eyed Girl... THE CHEAP SEATS 

Dizzy.SCOOTER LEE 

I Saw The Light. HAL KETCHUM 

Hello Walls.DAVID KERSH 

Bye Bye .|0 DEE MESSINA 

Ride On Into The Sunset.BARRY UPTON 

Little Miss Hollywood.GLEN MITCHELL 

Eatin' Right And Drinkin' Bad . RONNIE BEARD 

You Turn Me On.TIM McGRAW 

Step Right Up.CACTUS CHOIR 

Little Bitty Crack In His Heart.RUBY LOVETT 


The new "VAMOS A CELEBRAR! • 
LET'S CELEBRATE!" offers Latin 
party music for weddings, family 
gatherings, and birthdays. Here's 
the complete track listing, with 
translation. 
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VAMOS A CELEBRAR! / 
LET'S CELEBRATE! 

(Ultimate Latin Party Music For All Occasions) 
Vamos A Celebrar! / Celebration 
Quinceniera (Sweet Fifteen) 

De Nina A Mujer (Girl To A Woman) 

Mi Nina Bonita (My Pretty Girl) 

Happy Birthday (English, Merengue, Samba...) 
En Tu Dia (On Your Day) 

Las Mananitis 

Mi Viejo (Di/Del Padrel / Fathers Day) 

Una Nina Para tieirfjre (Father/ Daughter 
Dance) 

Madrecita (MollW's Day) 

Un Nino Para Siempre (Mother/Son Dance) 
Hermanos (Special Dance from Brother to 
Bride) , 

Hermanos (Special Dance from Sister to 
Groom) i ♦ 

La Vivora (Bouquet Dance) 

Valz De Aniversario (Anniverary Dance) 
CANCIONES DE AMOR / LOVE SONGS: 
Porque Me Amaste (Bet a use You Loved Me) 
Como Amar A UrcPMujfr t \ tavte You Ever 
Really Loved A Woman) 

Historia De Un Amor (Love Story) 

El Corte Del Pa** (£ake Cutting) / 
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LIGHTING 




18197 E. VALLEY BLVD., CITY OF INDUSTRY, CA 91744 

WEB: http://www.tridentlighting.com TOLL FREE 1.877.626.9488 

E-MAIL; info@tridentlighting.com Phone 626.965.0836 FAX 626.810.2218 
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WE ARE LOOKING FOR DEALERS AND DISTRIBUTORS 
























































MUSIC NEWS 




[I you've ever joined an aerobic 
class you know that the music is 
tfie fuel for the workout. 'Hie 
music is selected and sequenced 
to start with a good uplifting 
warm-up and increase in intensity 
to a peak frenzy and then gradu¬ 
ally slowing for cool down. This is 
the same concept you would use 
to fill dancefloors whether at 
mobile parties or dubs. It is also 
this same concept that is the basis 
for tiie recently released series 
entitled "X-TREMELY FUN." Each 
(T) is continuously mixed or can 
be t racked to each song, which is 
also listed with BPMs (Beats per 
Minute). DJsand dance instruc¬ 
tors alike will make them break a 
sweat and like it with these great 
CDs. 

I'or a five catalog of new releases or for 
info on where you can buy any titles listed 
in Musk Sews, call A.V.C . Sebastian at 
( 973 ) 731 - 5290 . 


X TREMELY FUN AEROBIC 
SAMBA LATINO 

El Tigre.SUENO LATINO w/ VALERIA VIX 

Tacapirina....BOYZ FROM RIO 

Kalimba De Luna.THE SUMMIT FAMILY 


La Rosa De Amor.INDIANA 


En Privado..CRISTIANO MALGIOGLIO 

Funky..CHRIS 'THE GREEK" PANAGH! 

\t Cr r ([1 K ■§ I « I ■ I B « ft « Hi I 4 I * a * # U M a I + i I H ■ i I ■ * ■ ft 1 ■ « ■ C ■ ■ I -I I ^ l ^ ^ 

Arrrvarriva..Z 100 


Fiesta De Boi Bumba ..RITMO FATAL 

Latinos Del Mundo...LATIN THING 


The Speak Up Mambo.THE KING OF MAMBO 

Anda...LOS MAYOS 

Esta Loca .. RITMO LATINO 

Maschera.CRISTIANO MALGIOGLIO 


Un Hombre.HABANERA 


XTREMELY FUN FUNKY STEP 

Take Me Up (Gotta Get Up).... RALPHI ROSARIO w/ 


DONNA BLAKELY 


Break Da 80s.ARMAND VAN HELDON 

Feel What You Want.KRISTINE W 

I'm Caught Up.COLONEL ABRAMS 

Gypsy Boy...SHARADA HOUSE GANG 

I'm Gonna Luv U.SUMMER JUNKIES 

Where Is My Man..EARTHA KITT 

Voulez Vous.PHILLY BEAT w/ SOPHIA 


Don't Do It 




INTRALLAZZ! 


Funfy Weekend 


If 


EXPRESS OF SOUND 


Mine .................... 


.w/ AFRIKA BAMBAATAA 

Aquarius.GROOVE FOUNDATION 

«* .* ■■ * B * ■ i«I«■ i -1 it * i n«h« 4 «i««a ■»«i-«i 4 -i i ■ -c ■ w »i .r v '■ i LI D A F REELAN 0 

X-TREMELY FUN SPINNING 

..... 200M 

.ANNETTE TAYLOR 

.GRANDMASTER D. 

... D] JAM X w/ ROCK RANGERS 
......................... l Fit X-SYS1 EhA 

.DIRTY MIND w/ D] DADO 

.. CLUBBASTARDS 

.................................. LA 

.CAUCHT IN THE ACT 


Down.. 

R OC it VO LI - 4 a + > a 

Talk Up.. 

Tell Me Why. 

Millennium. 

Shout!. 

When Doves Cry... 
Babe.. 


X-TREMELY FUN STEP 

Pump!.. KOPPER 

Givin' All My Love. WHIGFIELD 

I Got The Music aka I Got It.49ERS 

Be Strong..ROSIE GAINES 

Do You Really Need Me.K.B. CAPS 

ri3 n dy f B I I ■ f B T ■ i t i I a i ■ ri i A II ■ ■ ■ I k !§« a i i (tfi ■■ ■ f f ■ >4 J^iL ^ ^ ^Sl E 

First Extraction.SLEEPLESSMEN 

Breathe.VICK MOORE 

Come Into My Life.. GAIA 

My Heart Wifi Go On.CLUELESS 

You're My Love (My Life).PATTY RYAN 

Lift Me Up.. CORONA 

Streets Of London.FADE 2 BLACK vv/ CYNTHIA 

... HEMINGWAY 













15 Different Formats Available / 14 Current Hits On Each CD 


No Subscriptions Needed - Order Only The 




ou Want. 


100% GuaranteedTicensed & Legal andfwe say so 
on all of our CDs, does your compilation company? 

Ask Tfteml i? 


■fctTV .V 


Call to 
D)s nati 


and join the thousands of satisfied 
ide using Hot Hits CD Compilations. 
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No one takes the DJ more 
seriously, which is why more DJs 
trust their sound to Shure than 
any other brand. 


Shure 


offers a full line of high- 
audio products specifically 
>d to help you. the profes* 
Di. get the most out of 


















PLAY SOMETHING WE CAN DANCE TO 



IT'S A KODAK AND KLEENEX MOMENT WHEN THE BRIDE DANCES 
WITH HER DAD , AND THE GROOM WITH HIS MOM. 


O ne of my favorite movies is Father Of The 

Bride with Steve Martin. If you've seen it, 
you recall that Martin has the lead 
role as the father and after all the 
planning and anticipa¬ 
tion of the wedding day, he 
misses all the important events 
during the reception. 

I often refer to the movie 
during my initial talk with 
brides who are still shopping 
around for their entertainment. 

"One of the great advantages of 
having a DJ at the reception," I 
preach, "is that your DJ is also master of ceremonies. 

As such, he (or she) will be announcing all the events 
and making sure everyone who needs to be there is. 
This way no one ends up like Steve Martin, missing an 
important, once in a lifetime dance or event." I then 
segue with a comment like "no one wants to miss any 
of your special events, especially the father of the 
bride." 

Typically, when a bride and groom come to me for 
their consultation a few weeks prior to their wedding, 
then have already decided what song they want played 
for their first dance together. It might be a song they 
heard oi 1 the night they met or possibly the song they 
first danced to during the early stages of their relation¬ 
ship, or it might just be a timeless classic that says 
exactly how they feel about each other. Some couples 
choose a contemporary song, perhaps from the 
soundtrack of a romantic movie. While the first dance 
song is often carved in stone before our first meeting, 
the vast majority of couples have no idea what they 
would like us to play for the father/daughter dance or 
the mother/son dance. Sometimes the bride may ask 
to listen to a few songs that other friends have sug¬ 
gested, but usually they want your suggestions as the 
experienced DJ. 

During the consultation, even though the bride and 
groom want advice, it's good to remain unassuming 
and sensitive to their particular family situation. 

Never, foi example, take it for granted that the bride 


and groom even want 
to dance with their 
parents. A parent may 
be deceased, very ill, or 
not able to attend for 
other reasons. The 
bride and groom 
might have both a 
biological parent and a 
stepparent who raised 
them. In the case of 
multiple parents, the 
couple may want two 
different songs, or may 
ask you to announce which parent will begin the 
dance and which will cut in halfway through. As a 
wedding professional you must avoid any potentially 
awkward situations. Yet, at the same time, you want 
to attain the song title for the parent's dance. I have 
found that the best way to bring up the parents' dance 
is to simply ask if they will be having one. 

Although most brides want to dance with their 
fathers, many grooms will opt out w r hen it comes to 
dancing with their moms. Perhaps one reason for this 
is that many songs are written solely for the bride and 
her dad. A guy might feel a bit weird dancing with his 
mother while listening to the lyrics of “Butterfly 
Kisses" or "Thank Heaven For Little Girls." But there 
are many songs that are great for both the bride and 
her father and the groom and his mother to dance to 
at the same time. I've included a list of the top 25 
songs for just this situation. The songs arc coded for 
whether they are songs just for the bride and her 
father or are just for the groom and his mother. All 
other songs on the list are great for both at the same 
time. 

After the consultation, 1 always sense a sign of relief 
that we were able to help in choosing the best song for 
them to dance to w ith their parents, ft gives them a 
feeling of confidence in us as their professional DJs. 
The next time you have a consultation, or a telephone 
conversation with a couple planning their wedding, be 
ready with this list of songs and 1 guarantee you will 
make a favorable impression. 




Maxwell 
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TOP 25 
PARENTS' DANCE SONGS 


(Listed in order of "most requested " by our brides) 


m 1. Al Martino.Daddy’s Little Girl (original) 

^ 2. Bob Carlisle.Butterfly Kisses 

3. Celine Dion.Because You Loved Me 

4. Louis Armstrong.What A Wonderful World 

5. Bette Midler .Wind Beneath My Wings 

6. Nat/ Natalie Cole......Unforgettable 

7. Tony Bennett...The Way You Look Tonight 

... (“My Best Friend’s Wedding”) 

8. Kenny Rogers.Through The Years 

9. Joshua Kadison..Beautiful In My Eyes 

10. Elton John..Can You Feel The Love Tonight 

11. Mariah Carey.... I’ll Be There 

12. Whitney Houston...Count On Me 

Notes: 

— indicates songs that are appropriate for bride / father only 
* indicates song that is appropriate for groom / mother only 


13. Righteous Brothers.Unchained Melody 

~ 14. Holly Dunn.Daddy’s Hands 

15. from Fiddler On The Roof .Sunrise, Sunset 

16. Natalie Merchant.Kind And Generous 

17. Honeydrippers...Sea Of Love 

18. Bobby Helms..My Special Angel 

^ 19. from Gigi .Thank Heaven For Little Girls 

^ 20. Frank Sinatra.The Way You Look Tonight 

££ 21. Kippi Brannon.Daddy’s Little Girl 

22. Mariah Carey...Hero 

23. Paul Anka...Times Of Your Life 

24. Mariah Carey.Anytime You Need A Friend 

★ 25. Boyz II Men...A Song For Mama 


DJ DAZE 


by E.BIock 
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Easy transport 
lor your CDs? 



4X storage capacity 
over jewel boxes 

I iO to 


ht 1 p://\vw w.u ni vent ure.com 

to see our online catalog and order 

I n Canada: ERG 1 - 800 - 466-0779 
or Impox 1 - 800 -oKkllwfi 



Sstcrfy 'Siefivc 


UNIVENTURE 

P.O. Box 28398 * Columbus, Ohio 43228 
FAX (614) 529-2110 
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WEDDING MUSK 


Another 
Wedding 
Ceremony D? 


It seems like there 
are thousands of 
wedding CD compila¬ 
tions for D|s and most 
have many of the same 
songs (i.e. Wedding 
March, Trumpets 
Voluntary, Bach's Ave 
Maria, etc,). Which one 
should be in your 
collection? 

The label on the 
cover of I Do, touts it as 
"The most complete 
wedding ceremony CD ever!" After listening to it and compar¬ 
ing it with a host of similar CDs, I dare say I Do is hardly the 
most complete; but it is excellent. 

As you might expect, Wagner's traditional Wedding March is 
a featured track and this version rocks! It was recorded live at 
the Church of the Little Flower in Miami, Fla. and played on a 
$500,000 organ. You can almost hear the waves rolling in to 
the shoreline at sunrise. Play this for the bride and her mother 
while they sit in your office and they might just hand you your 
check before they leave. 

Tracks #11-14 (there are a total of 23) feature Spanish 
guitarist Ramon justica and flutist Milton Davida. The rendition 
of Pachebel's Canon in D for guitar and flute is stunningly 
different. 

Track #2 features Dawn Fontana singing Gracias Senior 
(Thank You Lord), which is a popular song at Latin weddings in 
Miami. According to Matthew May of Tam Yam, Inc., the 
producers of I Do, this is the only recording of this song 
available at present. 

A rare recording of the internationally known Cantor Mark 
Goldman singing Simontov Mazeltov is included for the Jewish 
bride and groom. It is played after the symbolic breaking of the 
wine glass at the end of the traditional Jewish ceremony. It's 
upbeat and very joyous. There are also three other Jewish 
selections. 

IVt*'ve Only just Begun, Wind Beneath My Wings, Theme from 
Ice Castles, and Paul Stookey's The Wedding Song also grace the 
CD. You haven't lived until you have heard a Paraguayan harp, 
the featured instrument on AH l Ask of You from The Phantom Of 

The Opera. 

Is / Do the best produced CD of its type? Is it technically 
superior to the others? The answer on both counts is, unfortu¬ 
nately, no. However, at $12.95, including shipping and 
handling, it is certainly one of the best bargains around. 

To order the CD I Do, send $12.95 (money orders get same 
day shipping) to: Tam Yam, Inc., 1600 S.E. 15th St. #408, Fort 
Lauderdale, FL 33316. 



JPaohiHif 





IF YOU 
DON'T 
KNOW 
WHERE TO 
FIND IT, 
LOOK NO 
FURTHER! 


THE COMPLETE 


#, 


HDDING ALBUM 



If you have been 
asked to provide 
music for a wedding 
ceremony, there's a new CD on the market that could be just the ticket. 
There Is Love: The Complete Wedding Album is a two-CD compilation of 
classical music perfect for any ceremony, anywhere. 

Professionally recorded by Telarc, the music on There Is Love 
transports you into the sophisticated world of classic and ethereal 
orchestration. 

Disc one starts off with the light, churchlike sound of "Campra: 
Rigaudon." The following six songs are as equally airy and uplifting. The 
soft tones from such masters as Bach and Mendelssohn that will 
emanate from your speakers are pleasing to the ear and are very 
appropriate for play while guests are being seated and while they are 
waiting for the bride to emerge. Track eight is Schubert's "Ave Maria," 
which could easily accompany a vocalist and is always a hit at any 
wedding ceremony. And no wedding is complete without Bach's "Jesu, 
joy of Man's Desiring" and "The Wedding Song" by Paul Stookey (of 
Peter, Paul and Mary). The last track, number 20, is the traditional 
Jewish "Dodi Li." This composition, which includes vocals, is more 
upbeat and voluminous than the temperate tones on the rest of this 
collection. 

The second disc contains music that is more classical in nature, 
featuring more guitar and piano and less organ. The 15 tracks are well- 
suited for after the ceremony, while everyone is exiting the building or 
during the transition between the ceremony and the reception. Tracks 
include: Mouret's "Rondeau," Bach's "Sheep May Safely Graze," 
Debussy's "Clair de lune," and Vivaldi's "Largo from Concerto for 
Guitar," just to name a few. Also on this side is Mendelssohn's traditional 
wedding march from "A Midsummer Night's Dream." 

The total play time for the two CDs is 2 hours, 18 minutes and 58 
seconds. The creators of this compilation were nice enough to include a 
"Suggested Placement" list for each song during the event. A separate 
list names the tracks in the order they are recorded and includes play 
time, the year the song was originally written and by whom and the 
recording artist(s). 

For ordering information and to receive a catalog of CDs and 
cassettes, contact Telarc International Corp. at 23307 Commerce Park 
Road, Cleveland, OH 44122 or via the Web at www.telarc.com. 
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Dfrneflsions: IB“iv x I Tax 23.257i 
Ndl IVeigiit; 55ib$ 


With Vocopro’/ be/t ouhd'NO 

feif-coNtoihed 

. j i.JxMMhLirf fdffptfcP /YftPM/ 


Excellent Features 

1251V +125 W maximum power output • 
19 Step digital key control!# • 
Digital echo with microphone trass l r eCle controls * 

2 microphone inputs with individual volume controls * 
3rd DJ microphone input with echo bypassed lor announcements • 
Vocal cancel and vocal partner to remove vocal on Karaoke CDs and tapes • 

Skip tree shock resistant CDtCD+Grapbics player * 
Cassette deck to play and record your mix * l .- 
dudio'Video inpuf/Oulput jacks easily conned to other systems * 
Professional road case with metal grill and wheels • 

Six speaker system makes you sound great * 












m 
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Excellent Features 

• Separate single space professional power amplifier with 25QW + 25CYJ maximum 
power output at 4 OHMs 

• Professional CD/CD+Graphics player with shock resistant pickup 

• Built in cassette player to play and record the actual mix of music and vocals 

• 19 step digital key controller 

• Digital echo with digital repeat and delay controls 

• 2 microphone inputs with individual volume controls 

• 3rd DJ microphone input with echo bypassed for announcements 

• Vocal cancel and vocal partner to remove vocals on Karaoke CDs and tapes 

• Audio,video input output jacks easily connects to other systems 

• Professional Iwo way stereo speakers with two 15' Eminence wooters and two 
Motorola horn tweeters 

• Separate 2 Piece professional road case and speakers with metal grills and wheels 
< Speakers can be daisy chained to run two more 8 OHM speakers 


o Ti'isio»s top k S* i tun i in 
ton#!KM£ , *m25’4 x 23 Vh 
NetVfciprt Tcp Hte BottMvSStos 


WWW.VOCOPRO.COM 


FDR THE UOCOPRQ 
DEALER NERREST VOU 

CRLL(800)678-5348 

Fan(626)968-1998 
Email: info@uocopro.com 


Gurto* $!,<nd. Discs and Microphones sod separately 
















MANUFACTURING 


CALL FOR 
USED 

EQUIPMENT 

LIST 


Sound Productions has devel¬ 
oped a superior line of mobile 
disc jockey equipment. These 
are the exact products that 
keep our company on 
the road year 
after year. 


'JQ 



for 


tfie SW'°“' t °222' 
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Get Your Official 
Mobile Beat Hat! 


This is no ordinary baseball 
cap! You'll stand out in a 
crowd in the day and the 
night — the Mobile Beat 
logo lights up! Fiber optics 
are used to make the logo 
flash red dots of light! A 
battery is required, and is 
included. Available in two 
color combinations: solid 
color or two-tone. 



BATTERY 

INCLUDED! 


each, 
S/H inc. 


I 


□ Yes!, I wunt to order the official Mobile Beat hat! 

Send me: □ Solid/(qty)_□ Two-tone/(qty)_ 

Total # of hats_x $25.03 ea. Total due S_ (ny +8% tax) 


For fast service, CALL with your Visa or MasterCard! (716) J85-9920 


Please fill In necessary Information and Include this card with check, m,o T or credit Info. 
Name ____ _ 


Address 
City_ 


State 


Zip. 


Telephone * 
Credit card # 


.Exp. date. 


Name on Card 


Authorized Signature. 


Mail to: Mobile Beat/Hat Offer* P0 BOX 309 • E. ROCHESTER, NY 14445 
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Mobile Beat 


DJ ShowS 

Conference 


* - 9 - 9 - 9 

Fropicana Resort & Casino 
January 13 • 14 • 15 1999 


Watch for our Summer Show! 
Dates to be announced soon! 


“Ideas are a dime a dozen... execution is evetythiig” 

The producers of the Mobile Beat Dj Show & Conferences are 
always searching for new and creative seminar topics that wifi 
interest all levels of the MOBILE DJ industry. If you are inter¬ 
ested, submit a brief summary or outline of the topic you feel 
qualified to handle. The most creative, welf-thought out 
seminar ideas submitted may be chosen for a future show. For 
the sake of qualifying the subject matter of your choice, 
assume you are doing the presentation ALONE. While this may 
or may not end up being the case, we tend to favor speakers 
who feel confident enough in a specific field to do this. 

Please note: 

Our speakers, with the exception of special presentations, are volun¬ 
teers. National trade shows are unique opportunities to gain credibility 
amongst peers. That credibility is earned after a successful presentation. 
While experience is important, please place equal, if not more, emphasis 
on your proposal than your experience. 

At the show, handouts are strongly suggested, and selling of one's 
product or service is discouraged. We do not wish to disqualify participa¬ 
tion of those who have vested for-profit interests in the industry, but there 
are proven ways to share your knowledge without a commercial. 

Send all submissions by mail, fax or online {no phone calls please), 
attn: Mike Buonaccorso 
Mobile Beat Magazine 
P.O. Box 309 

East Rochester, N.Y. 14445 


E-mail: 

mikeb@mobilebeat.com 
Fax: 716-385-3637 
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CLUB VIEW 





by Dave Kreiner 


THE MUSIC OF THE ISLANDS KEEPS CIRCLING THE MAINLAND. 


PLAY LIST: 


W fhile it never seems to achieve mass accep¬ 
tance, music influenced by ska keeps 
resurfacing. Just as it did a decade ago, ska is 
again getting a lot of air play, especially on modem/ 
alternative rock radio stations. Bands such as No 
Doubt, the Mighty Mighty Bosstones and others 
brought this style of music back into the mainstream 
last summer and it has been growing stronger ever 
since. 

Ska is a forty-year-old 
music form made popular in 
Jamaica during the early 
'60s with hits such as 
Israelite by Desmond Decker 
and the Aces, and In the 
Summertime by Mongo Jerry. 

In the early and mid '80s, 
ska was revitalized. Bands 
such as The Specials, English 
Beat, The Police, Fine 
Young Cannibals, General 
Public, Madness, and 
other "two tone" bands 
from England, com¬ 
bined the current 
punk sounds of the day with 
island reggae and soca 
sounds for a new ska style. It 
was faster and had more 
horns than traditional ska, 
and "skanking" was the 
dance of choice. 

The last few years have 
seen new bands building on 
the foundation of their 
1980's counterparts, making 
a musical style that is all late 
'90s. Bands such as 311, 

Sublime, Save Ferris and 
others are bringing modern 
ska to a larger audience. 

Some of the really fast, hard- 


Ska-Core 

Buck O' Nine 
MXPX 

Voodoo Glow Skulls 

Goldfinger 

Homegrown 


Reggae Influenced 


311 

Sublime 

80's Ska 

Madness 
The Police 
English Beat 
General Public 
Untouchables 


edged stuff is called "ska-core" because of the extreme 
punk influences. 

The immediate effect on you as a mobile will be 
felt most during teen birthday's, junior and high 
school events and dances. Modern ska music attracts 
largely the teens and early twenties crowd, which fits 
the school demographic perfectly. If you are working 
mostly clubs, there won't be a huge surge of ska 
requests unless you are playing a teen night or have a 

large college-aged 
crowd. If your crowd 
fits the above demo¬ 
graphic and you are 
not playing this style 
of music, now is the 
time to add a new 
dimension to your 
nightly play list. 

New ska releases 
are on the rise and 
show no sign of 
stopping with radio. 
An increased 
knowledge of this 
style of music 
programming will 
only help to make 
you a more market¬ 
able DJ. So all you 
"rude" boys and 
girls, get going on 
your new ska pro¬ 
gramming! 


Mainstream 

No Doubt Spider Web, Just a Girl, Sunday Morning 

Mighty Mighty Bosstones Impression That I Get, Royal Oil, Rascal King 
Save Ferris 
The Specials 
Reel Big Fish 
Less Than Jake 


Come On Eileen, Goodbye 
It's You, Ghost Town 
Sellout, Beer, She Has a Girlfriend Now, Take on Me 
History o! a Boring Town, Automatic, Dope Man 


My Town, Pass the Dutchie 
Chick Magnet, I’m OK (You’re OK) 

All Cuts 
20 Cent Goodbye 
Surfer Girl 


All Mixed Up, Down, Prisoner, Beautiful Disaster 
What I Got, Doin’ Time, Wrong Way, Santeria 


One Step Beyond 
Various Cuts 
Mirror in the Bathroom 
Tenderness 
Free Yourself 


ft 


Ska Sites On The Internet 

http://home.$tlnet.com/~ stlska/ska.htm 
http*.//www, users.cloud9.net/-dab/ska.html 


Dave Kreiner is the owner of 
The Source 1)J Music Supply, 
featuring CDs, and 12" vinyl 
for Mobile and Nightclub D)s. 
He also consults nightclubs 
nationwide. To order a free 
catalog, call (800) 775-3472, 
or go online at 
www. thesoi trcefbrr > tusic. cot n 
or e-mail scmsrecord&aol. 
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NEW RELEASE 






Mobile Beat columnist Bob Popyk can 
show you how to: 




customers your competition 
doesn t even know exist! 

e price objections 

e the most oF incominq calls 

- Turn leads into definite bookings 

- Ask For referrals 

...And Much More! 

Plus, we’ve also included some of 
Bob s most popular Mobile Beat 
columns. Now you can have some 
of the best sales advice Bob has to 
offer right at your finger tips. 


Bob’ s newest book, written specifically for mobile DJs, 
is packed with ideas For increasing your bookings next 
month by doing something different this month. 



FOB. A ^ 

THIS 2-BOO* SST 

just $25 ' ?LUS Si " 1 ' 

!BStJ W il 


Absolutely Free, M You I Irder Right Away, 
We ll Throw In 101 Ways To Promote 
Yourself By Raliegh Pinskey. This Top 
Selling Book Is A Crash Course On 
Marketing Your Mobile DJ Business. 


mmm m m mm \mmn m 1 


& 
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* I WAYS TO 
PROMOTE 
YOl'RSELF 


of the trade for TaUn* 

>i®T«.'ss; s c: ,b 



CALL TODAY: 1 

TO PLACS 

1-800-724-9700 

YOUR ORDER 

r ” 

www.creativeseltinq.com 


A JEWISH 
COLLECTION 
WORTH 
PAYING RETAII 



Before you needlessly waste your money on 
that pound of macaroons for Aunt Tillie, we’ve 
found a better place in which to invest. Brought 
to you by Rhino Records, To Life! Songs of 
Chanukah and Other Jewish Celebrations is 
actually worth paying retail. 

Four out of five Rabbis recommend To Life! 
to wash away the guilt you’ve been carrying 
around because you forgot to call your mother 
on her birthday in 1981. Available on CD or 
cassette, you get a collection of Yiddisha stars 
that Moses would walk the desert for, including 
Theodore Bikel, Steve Lawrence and Edie 
Gorme, Mandy Patinkin and Nell Carter (yes, 
she's Jewish), just to name a few. Songs 
include such jewels as “The Dreydl Song,” 

“Hop Mayne Homenstashen,” “Eliyahu,” “Chad 
Gadya,” “Shabbat Shalom," and many more. 
There are 25 tracks in all. 

Rabbj Jay Levy [with assistance from 
Yiddishist Alex Schub] is a veteran of the music 
industry end also contributed a number of 
tunes to the compilation, as well as liner notes. 
In addition to containing Jewish holiday games, 
information about the musicians, and short 
descriptions of the holidays and their 
significance, you’ll also find music lyrics in 
both English and Yiddish. And that’s not all! 

Also on the package are traditional Jewish 
recipes for things like No Fail Brisket, Sweet 
Chicken, and Potato Latkes. 

To Life! retails for $16.98 for CD or $10.98 
for cassette. That's no chopped liver, bubbie! 
Available at a dealer near you or through 
Rhino Direct at [800) 432-0020. 
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Mobile 



The Oj Magazine 


Every issue of Mobile Beat 
Magazine is packed full of vital 
information you need to succeed 
as a Mobile/Club DJ/KJ. 

716-385-9920 



Order your Mobile Beal 
GEAR BOOK! 

716-385-9920 

When your clients ask, 

'"What music do you play?" 

hand them the 

Mobile Beat Top 200 

Most-Requested DJ Music List! 

A proven marketing piece 
made for Dis, by DJs! 

The Top 200 list of most-played DJ 
music is categorized by: 

TOP 50 ALL-TIME HITS 
BRIDAL • BALLADS 
PARTY * DISCO/DANCE 
ROCK/ALTERNATIVE 
COUNTRY • KARAOKE 
FIRST 8 LAST SONG 


1NG 



> GRAPHICS 

MH 1006 


CD MH 1009 


The Woman in Me (Needs The Man in You| Twain 
Why Haven ! I Heard From You Reba Mcenliri 
She’s In Love With The Boy Trisha YearwoOd 

love Can Build A Bridge . .. . The Judes 

Valentine Jim Brickmar With Marina Mcbnde 

Xju's And Ooo’s ... .. Trisha Yearwood 

Two Sparrows In A Humeane Tanya Tucker 

(If Your Not In It For Love) I'm Outta Here .,. Twain 
Whose Bed Have Your Boots Been Under Twain 

One Way Ticket (Because I Can) _Leann Rimes 

Believe Me Baby {I Lied? . Tnsha Yearwood 

How Do I Live___... Tnsha Yearwood 


Blue 

Guys Do it All The Time 
1 Try To Think About ihris 
The Greatest Man l Never Knew 


.. leann Rimes 
Mindy Mccready 
Patty Loveless 
Reba Me entire 


1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 


CD MH 1010 


% Bachman-Turmr Overdrive l 

L .Three Dog Night 2 

..The Turtles 3 

,j Tilt TroflQS 4 

* ........... Steppenwotf 5 

ICreedence Clearwater Revival 6 

^_... ..... Manfred Mann 7 

hg Sun .. The Animals 8 

‘jl ...... . Grand Punk 9 

.Joe Cocker 10 

The Ail min Brothers Band it 

I..... .Don Mclean 12 

nmmy James & The Shondelts 13 
(Creedence Clearwater Revival 14 

I. ..Van Morrison 15 

4. .. Seger/Silver BuRet Band 16 


Keep Your Hands To Yoursoll . Georgia Satellites l 

Wanted Dead Or Alrve.. Bon JOvi 2 

Al Right Now ....... ..... Free 3 

Cocaine.*. ...... ..... Enc Clapton 4 

Can t You See , The Marshall Tucker Band 5 

Margaritavflte .... Jimmy Bullet! 6 

Bungle In The Jungle ... . Jeihro Tull 7 

Long Cool Woman (In A Black Dress) . The Hollies B 
Paradise By The Dashboard Light . Meat Loaf 9 

Cal Scratch Fever ...... Tod Nugent 10 

At This Moment .... Billy Vera & The Beaters 1 1 

Kodachrome .. ... .. . Paul Simon 12 

Mamstreet ... Bob Seger & The Silver Bullet Bard 13 
1 Drink Alone . George Thorogood & The Destroyers 14 
Draggm The Line ... , Tommy James 15 

Every Rose Has It s Thorn ,... *.Poison 16 



MH 1007 

lire Coming Over ., Hank Jr. 

( Go ............. Alabama 

... Eddie Rabbitl 

... . Eddie Rabbitl 

■n ... Raney Travis 

|op Falls , . Freddy Fender 

.10 Somebody Wrong B J. 

..... Charlie Rich 

_Roy Stevens 

.... _ ... Kenny Rogers 

.. Merle Haggard 

L.. Travi Tntt 


1 . ...... Tracy Byrd 

jes ... . Garth Brooks 

.. Brooks Si Dunn 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 


CD MH 1011 


Knockin' Or Heaven’S Dor 

We W.ll RoeV You . 

C'ocodile Rock . 

Centerfold .,,,.. 

Abracadabia .. 

Magic Carpet Ride ... . 
Midnight Confessions .. . 
Another One Bits The Dust 
Another Bnek In The Wall . 
Black Magic Woman . 
American Woman 

Bid Medicine . 

Babe .... 

Black Dog ...... 

BornlnTheUSA 
A Whiter Shade Of Pale 


. ... Bob Dylan 
. ....... Queen 

..... Ellon John 

J Geils Band 
Sieve Miller Band 
Stepper wolf 
The Grass Roots 

_ ..... Queen 

_. Pink Floyd 

.Santana 

The Guess Who 

_8on Jovi 

. Sly* 

Led Zeppelin 

Bruce Springsteen 
Procol Harum 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 

15 

16 


CD MH 1012 


Good Golly Miss Molly 

L the Richard 

1 

Good Luck Chirm . .. 

.Ehris Presley 

2 

Chantilly Lace , . _ 

_ ... Big Bapper 

3 

The Twist . 

Chubby Checker 

4 

Hound Dog _ . . 

Elvis Presley 

5 

Summertime ...... ....... 

BiMy Stewart 

6 

Only The lonely ....... 

Roy Orbison 


Whole lotia Shakin Gon Gn 

. Jerry Lee Lewis 

a 

AM 1 Have To Do Is Dream 

. The Evefly Brothers 

9 

Eight Days A Week 

...... The Beaties 

ID 

Twist A Shout . . . . 

___ The Beaties 

11 

Suitin' IkSA __ 

. The Beach Boys 

12 

Teddy Bear ,.,,. ......... 

Elvis Presley 

13 

Oh, Pretty Woman 

Roy Orbison 

14 

Lion Sleeps Tonight 

The Tokens 

15 

Under The Boardwalk _ 

. The Drifters 

16 


CD MH 1013 


Crazy Uhit Thing Called Love 

Queen 

1 

Wonderful Tonight 

Eric Clapton 

5 

t 

Gel Down Tonight Kc 8 The Sunshine Band 

3 

Your Song 

.Elion John 

4 

imagine ....... 

John Lernon 

5 

Jack 8 Diane ....., 

John Cougar 

6 

Your Mama Doi t Dance 

Loggins & Messina 

7 

It's Still Rock And Roll To Me 

.. Billy Joel 

8 

SridQe Over Troubled Water 

Simon h Gartunkek 

9 

Addicted To Love . 

Robert Palmer 

ID 

Black Water. 

The Doobie Brows 

11 

Just Once ... 

.... James Ingram 

12 

Dream On .. 

Aerosmilh 

13 

Brick House ,. . . 

Commodores 

14 

Still The Same Bob Seger 4 The Silver Bu let Band 

15 

Bad. Bad Leroy Brown 

....... Jim Croce 

16 

CD MH 1014 

(They Long To Be) Close To Yoi 

.. . . Carpenters 

% 

You Light Up My Lite 

Debby Boone 

2 

Lei Me Be There ,. 

Olivia Nekton-John 

3 

True Colors... 

_Cynbi Liuper 

4 

Atone _ 

Heart 

5 

Belly Davis Eyes 

Kim Carnes 

6 

Gypsys. Tramps 8 Thieves 

..Cher 

T 

( 

1 Wanna Dance With Somebody 

, Whdney Houston 

8 

A n’i No Mounts High Enough 

...... Diana Ross 

9 

1 Honestly Love You 

Olivia Newton^John 

10 

At Seventeen .. .., 

.... Jims tan 

11 

rs Too Late . ... 

_ . Carole King 

12 

Physical ___ 

Olivia Newton-Jotn 

13 

Magic Man 

, . . Heart 

14 

Lfce A Prayer .. 

.Madonna 

15 

Rimy Days 8 Mondays 

Carpenters 

16 


CD MH 1015 

The Keeper Of The Sirs 

..Tracy Byrd 


Be My Baby Tonight 

John Michael Montgomery 

2 

Butterfly Kisses 

..... BoD Carlisle 

3 

Shameless 

Girth Brooks 

4 

Qjeen 01 Memphis 

, Confederate Ralroad 

5 

Watermelon Crawl . 

........... Tracy Byrd 

6 

tittle Miss Hunky Tor* 

Brooks & Dunn 

7 

You’re Gonna Miss Me When I'm Gone Brooks,'Dunn 

a 

1 Don't Even Know Your Name .Aim Jackson 

9 

You Am i Much Fun 

.. Toby Keith 

10 

Indian Outlaw 

..Tim MCQraw 

11 

Little Bitty ... 

.Alan Jackson 

12 

My Maria ...... 

. Brooks & Dunn 

13 

Better Man ..... 

... Clint Black 

14 

Don t Take The Girl 

...... Tim Mcgraw 

15 

Th«rd Rock From 1 he Sun 

..._ _.JoeDtHie 

16 

CD MH 1016 


You re Tht One That I Want Newton John Travoh a 1 
Don't Know Much Linda Ronstadl 8 Aaron Neville 2 

I Got You Babe ... . ..... Sonny & Cher 3 

Love Shack ..B-52'S 4 

Endless Love Diana Ross 8 Lionel Richie 5 

If s Your Love Tim Mcgraw 8 Faith Hi I 6 

I I ve Hadi The Time 01 My Lite Medioy/Wames 7 
You're The Reason God Made Oklih, . Frizzil/West 8 
You Don't Bring Me Flowers Streisand & Diamond 9 
Up Where We Belong Joe Cocker 8 Jennifer Wames IQ 
Summer Nights Olivia Newton-John & John Travat' i 11 


You And 1 .. . Eddie Rabbrtt 8 Crystal Gayle 12 

The Gill .. Collin Rayc & Susan Ashton 13 

One Sweet Day , Boy/ tl Men 8 Manah* Carey 14 
Unforgettable . . Natalie Cole 8 Nat "King' Cole 15 
That’s What Friends Are For Warwick 8 Friends 16 


MH 1008 


I." 


..Ray Price 1 

..Roger Miller 2 

_ , Faron Young 3 

........ Hank Wiliams 4 

_... Traditions* 5 

...... Johnny Cash 6 

__Wsylon Jennings 7 

j. d A Pink Carnationi Robbins B 

.. ConwayTwitty 9 

k. ..»Hank Williams 10 

.Hank Wiliams 11 

L .... ’Temisse’ Ernie ford 12 
F.RogerMiler 13 

k... Jinm;eRogers 14 

t ...Alabama 15 

j»... Willie tie son 16 
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T^DJm agazine 


Every issue of Mobile Beat 
Magazine is packed full of vital 
information you need to succeed 
as a Mobile/Club DJ/KJ. 



Mobile Beat columnist Bob Popyk can I 
show you how to: } 

- Find customers your competition 
doesn’t even know exist! 

- Handle price objections 

- Make the most of incoming calls 

- Turn leads into definite bookings 

- Ask For referrals 


716-385-9920 



r 


...AndMuch More! 


Plus, we ve also included some 
Bob s most popular Mobile Beat 
columns. Now you can have some 
of the best sales advice Bob has t 
offer right at your Finger tips. 



MISS 


Bob’ s newest book, written specifically for mobile DJs, 
is packed with ideas for increasing your bookings next 
month by doing something different this month. 


7 OB. Jl ^ 

a® ® 

THIS 2-BOO£ Si. 

JUST $25 l«f SW | 

(BSG $39 i f g 


Absolutely Free, If You Order Right Away, 
We’ll Throw In 101 Ways To Promote 
Yourself By Raliegh Pmskey. This Top 
Selling Book Is A Crash Course On 
Marketing Your Mobile DJ Business. 





■muitir '■♦u j - 




WAYS TO 

promotiw 

YOURSELF W 

Jitk* ol the Trade for UkS^-mi 

saws* iSF 


Gktitt TODAY: 1-800-724-9700 

TO PUCK YOUR ORDER 


iHHH PtNH 


www.creativesellin 



Order your Mobile Beat 
GEAR BOOK! 

716-385-9920 

Order your Top 200 
Most-Requested 
DJ Music Lists today! 

Just complete the necessary 
information on the adjacent card 
and mail with payment to: 

Mobile Beat Magazine 
PO Box 309 

East Rochester, NY 14445 


or call with a Visa or MC 
716-385*9920 
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KARAOKE COMPACT 

_ CD MH 1001 

That's What I Like About You ... Trisha Yiarwood 
Does He Love You . Reba Mcentire & Linda Davis 2 

five Minutes .... Lome Morgan 3 

Men , *, < Hie Forester Sisters 4 

I Feel Lucky Mary Chapin Carpenter 5 

Girls With Guitars ....., Wyram 6 

Maybe It Was Memphis .___Pam Tillis 7 

Eighteen Wheels And A Dozen Roses Kathy Mattes 8 
Down At The Twist And ShattMary *Chapin Cupenter 9 

Blame It On Your Heart.Patty Loveless 10 

Any Man Of Mne ..... Shanla Twain 11 

Black Velvet ...Robin Lee 12 

fancy ..... .RebaMe entire 13 

Watch Me .. Lorrke Morgan 14 

! Saw The Light Wynonna 15 

He Thinks He I KeepHei Mary-Chapin Carpenter 16 


DISC PLUS GRAPHICS 

CD MH 1006 

Tikfcf CmQf Iminirr :timan*Tumer Overdrive 1 

Joy To The World _ _Tnr#o Oog Mighi 2 

Happy Together .... . The Turtles 3 

Wild Thing_____... The Troggs 4 

Bom To Be Wild ........ . Sleppenwotl 5 

Bad Moon Rising ... Create ice Clearwater Revival 6 
Do Wah Did fly Giddy ... -,. Manfred Mann 7 

The House 01 The Rising Sun .. I he Animals fl 
Soma Kind Ct Wonderful .... Grand Funk 9 

Unchain My Heart ... ..Joe Cocker 10 

RamWin Man.The Allman Brothers Band 11 

American Pie.. Don MctelR 12 

Mony Mory ...... Tommy James 4 The Shondells 13 

Proud Mary .. Crecdenee Clearwater Revival 14 

Brown-Eyed Girl .... Van Morrison 15 

Old Time Roclt & Roll ... Seger-Silvef Bullet Band 16 


CD MH 1009 


CD MH 1012 


The Woman In Me (Heeds The Man 

In You) Twa n 

1 

Good Go 1 y Miss Matty 

Line Richard 

t 

Why Haven't 1 Heard From You 

Reba Mcert re 

2 

Good Luck Charm 

. Eivts Presley 

2 

She’s In Love With The Boy 

Tnsha Yearwood 

3 

Charily Lace ... 

Big Bopper 

3 

Love Can Butt! A Bridge 

The Judds 

4 

The Twitl ...... 

. , Chubby Checker 

4 

Valwtine Jim Bnckman Wen Martina Me bride 

5 

Hound Dog . 

. Elves Presley 

5 

Xxx's And Coo's . 

Trisha Yeirwrad 

6 

Summertime . .. 

Billy Sleuvan 

6 

Two Sparrows In A Hurricane 

Tanya Tucker 

7 

Only The Lonely 

... Roy Orbrson 

7 

Ilf Your Not h It For Love) I’m Qutia Here Iwain 

S 

Whole Lona Simni Goin On 

Jerry Lee Lewis 

8 

Whose Bed Have Your Boots Been Under Twain 

9 

Ail 1 Have To Do is Dream 

The Fveriy Brothers 

9 

One Way Ticket (Because 1 Can) . 

Leann Rimes 

10 

Eight Days A Week . .. 

. The Beaties 

10 

Believe Me Baby (1 Lied) 

Insha Yea^ood 

11 

Twist & Shoul. 

. The Blades 

11 

How Do I Live 

Trisha Yearwood 

12 

Stiflin' USA. 

The Beach Buys 

12 

Blue ... 

Leann Rimes 

13 

Teddy Bear ,..... 

_ Elvis Presley 

13 

Guys Do It All The Time 

Mindy Mcc ready 

14 

Oh Pretty Woman 

Roy Qrbisoo 

14 

1 Try To Thmk About Elvis 

Patty Loveless 

15 

Lion Sleeps Ton«ght . 

... The Tokens 

15 

The Greatest Man 1 Never Knew 

, Reba Me entire 

16 

Under The Boardwalk ..,. 

The Dntiers 

16 

CD MH1010 


CD MH 1013 


Keep Your Hands To Ymrse 1 

Georgia Satellites 


Cra;y Lithe Thing Called Love 

.. Queen 


Wanted Dead Or AM. 

.. Bon Jovi 

2 

Wondertul Tonight ,. 

..Eric Clapton 

2 

All Right Now 

.. Free 

3 

Get Down Tonight __ Kc A The Sunshine Hand 

3 

Cocaine 

Eric Clapton 

4 

Your Song 

. .. Elton John 

4 

Cal l You See the Marshall Tucker Band 

5 

Imagine .. 

... , John Lennon 

5 

MargarJfavrile ....... 

Jimmy fluff eft 

6 

Jack A piane. 

John- Cougar 

6 

Bungle In The Jungle . 

.Jethro Tull 

7 

Your Mama Don l Dance 

. Loggins A Messina 

7 

Long Cool Woman [tr a Black Dress) .. The Ho l es 

8 

n s Still Rock And Ron To Me 

... GtityJoel 

8 

Paradise By The Dashboard Light 

Meal Loaf 

9 

Bridge Over Troubled Water 

Simon & Garfunkt?! 

9 

Cal Scratch Fever .. 

.... Ted Nugent 

10 

Addicted To Love 

Robert Palmer 

10 

At This Moment . Billy Vera & The Beales 

11 

Black Water . 

The Doobif Brothers 

11 

Kodachrome . . .. 

. , Paul Simon 

12 

Just Once ... 

. James Ingram 

12 

Mainstreet Boh Seger 4 The Silver Bullet Band 

13 

Dream On ...... 

.. Aerosmitti 

13 

1 Drink Alone . George Thorogood fi The Destroyers 

14 

BnckHouse .... 

Commodores 

14 

Draggin The Lire .,.. 

Tommy James 

15 

Shi The Same Bob Seger & The Silver flu lei Band 

15 

Every Rose Has It's Thom 

.Poison 

16 

Bad. Bad Leroy Brown 

._Jim Croce 

16 


CD MH 1002 


T P V + V ■ 


Chasm That Neon Rainbow. 
Hot Counting You 
Help Me Hold On 
Dumas Walker 

Look At Us _ 

Statue Cf A foal 
Wherm I Gonna Live 


s - ■< b -a 


e F a * b 


Alan Jackson 
Garth Brooks 

..Travis Tnlt 

The Kentucky Headhunts 

.... Vince Gill 

,.. — Ricky Van Shelton 
......... Qily Ray Cyrus 

Here's A Quarter (Call Someone Who Cares) .. Tni 
Two Of A Kind Working On A Fit I HomeGarth Brooks 
Boot Scool n'Boogie BTOOksSDunn 10 

Some Girls Do...... Sawyer Brown 11 

I Swear __... John Michael Morlgomery 12 

Killin’ Time .... «...Clint Black 13 

Trashy Women . . . Confederate Railroad 14 

Chattahoochchee ... Alan Jackson 15 

Bubba Shot The Jukebox ... Mark Chesnutt 16 


CO MH 1003 


...... . . ... Elvis Presley 

.... The Crests 

Sam The Sham & The Pharaohs 

... Roy Orblson 

*_* * * * The Everly Brothers 

Don't 6 q Cruel... Elvis Presley 

Luve Potion Humber Nine ........ The Searchers 

Wake Up Little Stine . . _The Everly Brothers 


Heartbreak Hold 
Sateen Cadies . 
wooiyBuiy. 

Crying ..- 

Bye. Bye Love 


Long Tall Sail/ 
The Wanderer 
Fun, Fun, Fun 

Delilah __ 

Release Me . 
Rock-In Robin 
Musiary Sally 
Secret Agent Min 


• kit 


k 9 h ■ 


_Little Richard 

.Dion 

.The Beach Boys 

.. k .,. _Tom Jones 

Engle bert Humperdinck 

.. — Bobby Day 

__ Wilson Pickett 

Johnny Rivers 


1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 
18 



CD MH 1014 


CD MH 1004 

CD MH 1007 


Forever In Blue Jeans __ .... 

_Neil Diamond 1 

All My Rowdy Friends Are Coming Over . Han< Jr. 

1 

Puttin' On The Rilz .. 

.. Taco 2 

forever’s As Far As I'll Go 

.. Alabama 

2 

Good Times Roll.. 

.... ... The Cars 3 

Onvin' My LNe Away. 

___Idoie Rabbitt 

3 

Kokomo ,... .. 

. .Tre Beach Bovs 4 

Always On My Mind . 

...... Will la Nelson 

4 

Jeopardy ....... 

Greg Kihn Band 5 

1 Love A Rainy Night 

.Eddie Rabbitt 

5 

Hello Again .... 

... Neil Diamond 6 

Forever And Ever, Amen _ 

___ Randy Travis 

6 

Raopflf S Delight ,., 

.. Sugartiili Gan^ 7 

Before The Next Teardrop Fails 

.... Freddy Fender 

7 

Why Pon t We Gal Drunk - 

JimmyBuflett 8 

Another Somebody Done Somebody Wrong , B.J. 

8 

Rock And Rod All Rite 

... Kiss 9 

The Most Beautiful GtI 

... Charlie Rich 

9 

What 1 Like About You . 

The Rom inlies 10 

Everything Is Beautiful . 

..Ray Stevens 

TO 

Song Sung Blue .. 

... Neil Diamond 11 

She Believes In Me .. 

. Kenny Rogers 

11 

YJM.CA .. 

The Village Peopls 12 

Swinging Doors . 

.Merle Haggard 

12 

Red Red Wire 

.......... Ub40 13 

Gout try C ub.. . 

_____ Travi Trill 

13 

White Wedding .. 

... Billy Idol 14 

Walking To Jerusalem __ 

_____ Tracy Byrd 

14 

Walk On The Wild . 

Lou Reed 15 

If Tomorrow Never Comes ... 

...... Gain Stocks 

15 

You Shook Me A1 Nlghl Long 

___ Ac.Dc 16 

RocK My World. 

.,,. Brooks & Dunn 

16 

CD MH 1005 

CD MH 1008 


WaBcin After Midnight 

.....Patsy Clin® 1 

For The Good Tires . , 

. Ray Price 

1 

Stand By Your Mari . ........ 

. Tammy Wvnette 2 

King Of The Road , ..,., 

..Roger Miller 

2 

Joss Cuervo 

.Sfe% West 3 

Hello Waffs . 

fdron Young 

3 

Snowbird... 

.... Anne Murray 4 

Kaw Liga .. 

..... Hank Williams 

4 

O l-V-O-R-C-E . 

Tammy Wynettc 5 

Rocky Top____ 

... Traditional 

5 

She’s Got You .. 

_Palsy Pme 6 

1 Walk The Line .. 

_Johnny Cash 

6 

You Needed Me .... 

... Anne Murray 7 

TmARamblin Man . ..... 

Waylon Jennings 

7 

Your Good Girl's Gonra Go Bad 

Timmy Wynette 6 

A lYhils Sport Coal (And A Pink Carnation Robbins 

0 

The End Qf The World______ 

.... Sneeler Davis 9 

It's Only Make Believe .. 

Conway Twitcy 

9 

1 Fall To Pieces 

_Palsy Cline 10 

Hey. Good Lookin’ _ 

.Ha n< Wiliams 

10 

Rose Garden ,., 

,.. Lynn Anderson 11 

Lovesick Glues. 

Ha iK Wi hams 

11 

Cmzy ... 

...... Palsy Clin® 12 

Sixteen Ions .." 

Tcnnesse’ Ern.e Ford 

12 

hobody ,.. ... 

.Sylvia 13 

Dang Mb . 

... . Roger Mil er 

13 

SahnSheets ... 

_Jeanie Pruett 14 

Honeycomb ..._____ 

.,,, .Jimmie Rogers 

14 

Don’t Be Cruel..... 

. The Judds 15 

Mountain Musfc . 

Alabama 

T5 

Angel Oi The Morning 

Juice Newton 16 

Or The Road Again . 

Wi l»e Nelson 

V6 


CD MH 1011 


Knockin’ On Heaven's Door 
We Will Rock You 
Crocodile Rock ......... 

Centflflotd . ....... 

Abracadabra 

Magic Carpet Ride .. 

Midnight Conies sighs 
A nother One Bites The Dust 
Another Brick In The Wail 
Black Magic Woman . . 
American Woman , 

Bad Medicine ....... ... 

Babe ___ 

Black Dog ..... *. 

Bom in The U S A __ 

A Wh ler Shade 01 Pale 


__ Bob Dylan 1 

. Queen 2 

.._Elton John 3 

.... J Cells Band 4 
Steve Miller Rand 5 
.,.,. Sfeppenwolf 6 
. The Grass Roots 7 

.Queen 8 

_ Pink Floyd 9 

__.. Santana 10 

, The Guess Who 11 

. BonJdvl 12 

..Styx 13 

_ledZeppeiin 14 

Bruce Springsteen 15 
. Procol Hamm 16 


iThey Long To Be) Close To You 


Carpenters 1 


You Ug hi Up My Life , 

Debby Boone 

5 

i. 

Lei Me Be There 

Olivia Newton-John 

3 

True Colors. ., 

CynCi iauper 

4 

Aiona... 

. Heart 

5 

Betty Davis Eyes ...... 

Kim Carnes 

6 

Gypsys, Tramps & Thieves 

......... _Chef 

f 

1 Wanna Dance With Somebody 

Whllncy Houston 

0 

Ain't No Mountain High Enough 

Diana Ross 

9 

1 Honestly love You 

Qhvia Newton-John 

to 

A1 Seventeen .. 

____ J mis lan 

11 

tt s Too Laifl .... , 

Carole King 

12 

Physical .... 

Olivia Newton-John 

13 

Magic Min .. 

. Heart 

14 

Like A Prayer . 

Madonna 

15 

Rainy Days & Mondays 

Carpenters 

16 

CD MH 1015 

The Keeper Of The Stars ., 

... Tracy Byrd 

t 

Be My Baby Ion ght John Michael Montgomery 

2 

Butterfly Kisses 

Bob Carlisle 

3 

Shameless ..... 

. Garth Brooks 

4 

Queen 01 Memphis 

Cor federate Railroad 

5 

Watermelon Crawl 

__ Tracy Byrd 

6 

Utile Miss Horvky Took 

Brooks t. Dunn 

7 

You're Gonna Miss Me When I'm Gone Brooks Dunn 

a 

1 Don t Even Know Your Name 

. .Alan Jackson 

9 

You Am t Much Fun __ _ 

........ Toby Keith 

10 

Indian Outlaw . . 

Dm Mcgraw 

11 

Uttie Bitty ___ 

...... Alan Jackson 

12 

My Marla . 

. . Brooks 6 Dunn 

13 

Belter Mm 

_ Clint Black 

14 

Don't Take The Girl .... 

Tim Mcgriw 

15 

Third Rock From The Sun 

... Joe Dittic 

16 

CD MH 1016 


You rc The Qnfc That I Want NfjWton-JohrvTravQlia 


Don't Know Much 
I Got You Babe . 
Love Shack 
Endless Love 
It's Your Love 


Linda Ronstadf & Aaron Neville 

_*.. Sonny & Cher 

.... 0-52'i 

Diana Ross A Lionel R chie 

.Tim Mcgraw & filth Hll 

(I’ve Had) The lime Of My Life . Medey/Wames 
You're The Reason God Made Oklah Fnmll'West 
You Don t Bring Me Rowers Streisand & Diamond 
Up Where We Belong Joe Cocker A Jennifer Wames 
Summer Nights Olivia Newion-John A John Travolta 

You And I . Eddie Rabbitt & Crystal Gayle 

The Gift ... . Co lin Raye & Susan Ashton 
One Sweet Day .... Boyz it Men & Mariah Carey 
Unforgettable Natalie Cole & Nat "King* Cole 
That's What Friends Are For Warwick i friends 


1 

2 

3 

4 

5 

6 
7 

a 

9 

TO 

11 

12 

II 

14 

15 

16 
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KARAOKE SCOOP 



PUT KARAOKE INTO YOUR SHOWS AND WATCH 
YOUR HOLIDAY SEASON TURN GREEN. 


^ p- NEW LOCATION • NEW LOOK • NEW IDEAS 

A PREPARE YOUR ENTERTAINMENT SERVICE 

FOR THE MILLENNIUM! 


▲ 

▲ 

▲ 


▲ 

A 

A 

A 

A 


Plan NOW to attend 


▲ Canada’s Largest DJ 


CAN AM ’99 




Trade Show! 

Professional DJ, Music & Entertainment 

INTERNATIONAL CONFERENCE 

& TRADE SHOW 


Z 

m 

£ 

■o 

£ 

z 
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z 

l/» 

X 

o 

Z 


z 
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Presented by; The Segue Group Inc. 


SHERATON FALLSVIEW HOTEL - NIAGARA FALLS, CANADA 

Wednesday to Saturday, March 31 to April 3,1999 


Lighting. Sound and Special Effects exhibits and demonstrations 
Networking, Seminars, and Product Demonstrations 
Competitions, Contests, Special Entertainers 

EARLY REGISTRATION SPECIALS! 

Register today: To receive a conference registration package, 
general information or to exhibit your products or services, contact: 

Segue Productions 

100 Blair Road, Cambridge, Ontario, Canada N1S 2J3 
Phone or Fax: 519-740-0603, E-mail: info@CanAmSeque.com 

Check out our Web site at: www.CanAmSegue.com 



Great deals for your American Dollars... 
Almost double the buying power in Canada! 


▼ 





<ksipaUbl# Wit± Aft* CEO FUyer 
Etir.dar-d CH r ijyrr 


i^-no Iutadi i Fo* Uh 
When Performing Witte A 
CD FUjf r 


rjiRt air.il 64 Of The f^pultU 
finrastmas Of Tint Cn A 

CDC1* WithyWlilujufc Lm4 
Id A F*iJU«l Ctrrjtnf 


The Sound Choice* Holidjy Pak Puts The- fa- La! ua' 
BlCfc Into Hu I day Music Fuii! 


l Hv* Perfect Software For 

Any f.srj ffu-. j CnK-uti-'ciejil. Hone Or 
omoe Hoteiay iihmt Shavo. 

Stfrtcl Fv, nm Or J Jit Plftln Fun 


This holiday season, Santa has really stuffed 
his sack with a plethora of new karaoke 
products to help maximize holiday profits. 

Topping the list is the Holiday Pak by Sound 
Choice®. This eight-CDG collection of holiday 
music spans the spectrum of genres from 
traditional favorites such as “I’ll Be Home For 
Christmas,” to country favorites like “Christmas 
In Dixie,” to pop favorites such as “Santa Baby” 
and “Blue Christmas” to eclectic holiday 
favorites such as “Grandma Got Ran Over By A 
Reindeer.” The Holiday Pak comes with a 
special custom CD wallet designed for easy 
transport. Suggested retail price is $99.50. The 
label also anticipates a pre-holiday release of a 
new Karaoke Star CDG #2173 featuring holiday 
favorites such as “The Gift,” “It Wasn’t His 
Child,” “Jinglebell Rock,” “If Everyday Was Like 
Christmas,” in the style of Elvis, and “LeRoy 
The Redneck Reindeer.” Suggested retail price 
is $22.95. 

Sound Choice is also offering holiday 
specials on the Foundation®, Brickl®, 



□HUMS. 


mm 


' i 

VE? / 

$199“"' 


Brick2®, and Brick3®. The Foundation, 
recognized as one of the best “starter” libraries 
in the field of karaoke, comes packaged in a 
holiday box. For a limited time, the Foundation 
contains a bonus PowerPicks® CDG. The 
suggested retail price on this holiday packaged 
Foundation is $749. Brickl, Brick2 and Brick3 
provide great add-on collections specially priced 
for a limited time at $199.50 each. This holiday 
season, give karaoke a chance to steal the 
show... from your competition 
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( Manufacturing 

Since 


® Tcptom 




r Cases & Speakers 


ll 


Excellent Quality, 


Racks & Cases 



Unbeatable Prices 




CD-300 




W-102 


L 







R-80 





G-40H 



T-102 



DJ WORLD Speakers 


TOPTONE MFG. ■ „ ■ 

1830 Betcroft Ave., So. El Monte, CA 91733 
I - Tel: (626)401-9901 Fax:(626)401-3688 


www tnntnnGrnfn com 
























SING-ALONG ESSENTIALS 


by Robert Taylor 



THE SUCCESS OF YOUR NEW KARAOKE GIG DEPENDS 
ON HOW YOU SET THE TONE. 


It's closing time in the restaurant, but 
tilings are rust getting started in the 
lounge. Your new gig is at a little cantina 
where folks can relax and enjoy a drink 
after dinner. Your job is to add a little 
spice to the night and, hopefully, give 
tl lese folks something to come back for 
week after week. 

As you start your show, you see noth¬ 
ing but confused looks on the faces of the 
ten or so folks at the bar. "Mow am I 
going to make this show live?" you 
wonder. The crowd is not overwhelming 
you with requests, in fact, you don't have 
any. Don't panic! You will get them going. 
Buckle your seatbelt because it may be a 
bumpy ride. 



FORMATTING YOUR SHOW 

Your job as a karaoke host is to entertain, 
introduce, format, and keep the show 
moving. 

The first rule of thumb is to never let 
vour audience take over your show. 
Formatting the music and singers is your 
job. How you format your show at a 
new, small venue is actually more 

important than it is at 
established dubs because 
you have to train every¬ 
one. New customers don’t 
always understand the 
"politics" of the room. You 
can see them thinking, "Why 
is he letting her sing so 
soon again?" This is not 
your concern. In order to 
do your job properly, you 
have to make it known early 
on that you know what you are 
doing. 

A simple, straight forward ‘juke¬ 
box'' rotation (singers are scheduled in 
the order they made their requests) will 


not do in this situation because that takes 
you out of the driver's seat. 

Suppose you have only one singer 
signed up. Are you going to let that 
person sing all night? What if they have 
poor taste and can't sing a lick? You can't 
let them drive away potential new talent 
that just arrived. The "concert singer" will 
sing all night if you allow it. You have to 
take control. You might think that, if you 
only have one person who wants to sing, 
it's better than having no one singing. 

This idea, however, is a bad way to start. 
The only way you are going to get a new 
place filled with regulars week after week 
is to turn new people on to karaoke from 
the get go. So get going. 

TIMING IS KEY 

How do you turn casual, drop-in-for-a- 
drink customers into karaoke diehards? 
There's more to it than simply formatting 
the music. The main ingredient is timing. 

A habit of many of the less talented 
performers is that they come in early 
before everyone else. Get them up singing 
as soon as possible. This way there's 
activity in the room to draw in others. I 
hate to say it but, this will also get it out 
of their system before the crowd starts to 
grow. 

If someone is up there struggling to hit 
every note, and a group of six walk in, 
they might turn and walk right out. Not 
to be cruel, but this does happen... a lot. 
You may want to pair a singer of ques¬ 
tionable talent with one or two with 
higher levels of singing ability for a duet 
or group song. At a new place, this may 
mean asking a few karaoke regulars you 
know from your other gigs to patron your 
new site, as a favor to you. if there isn't 
anyone else, you can offer your assistance 
as well. 
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MOBILE BEAT 








music & 


on CD & vinyl 


STANTONBSHURE ■ORTOFON 


GROOVE 
MASTER 
MATCH PAIR 

..$179.00 


SC35C S49.95 



ORTOFON 
DJ PRO S 
(BLUE) 

S118.95 


- J 


LIGHTING 


MARTIN, GM NISI STEM, MBT, 
AMERICAN DJ, LYTEQUEST 


MARTIN 812 


4 OMNISISTEM 
AUTOSCAN DMX‘512 ^ 

+ CONTROLLER 52,799.00 uptime 




r 



SPEAKERS 


JBL, CERWIN-VEGA, 
EAW, SOUNDTECH, 
AND MUCH MORE! 

JBL EON POWER 15 

...$629.00 


r. 


DJ KIT ONE 


$299.00 




STARTER PACKAGE 
INCLUDES: 

* 2 TURNTABLES 

* MIXER 

* INSTRUC. VIDEO 

* SLIP MATS 





DJ IN A BOX 



$399.00 


DJ IN A BOX 


PACKAGE INCLUDES 
ALL YOU NEED TO START 

• 2 TT 1700 T. TABLES 

• 2 T. TABLE CARTRIDGES 

• 2 SLIP MATS 

• 1 SET OF HEAD PHONES 

• ALL THE CABLES 


"v 


ROLAND 


MC303 ...$599.00 
MC505 ...CALL 
SP202 ...$299.00 
SP808 ...CALL 




VESTAX 


1 




VESTAX 05 PRO 

■ i 

call for best price 

ALSO 

. AVAILABLE 
Q-BERT LIMITED 
05 PRO 



£sl 


OMNISISTEM 


READY FOG 


1000 W HEATER 
NO REHEAT REQUIRED 
POWER CUT-OFF IN EVENT 

OF OVER HEATING fcorm AA 

WARM UPTIME 5-7 MIN 3>*lUy .UU 





POINTER 


KEY CHAIN 

4.9 MV 

$19.99 

2 FOR $34.99 




MIXERS 


GEMINI. VESTAX, 
PIONEER. DENON, 
RANE, MTX, ESO, 
TECHNICS. NEXT 
A.D.J. & MORE 


MTX X-4 DJ MIXER ...$399.00 


SHIPPING 

‘Free UPS ground shipping 10 conliguoua USA tor nil product* in ad 


CD PLAYERS 


R15CT 

ROLAND 
DJ-2000 

MIXING STATION 




m:;:: : 

V v v L L 
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NEXT NCD 5000 DUAL CD OR 


AMERICAN DJ DCD PRO 200 

DENON DN-2000F MKIII 
DENON DN-2500F 
GEMINI CD 9500 PRO II 
GEMINI CD 9300 PRO II 
PIONEER CDJ700 


$449.00 

...CALL 

...CALL 

...$499.00 

.,.$599,00 

...CALL 


•UliMJLLVllI milMU 

w iiirmyi m sir? fjijs jjjj 

Hill Si Di'JiJl'Jf Wl. J«T 

www.platinum-recopds.coni 


AMPS 


CROWN, CREST, 
SOUNDTECH, 
JBL, & MORE 



THJ i 


,* i 

* m * 


Nrroiiirt 

h*u iou 


/■^ .i 

C j\ / j 


PG i , -t o-imi; ..$ 569.00 
PB-2 443WV a 4 OHMSi $619.00 

t ' ..$799 00 ^ Yr No-Fault Warranty! 





OMNI CASES 


TURNTABLE CASES 
STARTING AT $99.00 

SL1200 OMNI CASE 

...$199.00 






GEMINI 


GEMINI PS-626 
PRO MIXER 

26 DB EQ CUTS 

...$169.00 


\ 


P80 ...$179.00 
Pi 00 ,..$199.00 

CD CASE (HOUND CORNERS) ... $179.00 


TECHNICS 


SL1200 MKII 

...$479.00 

SL1200 MK3 

...$579.00 J 

SL1200 MKII LTD 

...$999.00 



i i 


ill 





















































































































































































SING-ALONG ESSENTIALS 


Music sets the tone for your show. Round out your 
playlist with a variety of slow and fast country, rock, 
pop and oldies. Keep the energy level high. Once 
things do start to slow down, have a plan to come 
back out of it with music and audience participation. 

RINGERS 

To make the new room work demands more than just 
music and timing, it takes creativity. Games like music 
trivia and karaoke kamikaze (they draw the song title 
out of a hat) can be good show starters. Many first 
timers, however, do not want to sing solo their first 
time. Starting off with a round of "Name That Tune" 
or leading the room in a group song, which gets the 
"table singers" involved, may do the trick. Group 
songs court the casual first timers up into the lime¬ 
light. 

Work with the bartender or manager on drink 
specials. Check some of my past Mobile Beat articles for 
ideas on getting the bar involved in promoting 
karaoke. 

BALANCING ACT 

You can t always rely on a regular stream of upbeat 
singers. Once you get to know your crowd, you can 
start to really format your show for the most energy. 


I his means saving some singers you know will 
deliver the energy for when you need it. Uplifting 
songs will help keep the bodies in the room while 
supplying applause for the singers. 

Positive reinforcement is very important to corral 
new singers. A group of people may make new 
singers nervous, but that will he forgotten once the 
audience applauds them for going on stage and 
again when they are done performing. (For dynam¬ 
ics, supplement live applause with a CD sound 
effect.) Most people like the idea of karaoke once 
they see it being delivered in a positive light. Not all 
first timers intentionally come to sing, they just end 
up on the microphone because you did your job 
with finesse. You made them feel totally comfortable. 

Keep the audience informed as to what's coming 
up. The anticipation factor is helpful. This will keep 
folks hanging out longer than they planned. More 
drinks will be sold, more bodies will fill the bar and 
more karaoke enthusiasts will come because your 
new room looks like a fun meeting place rather than 


a morgue. 

At the end of the day it's all about approval and 
applause and getting together to tell a story musi¬ 
cally while letting your hair down. Have fun! 
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THE # f BUSINESS-OPPORTUNITY GUIDE 
FOR DJS AND ENTERTAINMENT SERVICES 

SPINNiN' 2000 explains in detail . . . ■ 

• PRO SOUND AND LIGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

• MANAGING A DJ SERVICE • TRAINING DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS 

• AND MUCH MORE! 

Visa/Mastercard orders 
coll 800-892-4060 




Send check or money order for $19.95 plus $3 s/h 
with name and shipping information to: 

Spinnin* Pro DJ, P.O. Box 5, East Rochester, NY 14445. 
NY Residents please include sales tax. 
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FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST $21.95 plus sib 
SOUND EXPERIENCE 

PO Box 1486 Woodbridge, NJ 0709 S 


(732) 738 • 4152 


LIGHTS 
NEW & USED 


Mushroom - $97 
700WFogger - $68 
PAR 64 cans - $20 


FREE CATALOG, CALL 
800 880-0885 


Karaoke 


Buy at Dealer Cost! 

CD / Is as Low as $4.9$ 

We carry most brands 

For price list, See us on the web 

http://www.karaohe-wholesale.com 
or call 

Karaoke Wholesale 


1-888-900-DISC 


Fax: 1-602-864-1884 


Place your ad 
in the Mobile Beat 
Showcase 

only $45 per column inch! 

ITTils space represent* I column Inch* or 54SI 


BPM BOOKS 


Call (800) 
266-4700 

for free 
brochure 


ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $45 Per Column Inch (1 3/4”w x 1 
All ad copy and payment-in-full for the: 

February/March ’99 issue #51 must be received by November 25,1998. 
For more information, or to place your ad with Visa or Mastercard, 

CALL 716-385-9920, fax: 716-385-3637, or e-mail: mobilebeat@aol.com 


iii 


A 


FREE CATALOG WORLD'S URGES! SELECTION 
Sh Ml trends of nfmn: COG, DVD, 10, MORE! 

Floors. Araplifl»rj,SpMl*ri,Miri»pkonw... 

PROSING 
P.O. BOX 650 
PARK, FL 33780 



P.A. EQUIPMENT 

American-made powered mixers. 

speakers, monitors & more! 
Visit www.ToshElectronics.com 
or call 800-537-3375 
for FREE catalog! 


CUSTOM SPEAKER 
ENCLOSURES 


Your design or ours 
Call dB Systems at: 
330-545-1986 


rT ~' l ~ T , ~~ r ~ 
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Custom 
vinyl covers 
keep your speakers, 

DJ facade, speaker stands, 
etc. looking brand new 
year after year after year! 

WHAT A GREAT INVESTMENT 


( 516 ) 759-4370 


f ■ 
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DJ RECORD COLLECTIONS 

Disco • Rap * Sou! 

House * 12" Singles •Albums 

WILL TRAVEL FOR LARGE COLLECTIONS 
Buy • Sell ‘Trade 
•WANT LISTS ACCEPTED* 


21st Century Music 

1-800-846-9501 


(201) 641-6610 * fax (20t) 641-9309 1 
www.21centurymusic.com 
e-mail: sales@21centurymusic.com 


ATTENTION KJs!! 


We now carry 
Pioneer's newest 
unit, the DVD-V555, 
which is a DVD, 
CDG & VCD a I in 
one! Call today for 
a FREE CATALOG 
of a I of our 
karaoke & lighting 
equipment! 


ONE-STOP ENTERTAINMENT 
603-882-0505 1 

109 Rl. 1D1A. Unit 3, Amherst, NH 03031 
www.1stopenlertamment.com 


CLUB REMIX VINYL 
FOR SALE 


Too many to list! 

402-556-8577 

Ask for Mark 


On-The-Air Careers! 


U 


CAREERS 

NETWORK 


1-888-ONAIR99 

www.eareersnetwork.com 



ATTENTION DJs/KJs 

Increase your bottom line by awarding 
Bahama Cruise vocations to your 
clientele. No sign up tee required. 
For details call Dynaity International at 

(800) 281-1790 




BUY • SELL • TRADE 
WWW.LIGHTBROKER.COM 
T2K (800) 815-2941 


WWW. 

djeases 


.com 


9x6 Mixer 
Rack $144.95 

11x6 Mixer 
Rack $159.95 


168 CD Case 
$84.95 

320 CD Case 
$159.95 


DJ Coffins 
$129.95 * $179.95 

18 Space Amp 
Rack $159.95 


Black or Gray 
Carpet Same 
Price ft 


Toll Free 1-877-DJCASES < 352-2737 ) FREE CATALOG 
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http://mall.prodj.com 

Where DJs Go To Shop! 

Check it out today with dozens of DJ stores and vendors all in 
one place! Part of ProDJ.Com, The Internet’s Source for DJs 
Call (800) 25-PR0-DJ for advertising info or email sales@prodj.com 


irrmnc Qhovt tyifwitf Increase your client base! 

* Creative imqi/vctffitvq Increase your profit! 



American Disc Jockey Awards in Vegas '98 


See us in Vegas - booth #504 


Ci sin hull ir dI Walli lUJI.i \ other intCHACthc timK 


800-644-3141 


(954)316-6001 

r>: wv % .crcativeimagineerinc.com 


W It-ni’jakKriU 
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Rotations 

THE CHOICE Of PROFESSIONAL DJ * AND KJ ft 



OJ Only CD s 




Explore Our Entire Catalog On The Web At: 
http JZwww.rotations.com/ 

• The Ultimate Resource For Monthly 
DJ Only & KJ Discs. 




CD+G 


CD Comp IjlKjriv 


- Convenient Autoship Program 
for All Monthly DJ & KJ Discs. 

* Complete Track Listings Of Our 
DJ & KJ Disc Collections. 

• Promotional DJ & KJ 
Box Set Packages. 


CD Special* 




• Search Our Web Site 
By Title & Artist. 

• Vo ur Satisfaction Is Always 
Guaranteed. 


a 


Safes; (610) 6Jf -1779 Fax; (6 IQ) 631-1984 E-Mat!; RotationSiUaoLcom 
Safes Hours: Mon - Thun: Noon to 10 pm, Frf: Noon fo 6 ptn (ET) 




Liquidation: Unclaimed Cargo 

Belt Drive Tkirntable 

$4.80 ea. 

Lot price, 5500 units 

Not a toy Not a misprint 

New in Factory Sealed Cartons! 

Min. Order 2t6 FOB: Laredo, TX $8.90 ea. 

Complete turntable “1/4 panels", drop into customer supplied case & 
use std 12V power supply. Includes’. 45 adapter, magnetic cartridge, 
tone arm lift. Pack 4 per ctn. Single unit sample via UPS air $60. 

Blow the competition away! 

Cheap enough for party favors! 

Or add your own mixer, case & power supply and 
Create $50 DJ starter systems! 

Commodities Recovery Corp., 362 Broadway, NY, NY 10013 
212-431-3868/925-5322 Fax: 431-8204 HarveyCRC@aol.com 


j Get Your OfficiaF 
I Mobile Beat Hat! 

| This is no ordinary baseball 
I cap! You'll stand out in a 
I crowd in the day and the 

■ night — the Mobile Beat 

■ logo lights up! Fiber optics 

■ are used to make the logo 
| flash red dots of light! A 

* battery is required, and is 

* included. Available in two 
I color combinations: solid 
S color or two-tone. 

I 

L_—_______ 



BATTERY 

INCLUDED! 


I 

□ Yes!, I want to order the official Mobile Beat hat! | 

Send me: J Solid/ (qty)_J lwo-tone/{qty)_ | 

Total U of hats_x $25.QP ea. Total due $_ _iny +e% tax) | 

I 

_I 


For fast service, CALL with your Visa or MasterCard! (716) 385-9920 


I 

Please fill in necessary information and include this card with check, m.o. or credit info. | 
Name ■ 

Address 

1 

City State 

ZiD 1 

Telephone #_ 

r ■ 

_„__| 

Credit card # 

Exp. date 

Name on Card 

. i 


Authorized Signature 


I 

Mail to: Mobile Beat / Hat Otter • PO BOX 309 * E. ROCHESTER, NY 14445 | 
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THE COMPLETE CHRISTMAS COCKTAIL CD 

This CD contains 21 classic Christmas songs redone in an instrumental, jazzy style. 
It has the perfect flow for any party during the holiday season. Play this CD during 
the first hour of your party and it is sure to put your guest in the Christmas spirit. 



1. Winter Wonderland 

2. Santa Clause Is Coming To Town 

3. Have Yourself A Merry Little 
Christmas 

4. Sleigh Ride 

5. Oh Tannenbaum 

6. Frosty The Snowman 

7. We Three Kings 


8. Rudolph The Red Nose Reindeer 

9. White Christmas 

10. Silver Bells 

11. Here Comes Santa Claus 

12. The Christmas Song 
(Chestnuts Roasting ...) 

13. Let It Snow 

14. Jingle Bells 


15. Jingle Bell Rock 

16. Please Be Home for Christmas 

17. I Saw Mommy Kissing Santa Claus 

18. Grandma Got Run Over By A 
Reindeer 

19. Rockin’ Around The Christmas Tree 

20. God Rest Ye Merry, Gentlemen 

21. Silent Night, Holy Night 


VIDEO 8 — THE COMPLETE “HOW-TO” 



Introduction of Various 
Swing Dance Styles 

♦ East Coast Swing ♦ 

♦ West Coast Swing • 

♦ Eight Count Swing • 

• Jitterbug • 


How to Teach 90’s Swing 

• Introductory Steps & Footwork * 

• Basic Turns • 

• Arm & Hand Positions • 

• The Basic Movement Counts & Rhythm 
Plus Some Special Tips! 


Now's your turn to jump on the “Big Band Wagon" and have fun learning the renewed dance craze of today. Naf/ona//y 
recognized dance instructor Christy Lane will take you through the basics in an easy to follow format. The video begins with a short 
explanation of what swing is and explains the differences between various swing dances. This video trains you to teach swing in 
various time frames. For instance, you will learn how to teach if you have 5 minutes. 10 minutes, 30 minutes, or an hour available. 


BMP CD SERIES 



BMP VIDEO SERIES 


CD1 The Complete Jewish Party CD 

CD2 The Complete Latin Party CD 

CD3 The Complete Novelty Party CD 

CD4 The Complete Traditional Party CD 

CDS The Complete Specialty Party CD 

CD6 The Complete Grand Entrance Party CD 

CD7 The Complete Classic Party CD 

CDS The Complete Cocktail Party CD 

CD9 The Complete Miscellaneous Party CD 

CD10 The Complete Medley Music Party CD 

CD11 The Complete Big Band Swing Party CD 

CD12 The Complete (Best Of) Jingles Party CD 

CD13 The Complete Dinner Music Party CD 

CD14 The Complete Broadway Party CD 

CD15 The Complete Creative Party CD 

CD16 The Complete Classical Party CD 

CD17 The Complete Jazz Party CD "Cocktail II” 

CD18 The Complete Multi-Cultural Party CD 

CD19 The Complete Jewish Party CD II 

CD20 The Complete Christmas Cocktail Party CD 


VD 1 THE BAR/BAT MITZVAH BASIC PRODUCTION VIDEO 
VD 2 CONTEST VIDEO 

VD 3 THE BAR/BAT MITZVAH FULL PRODUCTION VIDEO 

VD 4 THE PARTY DANCES VIDEO 

VD 5 THE BAR/BAT MITZVAH "PARTY DEMO" VIDEO 

VD 6 THE CREATIVE GAMES VIDEO 

VD 7 CORPORATE GAMES - OUTDOOR VIDEO 

VD 8 SWING DANCES VIDEO 


Visit Our 
UJebsite ot 

bmpbeot.com 

for our 

Costume Catalog 


Call Today for a 
FREE BROCHURE 


800 - 355-8288 


Bobby Morganslein Productions 
77 Buck Road 

Huntingdon Valley. PA 19006 
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CMSU Nightclub 

DJ Training 
& Placement 
Call (800) 266-4700 

for more information. 


OWN A PIECE OF HISTORY 

1991 Vintage Mobile Beat: 

Our First Year 

• Issue #1 April/May - The premier issue! J 

• Issue #2 June/July - The Duel of the Duals • 

• Issue #3 Aug./Sept. - DJ Equipment Directory • 

• Issue #4 Oct./Nov. * Mobile Lighting • 

• • 

. . * .. Send ctert or money order to: 

4 iSSlieS Only $8 Mobile Beal Maiszlne 

w " #e) P.D, rn 309 • East Rochfsiler, lit 14445 



!©§i Musi©9 

The Source is (he Nation’s largest supplier ol Cl’s, remixes, 

12" singles, and snecialty music lor Mobile & Nightclub Oise Jockeys. 

800-775-3472 =| 

FREE Catalog Featuring: 

• 20+ Remix Services 

• Hundreds of DJ Only CD Compilations 

• Thousands of 1 2" Singles 

• Huge Selection & Great Service 

• Same Day Shipping 

• Pro DJ Audio Gear (lease to own) 

• Online Catalog Updated Daily 

\ \ ( 

- - ~ ^ Music Supply 

www.ihesourceformuslc.com 


AVAILABLE 

When your 
clients ask 
“What music do 
you play?” Hand 
them the 
Mobile Beat Top 
200 list! 

A proven marketing piece used by 
thousands of RJs, Mobile Beat’s Top 
200 reprints are sold in packs of 25 for 
just $20, including s/h! 
send check, m.o., or credit card info to: 

Mobile Beat Magazine, PO Box 309, 

E. Rochester, NY 14445 
or Call (716) 385-9920 


The 

Mobile Beat 



of’97 





SUBSCRIBE NOW & SAVE! 


Name 


Company Name 

Address 

City 

State 

Zip 

Phone 

E-mail 


J Visa/Mastercard 

J cbeck/money order 


Card# 


Exp. date 

Signature 
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check one: 

□ 1 year @ $23 

Canada $33 (II.S. funds) 

□ 2 years @ S40 

Canada $50 (US. funds) 

J 3 years @ $55 

Canada $75 (U 5. funds) 

















































Karaoke Explosion i 


r 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertahnment 


DKKaraoke 




S ] 


"IT 


s 


Early Bird Year-End Blow Outs1 


DK K2(HIP ( DC Player by Sony— They 1 re hack in stock NOW! 

erfect add-on player to any Df system: 
Rapid Cue up time ■ Mufti-function 
timer uOne-touch access remote control! 
uMuch more!! 

This Plaver^j^ft when you purchase a set of 96 DKKaraoke CD+G’s. 



Loo 




JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo ■ Vocal 
maskingu More! 










Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs: 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 8 





-990-SONG (Ask for ext. 99} 




















everything For i he Professional Disc Jockey 
Remix Services - Import Sc Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remi\(n hufTntt.net w'ww.powerhouse-remix.com 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs — Every Type of Music, Today’s 
Hits and “DJ Orly” titles. For Catalog of over 4,000 various-artist CDs 
with complete track listings send SI 3.50 to: A.V.C. Sebastian, 60 
Ridgeway Ave, West Orange, NJ 07052 

• Dealers Welcome • 


Call: 973-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


BROADCASTER (or) 
RECORDING ENGINEER 


Radio/TV/Sports/News/DJ/Talk Show 

Music/MultimediayDioital/Video/Film 

No experience required. 
On-The-Job Training in Major 
Local Recording Studios & 
Radio/TV Stations. 
Part-time, Nights, Weekends 
Call For Free Video Today! 

1 - 800 - 295-4433 

recordingconnection.com 


DON 


J 



MISS IT! 



The Mobile Beat DJ Show & Conference 



Mobile Beat 

DJ Show 8 

Conference 


January 13*14*15,1999 


We’ve got it all! 


1 * 9 * 9 • 9 


Exhibits! Seminars! Parties! Workshops!! 


What are you 
waiting top? 
Register today! 
More info starts 
on page 60 . 


r 






Place your ad in the Mobile Beat 


Mobile 

Tfk 1 DJ Mdijadnr 


Showcase section, Mobile 

only $45 per column inch! 

[This space represents 2 column inches, or $90) 



TbcQJ M agcaine 


DJ SUPERSTORE! 

"IF WE DON'T HA VE IT... 
THEN YOU DON'T NEED ITS" 



DEMON 

SHOWCASE 


GEMINI 

SPI SOUND 

R 

PIONEER 

AB POWER 

NUMARK 

STANTON 

s 

RANE 

AMERICAN DJ 

> 

FURMAN 

MARTIN 

5 

DBX BBE 

LIGHTCRAFT 

APHEX 

LYTEQUEST 

IV 

VESTAX 

NESS 

»■ a 

GLI 

KNIGHT 

£ 

* 

2 

LI NEARTECH 

TECHNICS 

MARANTZ 

LITTLITE 

MTX BST 
SOUNDTECH 

...and many more! 

a 

CALL US WITH YOUR BEST PRICE. 





1 -000-335- Y 1 as 

OPEN TUES.-SAT. 9AM-6PM E.S.T. 

VISIT THE WORLD'S 


vsi 


IN 

SHOW 


ELECTRONIC BARGAINS 
970 MONTELLO ST.(RT.28 
BROCKTON, XfA 02-10 7 
SOB-j 



SWITCH TOTHE 

MUSIC VIDEO 
POWERHOUSE 

/////zap! Its, alive 1 . Your 
business, that is. when Wolfram is 
your music video source, We offer 
more of what you want-like 
nr/ything. We’ve got what’s hot. 
Lightning-fast delivery, too. It’s 
electrifying what 
can happen when 
vou call 800- ; E 
433-1652. Fee) * yrW . ‘.v - 
that tingle? Call T 

now aiul arise, 

Internet ,ufclress www.woiff&invideo.com 



if S Mi fet'flIRiani V aim fete 


WHAT 


ARE YOU 
WAITING 


FOR? 


There's never 
been a better 
TIME 

to advertise 
YOUR 
PRODUCT 
in the 

Mobile Beat 
Showcase! 


Call Stephanie 



Mobile 



ThDJ MiUjiiiffh' 


716 - 385-9920 


118 Showcase / Mobile Beat Magazine 







































































Courtesy of Donee Musk Authority 
70B 614-8417 



now. then. 
1...... 10.... 

2 4 

3 8 iiitu 

4 36 

i * * * 4 a 1UP \J |lit 

5 ...... 3 ...... 

6 . 2 . 

7 .WE ... 

8 .1. 

9.30.... 

10.. .. 13.... 

11 9 

I I a 4 |P M ri tills 

12.. .. 17.... 

13.. .. 6...... 

14.. .. WE ... 

15.. .. 5. 

16.. .. 22.... 

17.. ..7. 

18.. .. WE ... 

19.. .. 23.... 

20_21_ 

21 24 

22.. .. 11.... 

23.. .. 37.... 

24.. .. 16.... 

25.. .. 25.... 

26.. .. NE ... 

27.. .. WE ... 

28.. .. 35.... 

29.. .. WE ... 

30.. .. WE ... 
31 .... WE ... 

32.. .. 49 .... 

33.. .. 32.... 

34.. .. WE ... 

35.. .. WE ... 

36.. .. WE ... 

37.. .. WE ... 

38.. .. WE ... 

39 42 

40.. .. 34...» 

41 31 

I I f ii- ■ v P ■ ft ft * 

42.. .. WE ... 

43.. .. WE ... 

44.. .. WE ... 

45 12 

46.. .. 19 .... 

47.. .. 26 .... 

48.. .. 33 .... 

49.. .. WE ... 

50.. .. WE ... 


ARTIST. 

STARDUST . 

DEBORAH COX... 

FAITHLESS. 

VEROWICA. 

PURE SUGAR.. 

THE TAMPERER f/ MAYA. 

REIWA... 

STARS ON 54 .. 

NATALIE BROWN. 

HANNAH JONES... 

GLORIA ESTEFAN.. 

SWEETBOX. 

TAYLOR DAYNE. 

ROBBIE TR0WC0. 

ULTRA NATE'. 

DANNY TENAGLIA. 

RAZOR N'GUIDO. 

KELLY PRICE. 

FUNKY GREEN DOGS. 

SHAWN CHRISTOPHER. 

ARETHA FRANKLIN. 

BARBARA TUCKER... 

KIM ENGLISH. 

ACE OF BASE. 

MADONNA.... 

DEEP DISH w/ EBTG. 

COLLECTIVE NOISE. 

BRAINBUG.. 

DUKE. 

SPACEDUST. 

SO PURE., 

GEORGE LAMOND.. 

MADONNA. 

JAMAICA. 

LILSUZY. 

CEVIN FISHER... 

KIMARA LOVELACE. 

AGE OF LOVE. 
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REACT.... 

BYROW STINGLY. 

CELINE DION.. 

DEPECHE MODE. 

JAYNE MONTGOMERY 

FIFTY FIFTY. 

MOUSSE T.. 

MARTHA WASH. 

JANET.. 

GEORGIE PORGIE. 

BITCH... 

FATBOY SUM. 


TITLE. 

Music Sounds Belter With You. 

Nobody’s Supposed To Be Here. 

God Is A DJ... 

Let Go... Release Me (Remix).. 

Delicious.. 

Feel It... 

Find Another Woman. 

If You Could Read My Mind.. 

Tom.. 

What The Child Needs. 

Oye!. 

Everything’s Gonna Be Alright. 

Whatever You Want.. 

Fright Train... 

Found A Cure... 

Music Is The Answer (Remix). 

Do It Again.. 

Friend Of Mine (Remix). 

Some Kind Of Love.. 

Sweet Freedom.... 

Here We Go Again (Remix). 

Everybody Dance... 

Missing You. 

Cruel Summer... 

Ray Of Light. 

The Future Of The Future.. 

X-Files Theme.. 

Rain (Remixes). 

Greater. 

Music Feels Good With You. 

Changes.. 

Without You (Remixes). 

Drowned World .... 

Tel! Me Where It Hurts (Remixes). 

I Still Love You (Remixes).. 

Freaks Come Out.. 

When Can Our Love Begin. 

Age Of Love 98. 

Let’s Go All The Way. 

It’s Over. 

To Love You More. 

Only When I Lose Myself. 

Searching My Soul. 

Tonight... I'm Dreaming. 

Homy .. 

Catch The Light. 

Go Deep (Remixes).. 

Don't Want You Back. 

Shine.. 

Rockafellar Skank. 
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LABEL...BPM 

Virgin.123 

Arista.128 

Arista.129 

HOLA.129 

Getfen.130 

Jive.....130 

Strictly Rhythm.128 

Tommy Boy.127 

Interhit....128 

Ariola..127 

Epic.....131 

RCA.128/146 

River North/Neptune. 126 

Forbidden.....129 

Strictly Rhythm.126 

Twisted.125 

Groovilicious.129 

Island.122 

Twisted.126 

4 Play.124 

Arista...130 

Strictly Rhythm.125 

Nervous 124 
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Arista..127/110 

Maverick.130 

Arista.122 

SciFi...133 

Groovilicious.130 

4 Play. 131 

White Label.123 

Cutting.127 

Timber I/Tommy Boy . 122 

Maverick.125 

National.126 

Metropolitan.126 

Tommy Boy Silver.129 

King St.122 

Groovilicious....131 

Columbia127 

Nervous.122 

Epic.126 

Mute..107 

Almighty /UK.128 

4 Play..128 

AM:PM/UK.122 

Logic.128 

Virgin.125/99 

Music Plant.126 

Groovilicious.132 

Astralwerks.150 


HU V 
DIRECT 

sW* 5 


SPECIAL EFFECTS 
LIGHTING 
PRO AUDIO 


We Are Proud To Offer You 
Some Of The Finest 


Names In The 

Industry 

AMERICAN DJ 

MARTIN 

CROWN 

STANTON 

GEMINI 

FURMAN 

QSC 

METEOR 

SELECO 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 

C.O.D . S Are Welcome! 


DESIGN CONSUUAnON 
IS PART OF OUR SERVICE! 

CALL FOR FREE CATALOG 


800-929-2149 


www.western-starlite.com 
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In the next issue... 




Props & Novelties 

Celebration Event Supplies. 

DJ Signs.. 

Pinto Novelty. 
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Sherman Specialty ..... 

Sound Spectrum.. 


35 
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..12 
.. 63 
..77 
..54 
.,41 


Audio/Lighting MFCs 

American DJ ...3, 124 (BC) 

A?den. 19 

Chauvet..39 

Colorado Sound N' Light. 30 

Crown.... 123 (IBC) 

Denon.. 21 

Gem Sound. 86 
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H & F Technologies...25 

Mackie...15 

MB! Lighting & Sound.69 

MTX Professional Audio.55 

Music Industries.37 

Ness.. 2 

next!.75 

Numark.11 

Pioneer. 7 

QSC Audio.47 


Rane 


31 


Rolls. 


Sony 
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Stanton..95 

TOV Lighting..17 

Tracoman. 27 

Trident Lighting..97 

Wright Bros. Sound. 26 

Yorkville.. 24 

Cases & Racks 

Diskjocki. 41 

Grundorf Corp.43 

Island Cases.16 

jB Case.49 

Odyssey.67 

S & M Trunk & Case. 85 


SKB 


60 


Sound Productions.. 104 

TopTone MFC..109 
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Computer Services 

Customware. 


D| Power... 


18 

20 


Karaoke 

Karaoke Warehouse...122 

Music Maestro. 71 

Pro Sing ..107 

Shure Brothers.99 

Sound Choice.90, 91 

Starr Karaoke.117 

VocoPro.103 

Misc. Services 

Amer. DJ Awards sponsored by Gemini. 22-23 

American Mobile Sound..77 

Breakthrough Marketing.89 

Carlson ^Zraft............... ....... 79 


Creative Selling® Publications..106 

EventScape ★ Party 123.49 

CAN-AM Segue.108 

Spinnin' 2000. 112 

Wells Cargo...93 

Music 

Bobby Morganstein Productions.115 
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Hot Hits. 98 

I'm A Girl D) . 82 

X.Mi* 04 
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Retailers 

Abracadabra.33 

American Gear.82 

American Music Center. 83 
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Core Store .. 81 

DJ World... 42 

In The Dare.. 85 
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Parts Express.. 34 

Planet DJ. 32 

Planet Karaoke.. 10 

Platinum Records.... 111 

Pro Sound & Stage Lighting.65 

SilverFlight.53 

SixStar DJ.29 

Upstairs Records 36 

Western Starlight.119 


Mobile 
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NIGHTMARES & HISTORIC AFFAIRS 



A SIMPLE SLIP UP CAUSES DJ TO SUFFER NEAR CARDIAC ARREST POOL-SIDE. 


M y worst nightmare has happened! 

I arrived at the site to play a wedding reception with 
plenty of time to set up, relax, go over all my notes 
and prepare for the job. Everything was right on schedule. 

When I first arrived, I thought it odd that the parking lot was 
nearly packed, but I paid it little attention. I had the contract 
right there on the front seat. I was well ahead of the start time, 
so my mind was at ease. 

I unloaded my van onto a utility cart and started up the ramp 
to the hall. As I entered, I heard a song playing at low volume. It 
was distant sounding. II figured it must be Muzak or someone 
with the catering service playing a boom box. When I opened 
the door to the ballroom, however, I was startled to leam that 
this was not the case. 


Bam! There they were... another D) service all set up and 
playing. Overcome with confusion, I again checked the 
contract... right date, right place, right time. "Hmmm," I 
thought, "If I'm where I'm supposed to be, and the room is all 
decorated for a wedding... what's going on? I had touched 
bases with these folks just two weeks ago. Did they decide on a 
different DJ and not tell me?" 

I left my cart at the door and went up to the Dj. We didn't 
know each other and, after introductions, I explained my 
predicament. We compared contracts: same place, time and 
date. Fortunately, the clients' names were different, but that still 
didn't get me any further ahead. 

Still lost for an explanation, I tracked down the hotel 
management and explained my problem. The manager 
explained that the party I was playing was planned for the pool 
area. Whew... why didn't I think of that, the pool area, of 
course! 

Wrong again! I pulled the cart all the way around the 
building to the pool entrance. It was locked, and there was no 
one in sight. My heart started racing like crazy, The contracted 
start time was fast approaching. I felt sick. 

Just to satisfy myself one more time, I rechecked the contract. 
It definitely read that this was the right place, right time, right 
month, right year. What could be wrong? 

I called my wife on my cell phone to see if anyone had called. 
She said no. At that point, I had no choice but to start chasing 
down the customer. There was no answer at the house. Another 
heart attack. "Oh Great," I'm thinking, "they must have 
changed the place and didn't tell me!" I was in a total state of 
panic. The contracted start time had come and gone. Some* 
where out there was my client wondering where the heck I was 
and I had no way of finding them! 

Nervous, and sweating profusely, I loaded the van in hopes 



that when they did call I 
could get there as fast 
as possible. I spent the 
next twenty minutes 
sweating out the 
situation. "I might as 
well try the client's 
house again," I thought. 

This time I got 
someone; it was the 
bride's younger brother. 

Trying to keep my 
emotions under control, 

I explained who and 
where l was and asked if 
there was a change in 
plans. "Gee, f dunno," 
he said, "I'm the only 
one here. Everyone is at 
the rehearsal for the 
wedding tomorrow." 

Rehearsal? Tomorrow? 

"How can that be?" I 
thought, while suffering near heart failure. 

Not satisfied with the brother's explanation and needing to 
work off a gaggle of nervous energy, I sped to the church. I 
found the bridal party and was finally able to solve this mystery. 

It turned out that the wrong date was on the contract. Terrific! 
And tomorrow night I was booked solid with all units in service. 

After composing myself, I explained to the father that I had 
backups (I hoped) and that I'd get the job covered, which I did. 

1 gave the job to another DJ service who thankfully did a bang- 
up job. This really taught me a good lesson, though. 

My contracts now include the date and day of the week. 
When I make my follow-up calls I specifically ask, "How are 
plans coming for your wedding on (day of the week) the (date). 
In this case, I'm not sure where the error occurred. When I 
looked back on my telephone call notes, I found that the day I 
had written down was the same as the day I showed up. In 
addition, the father and daughter had both looked the contract 
over carefully without noticing that the date was incorrect. 

While it remains a bit of a mystery as to how we all missed 
something as important as the bride's wedding date, I pledged 
to do everything in my power to see that this is one nightmare I 
never relive. 

From Charles Kolb 
Charleston Entertainment 

Charleston, SC 
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INNOVATION OPERATION 



The Only Brand Name Player With 5" 
CD Graphics and Video CD Formats 



Multi-Format 5" Disk: CD+Graphics, 
Video CD Karaoke,CD Audio, Video 
CD Movies, CD-R, 5-disc "On the Fly" 
changer: Play 1 disc...change 4..., 
Choose 1--10 + track for up to 99--' 
track play, 2 Microphone Inputs with 
Independent Controls, 7-Step Digital 
Key Control, Digital Echo Control, 
Remote Control, Multiplex Play, MASH 
Digital Analog Converter (S/N 100 dB), 
On Screen Menus, FCC, FDA, UL 
Labeled, Made in Japan. 

Why NoL.Mix'n match 
your 5" CD+Graphics 
Karaoke Discs and Video 
CD Karaoke discs 
to give your Karaoke 
audience a full multi-media 
experience in Digital Video 
and Digital Sound. (At home, 
you can enjoy a Video CD Movie 
as well!) 


Panasonic 

SL-VM525 

Karaoke Player 
...The Player 
Preferred 
by the Pro's..! 









* w 

Panasonic Player 
PIUS...30 Free Disc s 

1 Sound Choice Spotlight CDG 

(15 Songs) 

1 Music Maestro CDG (15 Songs) 

1 DKKaraoke CDG (18 Songs) 

1 Chartbuster CDG (i 5 Songs) 

1 Pocket Songs CDG (12 Songs) 

6 All Hits CDG (15 Songs Each Disc) 

9 Helluvadisc CDG (15 Songs Each Disc) 

2 RCA CDG's (8 Songs each CDG) 

5 Nutech Video CD (12 Songs Each Disc) 
1 United Karaoke VideoCD (12) 

1 NVS-TV Video Disk (18 Songs) 

1 Philips CD Movie: "Four 

Weddings & A Funeral" 


For a Retailer-Dealer Nearest You, Call 1-800-645-8401 

















In A Perfect World, Most Any Amp Would Do. 

But Then, We Don't Work In A Perfect World, Do We? 


Smoky, grunsv working environments, insufficient AC 
service. Too many speakers. Typical conditions that 
stress most conventional amplifiers into distortion or 
failure sooner than later. And all good reasons why your 
system should be powered by Crown K Series amps. 

The K Series features our revolutionary (and pat¬ 
ented) BCA circuit design to deliver massive amounts 
of power under the harshest conditions. Able to drive 
virtually arty load without audible distortion, these amps 
are also incredibly efficient requiring less power and 
generating less internal hear than any other amp on the 


problems with subparAC supplies and results in a rug¬ 
ged, fan-free, sealed chassis that's just two rack spaces 
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crown 

www.crow naudio.com 


high. Because there’s on fan. these convection-cooled 
amps ate virtually immune to environmental problems 
such as dust cigarette smoke and spilled liquids (though 
like all amplifiers, adequate airflow is required). 

Of course, K Series delivers the superior sound that 
Ciown is known lor-a light rock-solid low end. smooth, 
detailed highs and a well-defined midrange. In other 
words, sonic accuracy. 


by our exclusive three-Year, No-fault, full Warranty. 

It You're ready for an amp that's ready lor the teal 
world, check out the K Series at your local Crown dealer 
or contact us at 800-34OT9 or via Fast Facts Fax 
at BOO 294-4094. 































mzevuc’nw. 


MVVtC 


party package 


lighting Party Package 

(System 1) 

System includes: 

lx Vertigo, Special Effect Light 
lx Widow Baby t 4.9mW Red Laser Effect 
lx S-81 P 25W Mini Strobe Light 
* lx FREE 39 minute a 

American OJ Lighting Video 


www.americandj.com 


Digital DJ Package 

(System 1) 


System includes: 

lx XDM-241 "SHREDDER", DJ Scratch Mixer 
2x MCD-10, Portable CD Players 
lx set of Stereo DJ Headphones 
lx Uni-directional Microphone 
All cables needed for the system 
Digital DJ Case also available for 
equipment protection & easy transport! 

(sold separately) 
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Quality, Affordable & 
Reliable Produces! 

-tssiinsrf for ths working 


Di Mix & Scratch Pak 

A DJ Turntable Package ' Ready to PJug Into 
your Amp or Stereo." Gets you Mixing & 
Scratching immediately..DJ not Included!!! 


System Includes: 

lx XDM-2221 "SKILZ", DJ Scratch Mixer 
2 x TTB-2Q10 Belt-Drive Turntables w/ cartridges 
lx DJH-tQO, Stereo Pro DJ Headphones 
lx DJM-600, Dynamic Microphone 
Alt cables needed to connect to your 
amplifier or stereo 


act ua today tor more Information on these 
ant packages, an authorized American DJ 
ler In your area or a FREE product catalog! 


e math mfo jmcricandj.com 

in Canada by: Sound* Distribution 41ft-2SS 0665 * e-mail: sales soundsdist.com 
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